spring  Housecleaning 


WITH  A  VENGEANCE 


AMERICAN  industry  has  a  timely  date  with  duty;  an 
invitation  to  "clean  house”  of  every  bit  of  stored, 
unneeded  or  obsolete  equipment. 

Machinery,  like  manpower,  has  a  moral  obligation  to 
work  or  fight  for  Victory  with  a  vengeance.  Either  the 
equipment  is  worth  keeping  or  selling  for  its  produaive 
value  or  it  is  a  logical  candidate  for  the  scrap  pile  and 
for  ultimate  front  line  action  as  some  kind  of  armament. 

You  are  invited  to  'investigate  the  Miller  Wartime 
Scrap  Allowance  Plan  —  the  printing  industry’s  own 
unique  and  practical  means  of  realizing  multiple  advan* 
tages  from  obsolete  printing  machinery.  Information 
gladly  given  on  request. 


I  WMTIMI  icnv 
lAuowminai 


Under  The  Miller  Wartime 
Scrap  Allowance  Plan 

Every  25x38  cylinder  (5  tons)  scrapped, 
provides  all  the  scrap  to  make:  180  — 
20  mm.  aircraft  cannon,  or  a  4  ton 
truck,  or  18,518  hand  grenades,  or  10 
—  75  mm.  howitzers,  or  20  "block 
buster”  bombs 

and 

its  average  cash  value  when  scrapped 
and  converted  into  U.  S.  War  Savings 
Bonds,  will  buy  4  held  telephones,  or 
fuel  to  run  a  destroyer  156  miles,  or  8 
tents,  or  a  bombardier’s  kit  and  a  flying 
jacket,  or  3  breeches  buoys. 


MILLER  PRINTING  MACHINERY  GO.,  PITTSRURGH,  PA. 
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Advertisement 


NEW  YORK  to  HONG  KONG 

and  back  .  .  .  undamaged 

Looking  back  into  our  files  of  the  period  when  the  world  was  at 
peace  and  business  was  freely  done  with  China,  we  came  upon 
this  Buckeye  Cover  envelope,  which  we  think  of  interest  to  all 
printers  and  buyers  of  paper.  Accompanying  it  was  this  letter 
from  the  famous  firm,  the  Eberhard  Faber  Pencil  Company, 
which  users  of  cover  stock  may  read  with  advantage: 

"We  sent  out  our  120-page  price  list  this  year  in  envelopes  made  of  Buckeye 
Cover.  Its  weight  made  necessary  a  substantial  envelope.  You  will  be  interested, 
we  believe,  in  the  enclosed  envelope  which  went  to  China  and  came  back  and 
is  still  in  good  condition.  This  speaks  well  for  the  excellence  of  your  products.” 

Buckeye  Cover  is  today  superior  in  strength  and  beauty  to  the 
stock  used  in  the  envelope  portrayed  above. 

THE  BECKETT  PAPER  CO.  .  .  Hamilton,  Ohio 

Makers  o  f  (lood  Paper  Since  I  PAS 
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Printing  gives  wider  circulation  to  words.  Books  and  pamphlets 
are  printed  to  help  win  the  war.  Official  forms  and  blanks  are 
needed  to  administer  the  war  activities  of  government  and  indus¬ 
try.  Leaflets  and  circulars  are  necessary  to  inform  the  people 
of  how  to  do  their  share. 

The  printing  press  is  an  essential,  vital  tool  for  Victory. 


b  spite  of  the  need,  no  new  printing  machinery  is  now  being 
produced,  except  upon  government  orders.  At  Chandler  &  Price, 
all  of  our  facilities  are  engaged  in  the  production  of  material  of 
war.  But  you  who  operate  Chandler  &  Price  equipment  purchased 
in  peace  times  can  keep  this  equipment  worldng  profitably  if 
you  will  maintain  it  carefully,  lubricate  it  regularly,  anticipate 
repairs  and  make  them  promptly.  In  this,  you  will  help  con¬ 
tribute  printing's  share  toward  Victory. 


The  influence  of  words  is  infinite. 


IKE  a  pebble  tossed  in  a  pond,  the  influence  of  words  radiates 
I  in  an  ever-widening  circle. 


GRAPHIC  ARTS 
MONTHLY  & 

The  Printing  Industry 


Volume  15 


May,  1943 


Number  5 


Publication  office 
608  S.  Dearborn  St.,  Chicago 
Telephone  Harrison  0486 


Eastern  sales  office 
17  East  42nd  St.,  New  York 
Telephone  Murray  Hill  2-6770 


Th»  ONLY  graphic  arts  publi¬ 
cation  sent  every  issue  into 
every  known  graphic  arts  plant 
in  the  country^  and  to  thou¬ 
sands  of  executives  at  their 
homes. 

Subscription  to  individuals, 
SI  .OO  per  year  in  the  U.  S.  and 
Canada.  Back  Numbers  avail¬ 
able  at  2Sc  each. 


Member, 


Controlled  Circulation  Audit, 
Inc. 


Printed  in  U.  S.  A. 
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Buy 
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The  World*8  Most  Widely  Read 
Graphic  Arts  Magazine 


WHAT  IS  BEHIND  THOSE 


New  designs,  new  methods,  and 
new  materials  will  come  from  the 
all-out  demands  of  the  production 
necessary  in  modem  war. 

Some  of  these  will  be  found  in 
the  new  model  Vandercook  Proof 
Presses  now  being  developed  for 
manufacture  after  the  war. 


To  the  years  of  specialized  ex¬ 
perience  in  making  Vandercook 
Proof  Presses  will  be  added  a  new 
knowledge  gained  in  making  pre¬ 
cision  tools  and  equipment  for  the 
armed  forces  — a  combination  that 
will  produce  the  finest  proof  presses 
in  the  world. 


VANDERCOOK  &  SONS.  Main  Office  and  Plant,  900  N.  Kilpatrick  Ave.,  Chicago 
Eastern  Branch:  216  East  45th  St..  New  York  -  Canada:  Sears  Limited,  Toronto 


VANDERCOOK 

PROOF  PRESSES  -  BLOCK  LEVELLERS  -  HACKER  GAUGES 

— _ _  . 


Haftfitf  I^itth4an»  IKk  ^efenAteinet! 


Chicago  printer  is  this  month  ob¬ 
serving  his  75th  birthday. 

Nothing  unusual  about  that,  we 
agree.  Many  an  individual  has  been 
blessed  with  the  celebration  of  a  75th 
birthday. 

But  not  many  individuals  can  look 
back  fifty  years  to  the  inception  of  a 
process  in  the  graphic  arts,  and  review 
with  pardonable  pride  the  part  they 
have  played  in  encouraging  early  ex¬ 
perimentation  and  in  developing  the 
process  throughout  a  half-century  of 
struggle  and  success. 

It  was  back  on  a  day  in  May,  1893 
that  Theodore  Regensteiner  was  star¬ 
tled  by  an  exhibit  of  three-color  litho¬ 
graphic  prints  at  the  World’s  Colum¬ 
bian  Exposition  in  Chicago.  “I  could 
not  believe  my  eyes,”  he  writes  in  his 
autobiography,  “My  First  75  Years,” 
which  soon  will  be  published. 

Going  back  to  his  engraving  plant,  he 
began  experimentation  which  after 
many  months  brought  only  indifferent 
success.  Came  the  Spring  of  1894  and 
saw  Regensteiner  forming  a  company 
with  Adolph  Schmidt  and  Max  Lau, 


who  had  been  connected  with  the  mak¬ 
ing  of  the  three-color  prints  in  the  East. 
Further  experiments,  some  discourag¬ 
ing,  others  encouraging,  and  eventually 
great  success  came  to  Regensteiner. 

The  world  is  often  too  prone  to  honor 
only  the.  name  of  the  inventor  or  dis¬ 
coverer  of  a  process  or  machine,  the 
while  it  glosses  over  the  names  of  those 
individuals  whose  imagination,  enthu¬ 
siasm,  ability,  energy  and  struggle 
against  odds  make  possible  the  intro¬ 
duction  and  development  of  new  con¬ 
tributions. 

Others,  besides  Regensteiner,  viewed 
the  display  of  prints  at  the  1893  World’s 
Fair.  And  surely  others  had  the  imagi¬ 
nation  to  look  ahead  and  to  predict  a 
wealth  of  literature  printed  in  color- 
process.  And  it  is  known  that  every  im¬ 
portant  printing,  lithographic  and  en¬ 
graving  house  in  Chicago  was  offered 
the  opportunity  of  working  with 
Schmidt  before  he  called  on  Regen¬ 
steiner.  But  Regensteiner  dared  to  pio¬ 
neer,  and  in  the  doing  so  has  helped  the 
progress  of  the  graphic  arts  industry 
immeasurrbly. 


Zhe  Qrapkie  ^Arts  Motithly  Do  you  use  a  hustness 
and  THE  PRINTING  INDUSTRY 

( Reg.  U.  S.  Pat.  Off. )  ar/7c/e  on  page  10,  and 

Published  by  The  Graphic  Arts  Publishing  Co.  ” 

608  South  Dearborn  Street,  Chicago 
Telephone:  Harrison  0486 
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VERTICAL  MITERER 

GONE  TO  WAR 


The  precision  parts,  the  motors, 
and  the  tool  steel  that  before  the 
war  went  into  Rouse  Vertical  Mi- 
terers  for  printers,  now  go  into 
Rouse  Hand  Millers  to  be  used  in 
speeding  up  production  on  essen¬ 
tial  war  equipment. 

Manufacturers  for  the  Armed 
Forces  have  found  that  the  same 
accuracy,  simplicity,  and  speed  of 
operation  that  have  proved  so  effi¬ 
cient  in  the  composing  room,  are 


equally  efficient  in  machining  small 
parts  for  aeroplanes,  radios,  electric 
motors,  and  similar  equipment. 

The  illustration  shows  the  Rouse 
Vertical  Miterer  stripped  for  action, 
ready  for  war  work. 

Although  our  entire  plant  is  now 
working  around  the  clock  on  war 
work,  we  will  be  in  better  position 
than  ever  to  serve  our  many  friends 
in  the  printing  and  publishing  in¬ 
dustry  when  peace  again  reigns. 


CHICAGO,  ILLINOIS 


2214  NORTH  WAYN 


★  The  business  stationery  of  innumera¬ 
ble  printers  carries  trite  and  sweeping 
slogans.  We  see  such  sentences  as  “Our 
Printing  Will  Please  You,”  “Printing 
That  Pleases,”  “Pleasing  Printing,”  and 
“Printing  Satisfaction.” 

By  all  means  be  in  vogue  with  a 
slogan,  but  avoid  a  vague  statement. 
What,  for  example,  is  your  interpreta¬ 
tion  of  “The  Home  of  Conscientious 
Printing”?  Would  you  say  it  was  de¬ 
livery  as  promised,  careful  attention  to 
proofreading — or  what?  As  it  stands, 
this  slogan  is  a  big  mouthful  to  be 
swallowed  by  the  skeptical-minded 
businessman.  It  would  be  better  if  the 
slogan  in  question  hammered  home  that 
phase  of  conscientiousness  which  this 
printer  has  evidently  made  his  business 
religion. 

Specialized  printing  service  is  becom¬ 
ing  more  and  more  the  advertising 
function  of  the  slogan. 

“Rush  Orders  with  Pleasure”  is  the 
sloganized  promise  of  a  job  printer  spe¬ 
cializing  in  letterheads,  invoices  and 
envelopes.  He  tackles  small  runs  on 
jobs  which  lend  themselves  to  a  certain 
amount  of  epecialization.  His  facilities 
are,  no  doubt,  adanted  to  the  expedited 
filling  of  orders.  Other  printers,  on  the 
other  hand,  mav  not  wish  to  encourase 
rush  orders.  They  undoubtedly  bave 
non-rush  specialties. 

Some  printers  are  so  afraid  that  they 


will  lose  a  few  small  orders  that  they 
make  a  half-hearted  effort  to  pose  as 
producers  of  all  kinds  of  printing.  The 
specialist  who  is  really  and  truly  a  spe¬ 
cialist  can  build  up  connections  in  a 
particular  line  of  work  which  will,  in 
time,  be  worth  far  more  than  the  miscel¬ 
laneous  job  orders  which  he  tries  to 
grab,  regardless  of  his  ability  to  fill 
them.  And  when  they  are  turned  out 
helow  the  standard  set  by  his  specialty, 
as  is  often  the  case,  the  printer’s  reputa¬ 
tion  may  be  injured. 

A  case  in  point  is  the  printer  who 
offers  both  “Social  and  Business  Print¬ 
ing.”  We  sense  he  excels  in  one  branch 
yet  is  scared  to  advertise  one  without 
the  other.  Contrast  his  flabbiness  with 
the  directness  of  the  firm  whose  social 
printing  is  announced  as,  for  instance, 
“Drew’s  Imprint  Is  Your  Assurance  of 
Correctness.” 

Excusable,  because  it  announces  spe¬ 
cialization  of  a  kind  which  covers  a 
wide  field,  is  the  slouanized  offer  of 
“Distinctive  Typography  for  Business, 
Professional  and  Social  Use.” 

What  can  be  said,  briefly  and  clearly, 
on  the  subject  of  quality  printing?  The 
Jordan  Printing  and  Stationery  Co., 
Little  Rock,  Arkansas,  is  partial  to 
being  known  as  “Makers  of  Good  Im¬ 
pressions.”  On  the  other  hand,  the 
Ingraham  Press,  Elmira,  N.  Y.,  is  “Ded- 
( Continued  on  page  52) 
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National  Paper &Type  Co. 
120  Wall  St..  -  New  York 

CANADIAN 


Manton  Bros.,  Ltd. 
EHzabeth  Street,  Toronto 


Indispensable  to  the  welfare, 
morale  and  unity  of  our  fighting 
Allies  are  the  free  presses  of 
America  at  war.  From  them  Sow 
the  words,  pictures  and  ideas 
which  are  undermining  and 
confounding  the  Axis  propa* 
ganda  makers. 

Indispensable,  too,are  Dayco 
Rollers  in  reducing  '’down 
time”  while  performing  effi¬ 


ciently  and  economically  on 
grueling  wartime  runs  despite 
variable  climatic  conditions. 

Never  before  has  Daycos’ 
exclusipe  ability  to  be  Re- 
Daycoed  time  and  time  again  to 
original  efficiency,  at  a  fraction 
of  new  roller  cost,  been  so  valu¬ 
able  to  the  printing  industry. 

THE  DA  YTON  RUBBER  MEG.  dO. 

DAYTON.  OHIO 


LATIN-AMERICAN 


THE  ORIGINAL  AND  PIONEER  SYNTHETIC  RUBBER 
PRINTING  AND  LITHOGRAPHIC  ROLLERS  SINCE  1934 
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A  FINANCIAL  PLAN 
FOR  SMALL  BUSINESS  MEN 

PK  J.  Kennedy 


★  In  May,  1941,  there  appeared  an  edi¬ 
torial  in  The  Graphic  Arts  Monthly^ 
entitled,  “Here’s  One,  Senator  Murray.” 
The  editorial  dwelt  on  the  financial 
problems  of  the  small  business  firm.  It 
asked  Senator  Murray  to  create  some 
plan  that  would  enable  small  business 
firms  to  obtain  financial  help  from 
banking  institutions.  That  was  two 
years  ago.  Up  to  the  present  little  or 
nothing  has  been  done  about  it.  Unless 
you  call  requests  to  do  something,  do¬ 
ing  it. 

The  editorial  also  quoted  from  an  ar¬ 
ticle  by  Arthur  S.  Burton,  of  Buckley 
Dunton  &  Co.,  which  appeared  in  the 
**Credit  Executive.''  The  quotation  fol¬ 
lows:  “The  files  of  thousands  of  credit 
men  show  that  banks  will  not  advance 
working  capital  to  any  graphic  arts  en¬ 
terprise  unless  they  are  heavily  secured 
by  collateral  or  by  personal  guarantees, 
even  though  the  loan  in  question  is 
hacked  by  bona  fide  orders  of  million 
dollar  concerns.”  It  is  a  tough  situa¬ 
tion,  but  banks  are  institutions  that  are 
handling  other  peonies’  money.  They 
are  supervised  by  Government  officials 
and  all  their  loans  are  scrutinized.  For 
this  reason,  the  seeming  coldness  to 
the  graphic  arts  industry  extends  to 
practically  every  small  industry. 

What  is  the  small  businessman’s 
principal  problem?  It  is  usually  re¬ 


ferred  to  as  a  lack  of  working  capital, 
but  what  it  really  means  is  a  lack  of 
credit.  This  is  the  problem  of  all  small 
businessmen,  but  I  shall  confine  my  re¬ 
marks  to  the  graphic  arts.  Permit  me 
to  offer  a  plan  that  should  go  a  long 
way  toward  solving  the  small  business¬ 
man’s  credit  problems. 

Let  us  take  a  mythical  town  of  Wall- 
ingfort,  Ohio.  It  is  a  town  of  25,000 
inhabitants.  Its  industries  consist  of 
the  run  of  mill  manufacturers,  a  few 
printers,  the  usual  number  of  small 
merchants,  and  the  people  who  depend 
on  the  industry  in  the  town  for  their 
living.  There  should  be  a  Chamber  of 
Commerce.  The  businessmen  of  this 
community  should  get  together  and  or¬ 
ganize  what  for  want  of  a  better  name, 
I  shall  call  the  Wallingfort  Fiscal  Co. 
The  sole  purpose  of  this  company  would 
be  to  guarantee  the  payment  of  mer¬ 
chandise  ordered  by  manufacturers  in 
the  town  to  fill  a  bona  fide  order  from 
a  well-rated  firm. 

Understand,  this  organization  will  not 
undertake  to  take  on  all  the  credit  prob¬ 
lems  of  small  businessmen,  but  it  will 
guarantee  payment  on  the  raw  material 
the  manufacturer  needs  to  complete  a 
profitable  order  from  a  well-rated  firm. 

The  Wallingfort  Fiscal  Co.  would  be 
organized  under  the  laws  of  Ohio,  with 
a  possible  capitalization  of  $150,000. 
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IS  OiV 


UALITY  AAD 


UANTITY 


[Champion  developed  its  own 
sources  of  supply  thirty-five 
years  ago,  when  it  pioneered 
the  south  for  pulpwood  for 
making  fine  papers — enough 
of  it  for  big  production.  Con¬ 
stant  research  and  scientific 
mill  operation  have  produced 
many  improvements  in  meth¬ 
od  and  product,  increased 
output  time  after  time,  and 
prepared  for  the  immensity 
of  today’s  wartime  demands. 
This  farsighted  planning  en¬ 
ables  Champion  to  provide 
M  pulp  for  explosives  and  pa- 
per  tor  many  war  and  essen- 
tial  civilian  uses  everywhere. 


THE  CHAMPION  PAPER  AND  FIBTIE  C 0.,  H a m i 1 1 o n.  0 h i o 


MILLS  AT  HAMILTON,  OHIO 


CANTON,  N.  C. 


HOUSTON,  TEXAS 


Manufacturert  of  Advertisers  ’  and  Publishers’  Coated  and  Uncoated  Papers,  Cardboards 
Bonds,  Envelope  and  Tablet  IFriting  .  .  .  2,000,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

NEW  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI,  ATLANTA 


This  would  be  divided  into  preferred 
shares  with  a  par  value  of  $100  each. 
These  shares  would  be  sold  to  any  one 
in  the  community  who  is  looking  for  a 
safe  investment.  The  company  is  now 
organized  with  a  reservoir  of  $150y000. 

Let  us  now  assume  that  the  Walling- 
fort  Printing  Co.  can  secure  an  order 
for  $25,000  worth  of  printing  from  a 
well-rated  house.  And  let  us  assume 
that  this  order  requires  $10,000  worth 
of  paper,  and  that  the  printing  company 
has  not  the  credit  for  this  amount  of 
paper. 

The  printer  would  naturally  like  to 
fill  this  order,  but  $10,000  is  a  lot  of 
money,  and  the  credit  man  shakes  his 
head  negatively.  It’s  a  habit  with  credit 
men.  So  no  paper,  no  printing  job. 

But  if  there  were  a  fiscal  organiza¬ 
tion,  this  printer  could  have  taken  the 
order  to  it.  And  after  the  order  had 
been  examined  by  a  board  of  five  stock¬ 
holder  members  and  a  credit  man,  and 
found  to  be  okay,  the  fiscal  company 
would  guarantee  payment  of  the  paper 
bill  in  sixty  or  ninety  days,  or  until  the 
printer  had  received  payment  for  the 
completed  job.  In  return  for  guaran¬ 
teeing  this  job,  the  fiscal  company 
would  charge  the  printer  the  customary 
six  per  cent  per  annum,  and  the  security 
of  the  fiscal  company  would  be  a  lien 
on  that  particular  order  while  it  passes 
through  the  Wallingfort  Printing  Co. 

The  $150,000  which  the  citizens  of 
Wallingfort  subscribe  would  be  a  credit 
fund  for  new  business  only.  None  of  it 
should  be  used  for  purposes  other  than 
specified  in  the  charter.  It  should  be 
used  only  in  cases  where  a  reasonable 
turnover  could  be  expected  or  where 


the  orders  were  from  well-rated  firms 
or  small  firms  that  could  give  the  same 
guarantee.  It  should  not  be  used  for 
the  payment  of  bills  of  long  standing, 
for  factory  expansion,  or  for  speculative 
ventures.  With  a  capital  of  $150,000 
the  Wallingfort  Fiscal  Co.  could  guar¬ 
antee  almost  twice  that  amount  in  well¬ 
rated  orders,  as  there  should  be  a  con¬ 
tinual  turnover  every  thirty,  sixty,  or 
ninety  days. 

The  loans  should  be  passed  on  by 
stockholder  members  elected  by  the 
other  stockholders,  and  the  organiza¬ 
tion  could  be  run  by  a  credit  man,  oflBce 
manager,  and  a  stenographer.  Small 
businessmen  would  do  well  to  consider 
this  plan  now  while  money  is  plentiful; 
and  the  worker,  the  manufacturer,  and 
the  small  merchant  have  money  to  in¬ 
vest. 

Fiscal  companies,  such  as  suggested, 
if  functioning  throughout  the  country, 
would  bring  many  opportunities  to 
small  businessmen,  and  would  relieve 
the  credit  headache  of  thousands  of 
manufacturers. 

If  there  were  10,000  such  organiza¬ 
tions  with  a  capital  of  $100,000  each'; 
and  they  invested  fifty  per  cent  of  their 
assets  in  War  Bonds,  they  would  buy 
$500,000,000  worth  of  bonds  and  still 
have  the  same  amount  of  liquid  capital 
with  which  to  carry  on.  They  would  be 
helping  their  Uncle  Sam  instead  of 
leaning  on  him,  and  they  would  be 
helping  themselves. 

Businessmen,  big  and  little,  will  have 
to  stand  on  their  own  feet  some  day. 
Uncle  Sam  can’t  be  helping  for  ever. 
Now’^  is  a  good  time  to  start. 

V _ 


To  hurry  home-town  news  to  Cleveland  boys  in  the  service,  the 
Cleveland  Press  has  invented  a  V-mail  newspaper.  The  Press  now 
prints  a  special  edition  of  its  regular  Saturday  feature.  The  Home 
Front,  on  government  V-mail  forms  M^hich  readers  can  conveniently 
speed  to  service  men.  It  sells  for  1  cent  to  cover  costs,  and  sales 
have  reached  15,000. — The  Ohio  Newspaper. 
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a  hit  and  a  foliow- 
up-o-but  victory  in  battle  conies 
only  when  the  enemy  is  destroyed 
or  surrenders. 

There  can  be  no  let-down  while 
the  war  lasts.  There  is  still  much 
to  do— and  Printers  have  a  part  of 
growing  importance.  They  are  rush¬ 
ing  maps,  templates,  instruction 
sheets,  blue -print  reproductions, 
and  hundreds  of  other  special  Jobs 
that  speed  up  war  production. 


Printers  who  meet  the  schedufea 
this  kind  of  work  demands  luive  no 
time  to  experiment  with  untried 
rollers.  They  must  have  maximum 
production.  They  can  be  sure  of  a 
known  standard  of  quality  when 
they  use  Bingham  Natural  Rubber, 
Synthetic  Rubber,  Vulcanized  Oil, 
or  Composition  Rollers. 

Your  Bingham  representative  can 
supply  promptly  all  the  Bingham 
Rollers  you  need. 


SAM'L  BINGHAM’S  SON  MFG.  CO. 


Roller  Makers  Since  1847 


Manufacturers  of  Printers’  and  Litho-Offset  Rollers 


Atlanta 

Cleveland 

Dallas 


Des  Moines 

Detroit 

Houston 


CHICAGO 

Indianapolis 
Kalamazoo 
Kansas  City 


Minneapolis 
Nashville 
Oklahoma  City 


Pittsburgh 
St.  Louis 
Springfield,  O. 


r 


HOW'S  <UoM.  AOVSHTIHHO 


pmms  mo  Aomnn 

should  send  specimens  for  re* 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  tdarshall.  Readers  writ* 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  on* 
dose  adequate  postage. 


★  Hey  Norman,  who  is  this  Barbara  gal  ?  And  why  haven’t  we  met  before  ? 
(If  my  wife  is  reading  this,  I  mean  through  the  pages  of  “Dear  Diary.’*) 
Barbara  or  not,  “Dear  Diary’’  is  one  of  the  most  exciting  hunks  of  printers’ 
promotion  that’s  come  this  way  in  too  long ;  the  intriguing  title,  and  equally 
fascinating  copy  belong  to  The  Norman  Press,  510  North  Dearborn  Street, 
Chicago.  Inside  pages  are  done  in  two  colors,  imitation  (good,  too)  typewrit¬ 
ing  over  the  familiar  red  lines  of  a  stenographer’s  notebook.  Copy  is  very 
chatty,  bright,  and  written  from  a  feminine  angle,  with  a  dash  of  advertising 
flavor  here  and  there  . . .  practically  no  shop  talk.  Inside  back  cover  is  devoted 
to  a  list  of  local  suppliers  (engravers,  typographers,  binders,  etc.)  ;  back  cover 
is  given  over  to  good  copy  and  well  done  layout  promoting  The  Norman  Press. 
(Hope  you’ll  send  “D.D’’  regularly,  Mr.  Forgue.)  Ad  Rating:  AAA. 


LESLIE  E.  LOYSEN,  459  Portland 
Avenue,  Rochester,  New  York.  Judging 
from  the  printed  specimens  we’ve  seen,  this 
shop  seems  to  have  a  terrific  investment  in 
type  faces.  What’s  more,  it  knows  that  it’s 
a  good  idea  to  let  folks  know  about  ’em ; 
an  interesting  folder  just  issued  does  a  good 
job  for  the  eight  modern  script  faces  that 
are  available.  This  shop  issues  monthly 
diary  booklets,  too,  to  make  sure  people 
keep  their  name  in  mind.  Ad  Rating :  A. 

THE  COMET  PUBLISHERS,  Weiss- 
port,  Pennsylvania.  “H orach's  Comet"  is 
an  interesting  and  lively  little  news  sheet, 
but  what  is  it?  .  .  .  house  organ,  local  news¬ 
paper,  or  magazine.  Tell  us  more,  Horack. 

D.  H.  AHREND  COMPANY,  52  Duane 
Street,  New  York  City.  One  of  the  bright 
stars  of  our  youth  (gad,  was  there  ever 
such  a  time?)  was  the  always  brilliant  copy 
that  was  always  identified  with  this  com¬ 
pany’s  sales  letters.  (Whatever  happened 
to  the  fabulous  D.  J.  O’Sullivan,  Ahrend f ) 


Their  latest  talks  about  themselves  as  being 
“greybeards”  ...  50  years  in  business  .  .  . 
and  uses  a  couple  of  tufts  of  cotton  to  give 
their  heroes  real  moustaches  and  chin 
whiskers.  A  good  big  reply  card,  follow¬ 
ing  through  on  the  greybeard  idea,  is  in¬ 
cluded.  Ad  Rating:  A. 

G.  E.  GLENN,  111  Gillis  Street,  Playa  del 
Rey,  Los  Angeles.  Mr.  Glenn  has  a  nice, 
sunshine-y  sense  of  humor ;  he  doesn’t  seem 
to  take  himself  or  his  mission  in  life  too 
seriously.  Maybe  that’s  what  makes  his 
chatty  little  house  organ,  "GlenViews" 
such  easy  reading.  .  .  .  How  about  a  little 
house  copy,  G.  E. ;  after  all  being  a  good 
printer  is  nothing  to  shrink  from.  Ad  Rat¬ 
ing:  A. 

JAMES  GRAY,  Inc.,  216  East  45th  St., 
New  York  City.  Jim  Gray  just  wanted  to 
make  sure  of  his  mailing  list,  but  he  didn’t 
overlook  the  opportunity  of  doing  a  little 
promotion  along  with  it.  A  powerful  little 
self-mailer  asked  recipients  to  send  back 
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\  "I'm  too  busy  with 
I  this  mail  to  see  him 
about  printing” 


CUSTOMER:  \ 

“Sorry,  but  I  just  ' 
can’t  see  anybody 
today.  My  desk  is 
piled  high  with  let- 
'  ters  and  inquiries 
that  must  be  an¬ 
swered.  The  mail  keeps  pouring  in  so 
fast  I  never  get  caught  up.” 


PRINTER: 

“Several  of  my  other  customers  were 
tied  up  with  letters  and  memos  and 
in  the  same  boat,  Mr.  Jones.  But  I 
found  a  way  to  help  them  answer 
\  correspondence  quickly  and 
'  '  accurately.  Let  me  come 

show  you  what 


PRINTER: 

“This  new  little  Hammermill  book  by  \ 

Robert  E.  Ramsay  will  help  you  answer 
today’s  mail  today.  It’s  full  of  suggestions  for 
speeding  up  correspondence,  routing  letters 
promptly,  organizing  files  to  get  information.  I 
can  easily  adapt  these  ideas  to  your  problem.’ 


YOUR  CUSTOMERS 

should  not  be  tied  down 
with  unanswered  corre¬ 
spondence.  Use  “Very 
\  Promptly  Yours”  to  show 
\  them  how  they  can  clear 
\i  their  desks  for  action. 


Us«  This  Valuable  Coupon 

•  Hammennill  Paper  Co.  ^ 

I  EWe.  Pa. 

I  Please  send  me  one  copy  of  “Very 
Promptly  Yours.”  After  I  look  it  over, 
'  I’ll  let  you  know  how  many  I  need  for 
I  distribution  to  my  customers. 


jPAPER  ftHD 


'  Name. 


Position. 


MAY  ) 

(Attach  to  your  business  letterhead) 


manpower 


the  card,  corrected  .  .  .  for  Gray’s  mailing 
list ;  along  with  the  request  other  Gray 
services  were  promoted,  including,  appro¬ 
priately  enough,  his  services  in  maintain¬ 
ing  other  companies’  mailing  lists.  Ad  Rat¬ 
ing:  A. 

MILLET  THE  PRINTER,  608  South 
Akard  Street,  Dallas.  Lyle  and  Bill  used 
a  recent  issue  of  their  very  nicely  arranged 
and  printed  little  house  organ,  “News  and 
Views,”  for  a  helpful  chat  on  paper  limita¬ 
tion,  stitcher  wire  shortages,  etc.  Ad  Rat¬ 
ing:  B. 

MAILOGRAPH  COMPANY,  Inc.,  39 
Water  St.,  New  York  City.  To  keep  a 
record  of  vacation  times,  Mailograph  orig¬ 
inated  an  Employees’  Furlough  chart; 
printed  in  red  and  blue,  copies  are  made 
available  (without  cost,  we  presume),  to 
Mailograph  customers  and  prospects.  Good 
promotion  idea,  Arnold.  Ad  Rating:  B. 

COMLY  INCORPORATED,  609  North 
Franklin  St.,  Philadelphia.  Ordinarily  we 
wouldn’t  go  so  far  as  to  call  a  business  card 
a  promotional  effort,  but  the  one  Ed  Gillam 
sent  me,  for  Comly’s,  is  no  ordinary  card. 
First  of  all,  it's  printed  in  nine  colors 
and  aluminum  (double  impression  on  this 
one).  This  firm  specializes  in  the  produc¬ 
tion  and  design  of  boxes;  its  card  does  a 
good  job  of  selling  this  idea,  for  it’s  die-cut, 
too.  (P.  S.  to  Mr.  Gillam:  H'here’d  you  get 
that  handsome  note-paper f)  Ad  Rating:  A. 

LOTZ  PHOTO  ENGRAVING  CO.,  12th 
&  Cherry,  Philadelphia.  Lotz’s  Spring  cal¬ 
endar  (printed  in  process  colors,  as  usual), 
pays  tribute  to  Army  and  Navy  Nurses, 
Waves  and  Waacs.  Ad  Rating:  B. 

THE  ELITE  PRESS,  King,  Wisconsin. 
This  shop  is  connected  with  The  Grand 
Army  Home  for  War  Veterans  (Wiscon¬ 
sin).  An  interesting  packet  of  samples  from 
R.  B.  Frederick,  in  charge,  shows  that  he 
knows  how  to  advertise  his  wares  as  well  as 
he  fought  in  the  war.  Ad  Rating :  B. 

WILDER  &  WILDER,  Lincoln  Square, 
Decatur,  Illinois.  A  government  postcard 
advertises  this  shop’s  large  stock  of  printed 
signs.  Bet  you’d  have  opened  new  accounts 
with  immediate  orders  if  the  card  had  been 
double,  with  order  form  on  the  other  side. 
Ad  Rating:  B. 

CRESCENT  PRINTERY,  Coeburn,  Vir¬ 
ginia.  Why  not  write  to  some  of  the  other 


printers  mentioned  here  for  samples  of  the 
work  they’ve  done  .  .  .  you'll  find  many 
helpful  suggestions  that  will  guide  you  to 
improved  advertising  efforts. 

APPLEMAN  &  COMPANY,  35  East 
Wacker  Drive,  Chicago.  Your  blue  and 
pink  blotter  design  is  a  good  one,  but  why 
do  you  insist  upon  promoting  “printing”? 
Tell  your  prospects  what  your  services  will 
do  for  them — be  specific.  Ad  Rating:  B. 

ELMER  W.  MILLER  CO.,  108  W.  Cen- 
tral  Parkway,  Cincinnati.  This  firm  fea¬ 
tures  a  timely  item  in  recent  promotion — 
Honor  Rolls — which  companies  are  buying 
in  great  quantities  for  listings  of  men  in 
service.  Ad  Rating:  B. 

TAYLOR’S,  469  High  Street,  Morgan¬ 
town,  West  Virginia.  E.  O.  Taylor  uses  a 
well-written  letter  to  tell  his  customers  and 
prospects  about  the  advantages  of  good 
letterheads ;  he  uses  specific  price  quotations 
to  illustrate  his  very  well-taken  points.  Ad 
Rating:  A. 

THE  MORET  PRESS,  2180  Law  Street, 
New  Orleans.  See  note  above,  to  Crescent 
Printery. 

D.  W.  (BILL)  STOCK  has  an  interesting 
new  column  in  the  Cleveland  Craftsmen 
Club’s  publication  .  .  .  but  why  hide  behind 
the  number — and  why  the  “rank”  for  me? 
H.  P.  GOLDBERG,  1920  Fifth  Avenue, 
Fort  Worth,  Texas.  This  shop  does  some 
promotion  along  lines  that  should  be  used 
more  frequently — the  personal  angle ;  help 
in  preparation  of  copy,  discovery  of  errors, 
etc.  Ad  Rating:  A. 

THE  MARSHALL  -  WHITE  PRESS, 
Chicago.  This  big  plant’s  promotions  of 
group-run  colored  folders  are  always  strong 
and  dramatic ;  would  suggest,  however,  that 
you  devise  some  method  (folder,  possibly) 
of  co-ordinating  your  message,  rather  than 
scattering  a  large  number  of  samples  and 
data  sheets.  Ad  Rating:  B. 

THE  EXCELSIOR  PRESS,  Shelburne, 
Vermont,  This  small-town  shop  makes  a 
specialty  of  printing  standardized,  yet  at¬ 
tractively  designed  personal  stationery  and 
card  items.  To  promote  this  material,  it 
has  issued  a  sample  portfolio,  making  it 
easy  for  folks  to  place  orders  by  marking 
all  styles  very  plainly,  including  simplified 
order  blank,  and  return  envelope.  Ad 
Rating:  A. 
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Here’s  a  business  man  who  means  business — for  you!  He’s  been 
reading  those  Nekoosa  Bond  advertisements  in  TIME,  BUSINESS 
WEEK  and  NEWSWEEK. .  .he’s  been  learning  the  advantages  of 
printer-planned  business  stationery  and  printing.  Each  and  every 
one  of  those  Nekoosa  ads  is  selling  for  you. .  .urging  the  business 
man  to  consult  with  you  for  a  quick  solution  of  business  stationery 
problems  via  the  Nekoosa  Bond  Plan  Book. 

Your  prospects  know  that  “It  pays  to  Plan  with  Your  Printer.’’ 
Yes,  and  it  will  pay  you,  too,  if  you  tie  in  with  the  ready-made 
sales  opportunity  which  Nekoosa  advertising  is  building  up  for  you. 
Call  your  Nekoosa  paper  merchant  today  for  complete  information ! 


face 
to  race 


A  MAN 
YOU’LL  SOON 
MEET.  .  . 


NEKOOSA  te^Ved  BOND 

One  of  the  Pre>Te$fed  Business  Papers  made  by  the  NEKOOSA-EDWARDS  PAPER 
COMPANY,  Port  Edwards,  Wis.  Others  are  JOHN  EDWARDS  BOND,  NEKOOSA 
MIMEO  BOND,  NEKOOSA  DUPLICATOR  BOND  and  NEKOC5SA  LEDGER. 
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iUkk, 


Graphic  Arts  Oddities 


After  helping  destroy  the  lead 
statue  of  George  111  in  Bowling 
Green,  New  York,  Abel  Buell, 
pre-Revolutionary  typefounder, 
took  home  the  head  and  melted 
it  for  type  metal! 


Before  the  adrent  of  print¬ 
ing,  a  man  frequently  spent 
fifty  years  of  his  life  turn¬ 
ing  out  a  single  copy  of  the 
Scriptures! 


Until  the  1680's,  printers  had  their  own 
presses  made;  the  work  being  done  by 
local  joiners  and  carpenters,  helped  by 
blacksmiths  or  mechanics. 


Ivory  book  covers  were 
the  vogue  in  the  8th  Cen¬ 
tury;  oak  was  popular  in 
the  9th. 


Wartime  printir>g  means  simplified  printing. 
It  means  doing  the  job  economically. 

It  means  a  new  emphasis  on  efficiency. 
Expressive  printing  makes  any  |ob  you 
do  more  effective.  Good  printing  with 
good  design  and  good  paper  combine 
to  dramatize  the  idea  ...  to  convey  the 
impression  more  quickly,  with  added 
emphasis.  Strathmore  Expressive  Papers 
con  help  you  to  be  sure  that  the 
printing  you  do  mokes  o  quality 
impression  instantly. 


PAPER  COMPANY 

WEST  SPRINGFIELD.  MASS. 
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=100%= 

AUTOMATIC 

=  SLUG  SAWING  = 

with 

=  MOHR  = 
=  SAW  = 


Saws  tlugt  to  any 
maaturo  aa  Hiay  ara 
ajactad  hy  tha  lino* 
casting  machina. 


MOHR  LINO-SAW  CO. 

126  N.  Union  Ava.,  Chicago,  III. 


;  Send  For  Your  FREE 

:  M  &  L  Foundry  Type 

:  Ci^TALOG  . . . 

■ 

■  IlluatratM  and  pricM  hundradt  of  fonts 
”  of  modem  and  conventional  type  faces. 

■  An  essential  buying  guide. 


I  M  &  L  TYPE  FOUNDRY  j 

!  4001  Ravenswood  Av.,  Chicago,  III.  * 


FOI)  CVIfl  'fO  VEeRS  THE  HOST  COHPLEIE  LINE  OF 
STEEL  ENGRAVED  DLANNS  FOR  EONDS  AND 
STOCK  tEmiFICAIES  AND  AIL  RAFERS  OF  VALUE 


KIHII BROIHEIS  EAIIK  NOTE  EMEUS 
★EASTRUIHERFORD'NENJERSEYa 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWELL 

His  Slugs  Stick  in  the  Mold — 
Some  of  the  Many  Reasons 

Our  Linotype  is  powered  by  a 
•  motor  mounted  on  the  floor.  The 
belt  leading  from  the  motor  of  the  jack¬ 
shaft  is  a  y  belt.  The  belt  leading  from 
the  jackshaft  to  the  machine  is  a  2-inch 
flat  belt,  well  supplied  with  belt  dress¬ 
ing.  There  seems  to  be  no  slippage,  yet 
too  many  slugs  stick.  The  machine  and 
wiring  are  30  years  old.  The  heat  does 
not  regulate  as  it  should.  The  water 
jacket  does  not  cool  the  molds  prop¬ 
erly.  There  is,  it  seems  to  me,  consider¬ 
able  oxidization  within  the  molds.  The 
meted  has  not  been  toned  for  some  time. 

Any  information  you  could  give  me 
would  be  appreciated. 

F.  P.,  Fairbury,  III. 
Many  factors  cause  stuck  slugs. 
>  And  the  operator  must  constantly 
seek  their  elimination.  Eventually,  with 
proper  care  of  the  machine,  most  of  the 
trouble  should  disappear. 

Your  machine  has  seen  many  years 
of  use,  and  wear  may  have  developed  in 
certain  places,  interfering  with  free 
slug  ejection.  Check  as  follows: 

Ejector — Where  possible,  the  blade 
should  represent  the  slug  thickness,  at 
least  up  to  10-point,  where  blades  are 
changed  by  hand,  in  older  machines  not 
equipped  with  the  universal  ejector.  A 
thin  blade  contacts  only  part  of  the 
slug  base,  expanding  the  soft,  hot  metal 
against  the  side  walls  of  the  mold  cell 
near  the  slug  base,  producing  friction, 
roughness  and  gradual  wear  in  that 
area,  which  in  time  may  neutralize  the 
slug  body  taper  provided  by  the  fac¬ 
tory.  A  visible  drag  in  ejecting  exists 
and  increases  until  a  noticeable  jerk 
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.  .  .  a  proof  sheet  is  an  impression — either  GOOD  or  BAD. 
It  establishes  confidence  in  the  finished  job  or  doubt  con¬ 
cerning  quality  of  workmanship.  That's  why  it  surely  pays 
to  pull  clean,  sparkling  proof  sheets — free  from  blur  or  un¬ 
even  ink  distribution.  BUT — you  must  have  the  press  that 
will  deliver  these  kind  of  proofs  .  .  .  and  a  CHALLENGE 
PROOF  PRESS  WILL  DO  IT !  Operates  like  a  cylinder 
press  —  has  large  ink  plate  —  removable  galley  plate  — 


anti-friction  bearings.  Write  today  for  complete  details.  • 


•  •  •  Sold  with  or  without  Power  Ink  Distributor  as  shown  above  #  #  #  i 


The  CHALLENGE  MACHINERY  COMPANY 


GRAND  HAVEN 

EASTERN  SALES  OFFICE: 


MICHIGAN,  U.S./ 

50  CHURCH  ST.,  NEW  YORK  I 


STRIPFOUNDERS 


4550  South  Fodoral  Street,  Chicago,  Illinois 


The  BOLTON  KNIFE 


It  is  the  knife  that  dees  the  cutting 

John  W.  Bolton  Cr  Sons,  I  nc. 

Lawrence,  Mats. 


occurs  as  the  slug  parts  from  the  mold 
cell,  the  blade  perhaps  entering  the 
slug  base  enough  to  bind  the  slug  and 
stall  the  machine,  under  excessive  heat. 
The  blade  may  be  worn  to  a  thin  base  at 
one  end  of  the  measure,  adding  more 
side  expansion  there,  and  slug  bind. 
The  ejector  blade  must  contact  the  slug 
base  evenly,  end  to  end. 

Mold — Rough,  dirty  side  walls  may 
be  polished  smooth  with  a  piece  of  hard¬ 
wood  furniture,  treated  with  oil  and 
graphite,  held  flat  and  applied  uniform¬ 
ly  to  maintain  a  true  surface.  Avoid 
“spot”  dressing — irregularities  may  de¬ 
velop.  Particularly  the  angle  corners  at 
base  of  mold  must  be  kept  sharp  and 
square — metal  follows  a  rounded  corner 
and  creates  more  resistance  as  the  slugs 
break  loose  in  starting  to  eject.  In  ex¬ 
treme  cases  re-milling  may  be  necessary 
to  correct  mold  damage.  Mold  warp 
gradually  develops  with  use,  but  may 
not  become  serious.  But  “spot”  heating 
with  torch  or  flame  is  dangerous  and 
should  be  avoided. 

Liners — They  should  be  clean  and 
free  of  any  bruise  which  would  violate 
their  taper  in  lockup,  which  determines 
the  taper  of  the  slug  produced.  Also 
there  must  be  a  square  ejection — no 
liner  end  friction  at  either  end. 

Side  Trimming  Knives — These  should 
be  kept  sharp  as  possible.  A  dull  edge 
here  adds  more  resistance — especially 
if  the  slug  has  wide,  non-taper  ribs.  The 
knife  may  be  opened  on  these  slugs, 
which  are  intended  to  square  without 
rib  trim.  A  careful  setting  will  trim 
properly  without  excessive  load  upon 
driving  clutch. 

Machine  Lubrication — Oil  freely  and 
regularly,  to  reduce  friction  to  a  mini¬ 
mum.  Clutch  load  ample  but  not  over¬ 
packed.  Belts  snug  and  dressed  to  drive 
without  slippage.  Metal  heat  normal, 
slug  solid,  holes  and  vents  free. 

V _ _ 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 
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KIMBLE 

CUSTOM-KUILT  MOTORS 

THKIR  SUPRKMACV  IN  THE  GRAPHIC 
ARTS  IS  FIRMLY  ESTABLISHED  BY  NEARLY 
FORTY  YEARS  OF  SPECIALIZATION 


KIMBLE  ELECTRIC 

DivisUn  rT  Mi f hie  Printing  Press  Mfg.  Cc. 

ICC  r,  \N  E  S  F  H  A  S  r  I  N  G  S  S  T  REE  T 
CHICAGO,  ILL!  X  ()  I  S 


D  J  S  r  K  I  H  V  T  K  D  BY  ;  A  M  E  R  I  C  A  N 
I  Y  PE  F  O  U  N  D  E  R  S 


HERE'S  OUR 

No.  1  Must 

IN  PLANNING 
FOR  THE 
FUTURE 

^  What  we  need  around  this  shop 
^  and  what  we'll  need  more  than 
ever  when  the  war's  won  is  a  metal 
base  that's  machined  to  close  tol¬ 
erances  for  precision  printing  .  .  . 
a  base  that  we  can  use  whether 
we're  printing  from  electrotypes, 
stereotypes  or  metal-backed  rubber 
plates  ...  a  base  that's  strong  ond 
durable  enough  to  give  us  depend- 
oble  service  for  years.  I've  looked 
'em  all  over,  and  our  best  bet's  the 
Sterling  Toggle  Hook  and  Semi- 
Steel  Base  System.  Maybe  we 
can't  get  a  Sterling  Toggle  System 
now,  but  let's  find  out  more  about 
it  today  by  getting  in  touch  with 


THE  PRINTING  MACHINERY  COMPANY 

436  Commercial  Square  •  Cincinnati,  Ohio 


23  East  26th  Street  •  New  York  City 


Presswork 

Questions 


answered  by 
MAGNUS  A.  ARNOLD 

Trouble  ^vith  a  Cranston 

Enclosed  you  will  find  copies  of 
m  our  paper  printed  on  an  old 
Cranston  Cylinder  Press. 

We  are  having  trouble  in  getting  a 
good  print  and  /  think  the  grippers  are 
out  of  line  as  the  paper  does  not  lay  flat 
at  the  gripper  edge  but  is  wrinkled  after 
the  first  copy  is  fed.  We  have  trouble 
also  with  the  paper  tearing  through  the 
center  as  in  sample  No.  1  and  more  so 
on  the  first  run.  Several  copies  will  tear 
as  shown  on  sample  No.  2,  and  once  in 
a  while  wrinkle  as  shown  on  No.  3. 

The  press  has  a  cam  on  feeder  side 
that  operates  grippers  and  runs  1320 
per  hour;  air  cushions  are  stout^  prob' 
ably  too  stout;  and  the  brushes  are  set 
to  straighten  out  papery  loose  on  out¬ 
side  and  closer  in  center.  What  would 
be  the  correct  shape  of  grippers?  Give 
all  the  information  that  you  can,  also 
the  name  of  the  firm  that  builds  them 
now,  as  /  think  that  I  can  get  informa¬ 
tion  from  them  that  will  help  me.  I 
have  had  this  press  since  1924,  and 
bought  it  second  hand.  The  coupling 
that  operates  the  bed  is  worn  somewhat, 
as  the  studs  seem  to  wear  the  bearings 
they  fit  through.  The  cylinder  gearing 
that  contacts  the  bed  gearing  is  off  of 
cylinder.  I  have  the  gearing.  Grippers 
raise  the  paper  before  gripping.  Should 
they  do  so? 

The  packing  that  I  have  on  the  press 
consists  of  rubber  blanket,  two  sheets 
of  Ballot  Book,  two  sheets  of  S.&S.C.-50 
and  draw  sheet  like  envelope  containing 
this  letter.  The  bed  is  supported  by  two 
rollers  that  are  under  the  cylinder 
where  the  impression  comes  on. 

J.  W .  W .,  Irvington,  Ky. 
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Watch  hard-caked  ink 
m  RUN  .  .  •  when  you  use 


When  a  customer  supplies  cute  that 
are  caked  with  ink  .  .  .  when  ink  has  dried  on  parts  of 
your  press  .  .  .  when  you  want  to  remove  quick-drying 
inks  or  process  inks  from  rollers  .  .  .  that’s  when  you’ll 
welcome  Phenoid.  Keep  it  on  hand — it  does  the  trick 
when  a  type-wash  fails. 

Order  from  your  dealer  .  .  .  Write  for  leaflet 

CHALMERS  CHEMICAL  COMPANY 
123  Chestnut  St.  Newark,  N.  J. 


Cowon”  Periorators  and  “Cowan”  Slitters 


30.000  sheets  38x50.  100  lb.  coated  book 

can  be  slit  with  one  Gem  blade — blade 
easily  changed  without  disturbing  adjust¬ 
ment. 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

PARK  W.  COWAN 

P.  O.  Box  216  Hollywood,  Calif. 
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Force  can  deliver  quickly 
“foolproof”  typographs  in 
1/16"  to  1"  impression  sizes 
...1  to  16  wheels.  Diversity 
on-demand  uneanaled  in  the 
field! 


numbering  ANO 

!16  WKW  OT°°  WC  WO.  lU 


Deatl^d  FIRE 


Equip  your  plant  with 

JUSTRITE 
SAFEnCAMS 

i4pprove<f  by  Under- 
tcritera'  Lahoratoriea,ine. 

JUSTRITE  MFG.  CO. 
2054  N.  Southport  Ave. 
Chicago,  ill. 


Priniind  Inki/' 


MANUFACTURED  BY 
J^lariin  ^Driscoll  &  Co. 


CJllC.AGO 


A  The  Cranston  Press  referred  to  in 
Ai«  your  letter  is  no  longer  manufac¬ 
tured.,  It  is,  in  fact,  quite  obsolete,  and 
we  are  very  doubtful  about  your  being 
able  to  get  any  parts  for  replacement. 
However,  a  competent  press  machinist 
could  make  and  attach  any  parts  re¬ 
quired. 

Your  main  difficulty,  as  indicated  by 
the  samples  of  paper  sent,  is  principally 
caused  by  lack  of  correct  gripper  set, 
and  the  use  of  the  wrong  kind  of  pack¬ 
ing,  and  especially  the  use  of  Kraft 
paper  for  a  draw  sheet. 

In  adjusting  grippers,  all  the  grippers 
should  be  loosened  and  set,  first  the  one 
at  the  center.  Then  continue  to  tighten 
one  on  each  side  of  center  until  all  are 
set.  All  the  press  packing  must  be  on 
the  cylinder,  plus  a  6  pt.  strip  of  manila 
between  the  gripper  tumbler  and  the 
stud  on  which  it  rests. 

When  all  grippers  are  set,  raise  tum¬ 
bler  and  remove  manila.  This  piece  of 
manila  which  we  designate  as  6  pt., 
measures  .006",  so  if  you  have  no  manila 
of  this  weight  or  thickness,  you  can  use 
two  pieces  of  60  lb.  S.&S.C.,  which  will 
answer  equally  well. 

Adjustment  of  grippers  should  be 
made  at  the  point  where  they  close  on 
the  sheet,  plus  moving  the  cylinder 
ahead  about  an  inch  to  be  sure  the 
grippers  have  a  firm  “bite.” 

Brushes  and  bands  should  be  set 
evenly  all  the  way  across,  and  do  not  set 
too  tight.  A  little  experimenting  will 
enable  you  to  determine  the  correct  set 
for  the  stock  you  are  running. 

The  gearing  you  speak  of  as  having 
been  taken  off  the  press  cylinder  is 
properly  known  as  a  register  rack  and 
should  be  replaced  and  correctly  ad¬ 
justed.  Worn  parts,  as  indicated  in 
your  letter,  must  be  replaced  in  order 
to  secure  good  results.  Your  press  ma¬ 
chinist  will  be  able  to  make  all  adjust¬ 
ments  anent  grippers,  brushes,  bands, 
etc.  He  should  ako  be  able  to  give  you 
the  exact  measure  of  the  amount  of 
( Continued  on  page  52) 
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BL  ATCHFOBD  BASE 


CONSERVATION  OF  METALS  IS 
YOUR  PATRIOTIC  DUTY 

Case  histories  prove  that  use  of  Blatchford  Base  will 
prolong  life  of  electros  25%  to  100%  when  com- 
pared  with  wood  mounted  plates  or  obsolete  forms 
of  metal  bases.  And  remember:  Blatchford  is  guar- 
anteed  for  ten  years!  It  will  last  through  the 

THE  GUARANTEED  BASE  Nothing  ig  more  costly  than  plate-mounting 

equipment  that  fails  in  the  ** pinches,** 

E.  W.  BLATCHFORD  CO. 

Branch  of  National  Lead  Company 

63  Park  Row,  NEW  YORK  900  W.  1 8th  St.,  CHICAGO 


163  years  of 
Continuous  Experience 
in  every  pound  of 


For  newspaper,  gravure,  letterpress  and  offset  printing 

HUBER  PRODUCTS  IN  USE  SINCE  1780 
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answered  by 
HENRY  A.  BEECHEM 

To  Remove  Dried  Ink 

QWhat  do  you  advise  for  removing 
m  old  dried-up  ink  from  albumin 
plates.  The  ink,  of  course,  is  only  in 
the  image  portion  of  the  plate.  W e  have 
tried  quite  a  number  of  organic  sol¬ 
vents  but  none  of  these  seems  to  do  the 
fob. 

J.  L.  T.y  Cincinnati 
A  Turpentine  is  universally  used  as 
m  a  solvent  for  removing  the  kind  of 
ink  you  mention.  The  solvent  power  of 
turpentine  is  improved  by  the  addition 
of  a  few  drops  of  carbolic  acid,  which 
may  be  purchased  in  crystal  form.  Heat 
it  over  a  flame  to  dissolve;  then  add, 
while  still  warm,  to  the  turpentine. 


REDINGTON 


100% 

ACCURATE 
COUNTERS 

for  Kluge  and 
Chandler  & 

Price  presses 

Knob  reset  counter, 
DB  (illustrated), 
S8.2B  .  .  .  non-reset 
model  D.  $6.75  .  .  . 
model  AR  for  other 
presses.  $7.75. 

F.  B.  Redington  Co. 
110  8.  Sangamon  8t. 
Chicago,  III. 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


■with  A-l-J  Priority 
Ratings  can  now  get 


DUO-TANG  Loose  Leaf  Covers 

— with  their  built-in  metal  fasteners 
and  metal  eyelets. 

A  Big  Labor  saver  in  the  bindery 
A  sizeable  Money-maker  lor  you 
A  Real  Customer  friend-winner 
FREE  Samples  mailed  promptly  on 
request.  Pin  this  ad  to  your  letter¬ 
head  for  a  complete  set  of  sales- 
winning  samples. 


ELLINGSWORTH  MFC.  CO. 

100  SOUTH  MORIA  STSIII  CHICAGO.  tUINOIS 

TIIIMONI  •  HATMAIKir  1711 


V _ 

When  Counter-etching 

QFor  counter-etching  of  zinc 
m  plates,  we  use  nitric  acid  and 
alum  which  normally  gives  good  re¬ 
sults.  We  occasionally  have  trouble  and 
want  to  give  you  the  problem  so  that 
you  may  explain  the  cause  of  this.  The 
trouble  comes  when  we  have  a  particu¬ 
larly  greasy  plate,  in  which  case  we  in¬ 
crease  the  nitric  acid  content  of  our 
formula.  The  stronger  acid  is  necessary 
to  cut  the  grease  completely.  The  result 
is  that  we  get  an  image  which  is  not 
very  strong  on  the  press  and  we  find 
small  pin-hole  spots  breaking  away 
from  the  albumin  intage.  Is  this  condi¬ 
tion  caused  by  the  use  of  a  stronger 
acid  or  is  it  due  to  grease  which  is  still 
left  in  the  plate? 

0.  R.  H.,  Brooklyn 
A  Your  trouble  is  due  to  the  nitric 
acid  which  is  too  strong.  When 
any  acid  comes  in  contact  with  a  metal 
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School  and  Vress 


makers  of  M 


merica 


of  a  growing  country,  and  printing  in  its  various 
forms  became  a  vehicle  of  progress  and  salesmanship. 
Today’s  printing  needs  are  more  complex  than 
ever.  But  the  printer,  alive  to  conditions  and  faith¬ 
ful  to  his  tradition  of  whole-hearted  service,  has 
stepped  promptly  into  the  picture  offering  the 

_ power  of  the  printed  message  as  a  means 

of  creating  group  interest  and  assuring 

manv 


rlymouth  Colony  was  scarcely  settled  in  1620 
before  children  met  in  the  "Dame”  school  using 
birchbark  and  charcoal  to  copy  A  B  C’s  traced  in 
tand  upon  the  floor.  It  was  the  dawn  of  education, 
the  infancy  of  a  tremendous  readership  destined  to 
influence  the  world.  Later,  as  little  Red  School- 
houses  dotted  the  landscape,  it  became  clear 
that  the  heart  of  America  could  be  swayed  by 
the  printed  page.  And  so  the  editor-printer  H  G 


united  action.  Such  help  will  solve 
of  today’s  problems. 


public  relations  problem  which  can  be  aided  by 
printed  promotion.  We  shall  be  glad  to  obtain  a  copy 
for  you  .  or  write  direct  to  Graphic  Arts  Vic¬ 
tory  Committee,  17  East  42nd  St.,  New  York  City. 


,\'0U'^  AV.1ILABLE.  Complete  and  comprehensive 
(tuide  Book  of  Essential  Wartime  Printing  and 
Lithography.  64  pages  .v  1 1")  of  detailed  de¬ 

scription  and  information  on  every  government 


CLEVELAND,  OHIO  DAYTON,  OHIO 

manufacturers  of  offset  lithographic  •  LETTERPRESS  MANUFACTURERS  OF  PAPER  CUTTERS  AND  TRIMMERS  •  KNIFE 
AND  GRAVURE  PRINTING  MACHINERY .  GRINDERS  •  DIE  PRESSES  •  WRIGHT  DRILLS  •  MORRISON  STITCHERS 


TOM  TOUGH 

TYMPAM 

LUCKY  DAY  for  you  when  you  switch 
to  Ton  Tough  Tynnpan.  Just  like  having 
a  rainbow  'round  your  shoulder  when 
it  comes  to  precision  make-ready, 
superior  endurance,  and  freeness 
from  warp  and  sag. 

Iry  Centraline  Tag,  Manifold,  Sign, 
Die  Wipe  and  Auto  Press  Bond. 


CENTRAL  PAPER  COMPANY  inc  ' 


MUSKEGON,  MICHIGAN 


PROOFREADING 

and 

COPY- PREPARATION 

An  encyclopedic  textbook 
by 

Joseph  Lasky 

An  informative  volume  of  672 
pages  that  contain  a  complete 
course  of  instruction  in  the  two 
subjects. 

Price  $7.50 

Pleate  send  money  smith  order 


The  Graphic  Arts  Monthly 
608  South  Dearborn  Street,  Chicago 


such  as  zinc,  a  reaction  takes  place. 
Some  of  the  metal  will  be  used  by  the 
acid  and  changed  iqto  a  salt  of  that 
metal  and  the  acid.  This  salt  will  be 
deposited  as  a  very  thin  film  over  the 
entire  grained  surface  of  the  zinc  plate. 
Wlien  you  increase  the  strength  of  the 
nitric  acid  in  the  counter-etch  the  thick¬ 
ness  of  your  film  deposited  on  the  plate 
is  increased.  When  the  film  builds  up 
to  a  certain  thickness  it  becomes  loose 
and  brittle  and  does  not  adhere  to  the 
plate.  When  the  image  is  placed  on 
such  a  foundation  it  will  chip  away 
from  the  metal  whenever  the  film  is 
broken  away. 

We  suggest  that  when  you  encounter 
a  very  greasy  plate,  you  use  a  counter- 
etch  made  of  hydrochloric  acid.  This 
will  give  better  results. 

V  . . .  _ 

Venetian  Turpentine 

Q/  have  noticed  a  number  of  litho- 
•  graphic  formulae  that  call  for 
Venetian  turpentine.  Is  Venetian  tur¬ 
pentine  the  same  as  the  ordinary  tur¬ 
pentine  that  is  used  in  the  plant?  Or  is 
it  some  special  brand  of  turpentine? 

R.  /?.,  St.  Pauly  Minn. 

A  Venetian  turpentine  is  chemically 
about  the  same  as  the  regular  tur¬ 
pentine  that  is  used  in  the  plant.  Physi¬ 
cally,  it  is  a  bit  heavier  in  consistency. 
Venetian  turpentine  is  made  from  a 
European  tree  called  the  larch.  The 
regular  turpentine  is  made  from  resins 
obtained  from  the  long-leaf  yellow 
Southern  pine.  The  better  grades  are 
produced  by  steam  distillation  of  the 
resin.  The  different  turpentines  vary 
somewhat  in  their  chemical  composition 
depending  on  the  variety  of  the  tree, 
but  all  turpentines  consist  mostly  of 
chemicals  called  terpenes. 

V _ 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 
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HOW  TO  KEEP 

your 

Mailing  list 

UP-TO-DATE 


How’s  your  "I.Q 
on  P.L.&R.'? 


There  are  12  different  ways  to  print  instruc¬ 
tions  on  third  class  mail  matter.  Are  you  fa¬ 
miliar  with  them  all.^ 

If  you’d  like  to  brush  up — so  as  to  advise  your 
printing  customers — ask  your  paper  merchant  for 
our  new  pocket  folder,  "How  to  Keep  Your 
Mailing  List  Up-to-Date.” 

This  is  the  latest  publication  in  our  series  of 
informative  pamphlets on  envelopes,  and  their 
printing  and  use.  Others  still  available  are : 
"The  Envelope  Selector”  and  "The  Ration  Book 
of  Unrationed  Ideas  for  Business  Letterheads 
and  Envelopes  to  Match.” 

*Postal  Laws  6*  Regulations 

UNITED  STATES  ENVELOPE  COMPANY 

General  Offices,  Springfield,  Massachusetts 
13  Manufacturing  Divisions  ...  5  Sales-Service  Offices 


tk*  ^•stmnstu' 


INttUOINC 


7  ESSENTIAL  COURIERS  IN 
WAR  AND  PEACE 


Makers  of  Envelopes  •  Writing  Paper  •  Note  Books  •  Transparent  Containers  •  Mois¬ 
ture  Proof  Bags  •  Paper  Cups  •  Toilet  Tissue  •  Paper  Towels  •  And  Other  Products 
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Cast  to  enable  the  printer  or  typographer  to 
save  time,  money  and  mental  effort  in  all 
shop  operations.  Handfinished  to  highest 
possible  accuracy  from  hi-test  metal. 

HANDFINISHED  LEADS  AND 

RULES  SLUGS 

now  only  now  only 

19c  per  lb.  13'/2C  per  lb. I 

Price*  subject  to  change  tcilhout  notice 

All  rule  faces  in  stock.  2  to  36  pt.  TOO  lbs. 
minimum.  Order  can  be  assorted  rules  and 
pacing  materials.  Immediate  shipment. 
These  low  prices  compel  us  to  request  check 
with  order  to  eliminate  bookkeeping.  Wall, 
cha'-t  on  request. 


VIRKOTYPE  AUTOMATIC  PROCESSING 
MACHINES 

• 

VIRKOTYPE 
Pprmanent  Compounds 

• 

••X”  BASE  INKS 

Wood,  Nathan  Cr  Vi rk us  Co. 

Incorporated 

1  Mam  Street  Racine,  Wis. 


Stereotyping 

Questions 


Height  of  Column  Rules 


QJFhat  is  the  recommended  height 
•  of  column  rules  in  the  newspaper 
form? 

W.  A.  B.f  Muskegon^  Mich. 

A  .9155"  is  recommended.  A  column 
m  rule  at  .918"  offering  so  little  sur¬ 
face  resistance  will  cut  very  much 
deeper  into  the  stereotype  mold  in 
rolling. 

V _ 


Safety  Devices 


QAre  safety  devices  available  to 
m  anchor  tubular  doublespreads  se¬ 
cure  to  the  press  cylinder?  If  so,  what 
is  required  by  the  stereotypers  in  their 
use? 

J.  W.,  Detroit,  Mich. 


A  Yes,  there  are  two  such  devices 
•  in  regular  use.  The  stereotyper 
is  required  to  mill  out  the  ends  with 
special  tools,  a  very  simple  operation 
permitting  their  use.  Information  per¬ 
taining  to  the  sources  from  which  these 
devices  are  obtainable  and  approxi¬ 
mate  cost  is  going  forward  to  you  under 
separate  cover. 

V _ 

Re  Screen  Illustrations 

QDo  thin  or  thick  mats  favor 
screen  illustrations  and  type  im¬ 
pression? 

A.  L.  P.y  St.  Paul,  Minn. 

A  The  impression  of  screen  illustra- 
•  tions  are  believed  to  flow  in,  thus 
the  heavier  the  mat  used  the  greater 
the  mat  cushion,  or  flow  benefitting 
the  screens.  However,  the  impression 
of  type  matter  in  the  stereotype  mold 
is  very  largely  obtained  through  stretch¬ 
ing  the  paper  benefitted  by  thinner 
calipered  stereotype  mats.  The  favor 
in  either  direction  is  a  far  smaller  con- 
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ORDER  THIS  NEW  V-MAIL 
PACKET— /VOW 


The  government  has  ruled  that  V>Mail  is 
the  ONLY  mall  which  can  be  assured  ef 
air  mail  delivery  to  boys  over  seas.  Yoa« 
by  radio  and  publication,  the  government 
is  selling  V*Mail  to  the  public.  Cash  in  on 
this  active  demand  by  displaying,  adrer* 
tising  and  selling  V-Mail.  lOe  item.  Send 
coupon  below  for  prompt  shipment. 


WESTERN  STATES  ENVELOPE  CO. 

1616  W.  Pierce  St.,  Milwaukee,  Wis. 

O.  K.  Send  ns . boxes  containing 

25  V-Mail  packets,  15  sheets  each,  our 
cost  to  be  $2.50,  less  50%. 

Firm _ _ _ 

Individual _ _ 

i 

City  and  State . . 


sideration  than  the  casting  equipment 
requirements  in  curved  casting  for  the 
thickness  of  mat,  which  are  usually 
at  the  happy  medium  of  .028"  to  .030" 
in  thickness. 

V  . . .  _ 

Centrifugal  Casting 

Has  the  centrifugal  type  of  stereo- 
m  type  casting  equipment  been  de¬ 
veloped? 

R.  T.,  New  York  City. 
No.  However,  such  plans  have 
■  been  discussed  and  considered. 
The  Ford  Motor  Co.  has  patents  of 
centrifugal  casting  that  will,  or  can 
apply  to  stereotype  casting. 

V  . . .  _ 

Mat  Shrinkage 

QWhat  are  the  minimum  and  max- 
•  imum  shrinkages  of  stereotype 
mats  used  on  cold  processes  of  stereo¬ 
type  work? 

H.  R.  W.,  Tyler,  Texas. 

In  the  present  state  of  develop- 
•  ment,  stereotype  mats  are  mill- 
conditioned  to  shrink  as  little  as  ’pg" 
crosswise  and  can  be  obtained  to  shrink 
22/25"  crosswise,  naturally.  Stereo¬ 
type  operations  influence  a  loss  or  gain 
of  natural  shrinkage.  The  shrinkage 
lengthwise  of  the  grain  formation  is 
approximately  one-half  of  the  cross¬ 
wise  shrinkage. 

V  . . .  — 

Pencilling  the  Mold 

Is  pencilling  the  back  of  the 
m  Stereotype  mold  intended  to  save 
space  packing  felt? 

R.  M.  D.,  Cleveland,  Ohio. 
No.  Pencilling  the  mold  is  in- 
■  tended  only  to  strengthen  the 
weak  spaces  adjoining  the  printing  sur¬ 
face,  thereby  keeping  them  from  tup¬ 
ping  over  the  printing  edge  when  the 
mold  is  turned  into  the  semi-  or  full 
cylindrical  shape,  plus  to  press  out 
slug  lends,  high  edges  around  engrav¬ 
ings,  ;etc. 

;  V - 
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YOUR  COMPOSING  ROOM 
and  the  WAR 


ir  The  war  means  shortages  on  the 
Home  Front  .  .  .  both  of  materials  and 
manpower.  Until  the  war  is  over,  your 
composing  room  will  suffer  more  and 
more  from  lack  of  sufficient  and  well 
qualified  labor.  It  is  important,  there¬ 
fore.  that  it  be  arranged  and  equipped 
in  the  most  efficient  manner.  Hamilton 
equipment  offers  the  solution  by  mak¬ 
ing  possible  good  arrangement  and 
providing  compositors  with  opportuni¬ 
ties  to  work  productively  ALL  THE 
TIME. 


'k  Hamilton's  large  steel 
plant  is  devoted  almost  en¬ 
tirely  to  war  production  .  .  . 
a  job  we  are  proud  to  do. 
We  are  still  able  to  supply 
you  with  all  regular  wood 
items,  however,  and  also 
have  quite  a  good  stock  of 
steel  items  available  which 
can  be  supplied  in  accord¬ 
ance  with  the  WPB  limita¬ 
tion  order. 


See  your  Hamilton  dealer  for  full  information  about 
the  Hamilton  items  available  and  how  they  will  help  you 
meet  the  war-time  problems 


MANUFACTURING  CO. 


★  TWO  RIVERS,  WISCONSIN  ★ 
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Silk  Screen 
Questions 


answered  by 
J.  I.  BIEGELEISEN 

Floating  Bar  Frame 

QOur  organization  is  setting  up  a 
■  small  screen  process  department 
which  I  am  to  operate.  In  getting  to¬ 
gether  equipment^  I  have  come  across 
the  item  called  the  ** floating  bar  frame.*' 
Is  this  better  than  the  regular  frame? 

W.  H.y  Pittsburgh 

A  As  with  most  other  things,  this 
type  of  frame  has  its  advantages 
and  its  disadvantages.  The  full  floating 
bar  frame  is  a  stretching  device  which 
consists  of  a  frame-within-a-frame  ar¬ 
rangement,  and  works  on  the  principle 
of  the  drum. 

Four  strips  or  bars  of  wood  are  placed 
within  the  frame,  and  attached  to  each 
side  of  the  main  frame  by  means  of  long 
screw  bolts.  The  silk  or  other  screen 
fabric  is  tacked  onto  these  strips  of 
wood  which  form  the  inner  frame  with¬ 
out  any  attempt  being  made  to  stretch 
it  tight.  When  the  bolts  are  tightened, 
they  cause  each  bar  of  wood  to  be 
drawn  towards  the  outer  frame,  auto¬ 
matically  tightening  the  silk. 

After  long  use,  or  due  to  excessive 
humidity,  and  especially  now  with  the 
use  of  substitute  screen  materials  such 
as  Nylon  and  organdy,  the  screen  may 
begin  to  show  signs  of  sagging.  Tight¬ 
ening  up  the  bolts  will  take  in  any 
looseness  that  develops  in  the  screen. 

This  type  of  frame  is  not  used  exten¬ 
sively  because  it  is  heavy  and  cumber¬ 
some  ;  because  it  entails  the  expense  of 
wood  for  an  extra  frame;  and  because 
it  is  bothersome  to  clean.  If  the  screw 
adjustments  should  be  tampered  with 
during  the  printing,  the  prints  would 
be  thrown  off  register. 


1.  Perfectedl|LW3¥A002"  con¬ 

cave  bevel,  liking extra 
sharpness  wl^out  Weaken¬ 
ing  edge.  M  '  \ 

2.  Straight  as  l^liel^lWming 

•  .  .  less  than  variance 

throughout  len&h  o£  <^t. 

3.  Heat-treatec^by  special 

S  W  W  process  .  ^  cdi^ines 
hardness  with  t^ghne^  to 
deliver  more  cu^fbetween 
grinds.  M  .A 

4.  Standard  equi^ieidt ^pn 
many  o£  American  £in^t 
paper  trimming  macmnes  for 
over  60  years. 

FOR  QUOTATIONS  WRITE 

SIMONDS  WORDEN  WHITE  CO. 

606  Negley  Place  DAYTON,  OHIO 
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^APER^ 


ONE  CAR  now  does  the 

work  of  TWO! 


Of  course  men  and  goods  to  lick  Hitler  have  shipping  priority 
over  printing  papers.  And  of  course  Uncle  Sam  has  6rst  call  on 
the  rolling  stock  of  the  railroads. 

That’s  why  the  industries  of  the  country  are  making  one  freight 
car  do  the  work  of  two. 

Twenty  tons  used  to  be  a  “hea\y”  peacetime  carload  of  paper. 
Today,  40-ton  carloads  are  not  uncommon.  Ever)’  inch  of  ship¬ 
ping  space  must  be  filled. 


BUFFALO.  N.  Y. 
Ailing  &  Cory  Co. 

• 

NEW  YORK  CITY 
Ailing  &  Cory  Co. 
Can  field  Paper  Co. 
Lathrop  Paper  Co. 

/.  E.  Linde  Paper  Co. 

Royal  Paper  Co. 
Whitaker  Paper  Co. 

• 

ROCHESTER,  N.  Y. 
Ailing  &  Cory  Co. 

• 

NEW  HAVEN.  CONN 
Chatfield  Paper  Co. 

• 

PROVIDENCE,  R  I. 
R.  L.  Greene  Paper  Co. 

• 

NEWARK,  N.  I. 
Lathrop  Paper  Co. 

/.  £.  Linde  Pajier  Co. 

• 

PHILADELPHIA,  PA. 
Carret-Buchanan  Co. 
D.  L.  Ward  Co. 


HEAVY"  CARLOAD 


20  TONS 


40  TONS 


And  that’s  why  “next  day”  paper  mill  shipments  are  no  longer 
practical.  Mills  that  fomrerly  averaged  3  or  4  carloads  of  paper 
a  week  to  the  large  metropolitan  printing  centers  must  today 
content  themselves  with  1  or  2. 

Because  NYPEN  realizes  that  delayed  shipments  are  serious 
for  the  printer  and  lithographer,  we  are  asking  you  to  help  avoid 
them  by  making  every  effort  to  anticipate  your  paper  needs  and 
to  get  your  orders  in  well  in  advance  of  “dead  line.” 


PITTSBURGH,  PA, 
Ailing  &  Cory  Co 


HARRISBURG.  PA 
Donaldson  Paper  Co. 


GINGINNATI.  O. 
Merchants  Paper  Co. 


CLEVELAND.  O 
Ailing  &  Cory  Co. 
Union  Paper  &  I'winc  Co. 


NEW  YORK  &  PENNSYLVANIA  COMPANY 

Mills  at  Lock  Haven,  Pa. 


COLUMBUS.  O 
Central  Ohio  Pa(>cr  Co. 
R.  L.  Bryan  Co. 


CHICAGO.  ILL. 
Blundcii-Lyon  Co. 
Marquette  Paper  Co. 
Swigart  PafKr  Co. 


BALTIMORE.  MD 
Baxter  Paper  Co. 


Tliis  new  book  —  “Papers  by  NYPEN”  —  is  a 
picture  story  about  the  mills  that  make  NYPEN 
papers.  Send  for  your  FREE  copy  now. 


RICHMOND,  VA 
Cauthornc  Paper  Co. 
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•RODUCTION  BH-L  OF 


materials  and  stores  requisition 


CONTROLLING  PROOU 


date  order  accepted 


ig4 . . TYPE  NO - 

date  WANTED- 


4 


quireo  by - 

IOBITY  RATING- 
D  USE  CLASS 


-GOV'T  CONTRACT  I 


-  SALES  OPBH 
TOTAL  QU 
QUAN.  THIS 


Ludlow-SetR 


in  tb 


Control  of  war-plant  production  depends  in  no  small  re 
measure  on  forms.  Never  before  has  there  beensudj  ^ 
a  demand  for  new  forms-for  efficient  production ani  jg 
material  control,  necessary  records  and  numerous  j], 
other  requirements-all  to  expedite  the  war  effort  or  |j, 
to  maintain  essential  civilian  wartime  activities,  f 


•  More  and  more  of  these  forms  are  now  being  pro,  • 

duced  with  the  Ludlow  ruleform  system,  which  rev '  3! 
olutionized  the  production  of  all  kinds  of  printed  jc 
forms.  With  this  method,  the  problems  of  cutting,!  ^ 
ting,  joining  and  aligning  rules  and  of  inserting  type  jf 
lines  are  all  solved  in  a  radically  different  yet  simplel  rr 
and  efficient  way.  b 

•  The  Ludlow  operator  setting  ruleforms  is  provided  ti 
with  an  assortment  of  horizontal-rule  matrices  lor  1 
various  widths,  intersecting  vertical-rule  matrices  tl 
for  various  cross-rule  spacings,  and  slug -aligning ^  v 
matrices  for  casting  interlocks  on  the  slugs  whereby  c 
the  vertical  rule-sections  are  positioned  and  heldiii  ^ 
positive,  accurate  alignment  with  each  other.  < 

•  With  an  assortment  of  Ludlow  ruleform  matrices  ^ 
the  operator  can  produce  almost  any  kind  of  rule  ' 
form  composition.  From  a  single  setting  of  such  mal^  1 
rices,  he  repeat-casts  as  many  slugs  as  there  artj^  I 


Ludlow  Typograph  Coii| 


Set  in  Ludlow  Tempo  Heavy  and  Tempo  Medium 


Please  qrdeh  the  Fouowiwr.  for 


OU*WTITr  Uabtno. 


ttHuleforms 
life  War  Effort 

^srnal  repeated  entry- space  lines  in  the  form  being  set. 

•  Box-headings  and  other  typelines  within  ruleform 
^nanj  jections  are  cast  in  their  proper  position  on  full-length 
jiugs,  which  fit  under  the  overhanging  vertical  por- 
tions  of  adjacent  ruleface  slugs  without  interfering 
!  with  alignment  or  fitting. 

'9  pro-  •  A  Ludlow  ruleform  makes  up  as  a  solid  interlocked 
fC''  *  all-slug  unit,  with  a  perfection  of  alignment  and  rule- 
>nnf«  joining  which  assures  clean,  sharp  quality  printing. 
'^9/lit  And  Ludlow  ruleform  composition  of  superior  qual- 
9iyp«.itycan  be  produced  relatively  fast  and  with  mini- 
simplef  mum  effort.  Forms  also  can  be  produced  in  multiple 
by  repeat-casting,  further  shortening  press  running- 
wided  time  and  eliminating  need  for  electrotypes. 

;es  lof  •  With  many  printers  producing  wartime  printing, 
atrices  the  Ludlow  is  proving  to  be  essential  equipment, 
ignins  without  which  they  could  not  make  the  deliveries  re- 
lereby  quired.  In  every  way  possible,  we  are  helping  these 
neldii  printers  to  keep  their  Ludlow  equipments  operating 
efficiently,  in  spite  of  the  fact  that  our  manufacturing 
, trices  facilities  are  now  being  almost  wholly  devoted  to 
,f  rule  production. 

h  mat  t  If  you  have  any  composition  problems,  we  shall 
re  artj^  be  glad  indeed  to  have  you  ask  us  for  suggestions. 

.oiifiny  2032  Clybourn  Avenue,  Chicago,  Illinois 
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SCUD  rOR 


THIS  POCKET 
EDITION  THAT 


MEANS  DIG  VOLNMEI 


A  complete  line  of  CHEMCO  JOB 
INKS  have  been  scientifically  and 
properiy  compounded  for  the  print¬ 
er  equipped  with  Platen  presses. 

CHEMICAL  COLOR  &  SUPPLY  COMPANY 

Division  >  Gonorol  Printing  Ink  Corporation 

547  SONTN  CLANK  ST.  771  NAYMOND  AYE. 
CHICAGO  ST.  PANl 


BOSBACK— 

Rotary  Round  Hole  and  Slot  Hole 
Perforators,  IR-Pro  Paper  Drills. 
Gang  Stitchers,  and  Vertical  Per¬ 
forators  and  Punching  Machines. 

F.  P.  Rosback  Company 

Benton  Harbor,  Michigan 
Largest  Perforator  Factory  in  the  World 

Rosback  Verti¬ 
cal  Perforators 
have  replace¬ 
able  perforating 
mechanism,  also 
inlaid  tool  steel 
die  with  5- 
year  guaran¬ 
tee. 

Foot-power 
perforators,  20", 

24",  28"  sizes; 
motor  drive.  28" 
and  30"  sizes. 

Hand  perfora¬ 
tor.  10"  size 
with  open  end, 
perforates  20" 
line  by  revers¬ 
ing 


COMMUNICATIONS 

I  The  article  on  page  10  of  your  April  issue 
should  be  framed  and  placed  in  every 
printing  office.  It  is  what  I  have  been 
preaching  for  years.  Printers  must  short¬ 
cut  aJi  operations  or  no  profit  is  made. 

I  J.  N.  Squiers 

Wynnewood  Gazette 
I  Wynnewood,  Okla. 

:  Your  excellent  monthly  magazine  for 
printers  has  been  enjoyed  by  me  for  sev¬ 
eral  years.  Its  clear,  concise  contents,  es¬ 
pecially  the  helpful  hints,  really  please  me. 

Frank  G.  Phillips 
Napa,  Calif. 

«  «  « 

I  enjoy  your  magazine  very  much  and  get 
lots  of  good  information  from  it,  and  look 
forward  each  month  for  it. 

A.  E.  Maness 
Tuscaloosa,  Ala. 

$  «  « 

This  favor  will  be  appreciated  and  you  can 
assure  your  advertisers  that  we  read  your 
publication  with  a  great  deal  of  interest — 
advertisements,  and  all. 

C.  C.  Travis 

The  Longview  News  Co.,  Inc. 
Longview,  Tex. 

I  enjoy  THE  GRAPHIC  ARTS  MONTHLY 

very  much,  and  find  it  helpful  and  in¬ 
spiring. 

Wm.  H.  Stone 
Stone  Gr  Longden  Inc. 
Brockton,  Mass. 

I  have  been  a  printer  for  a  number  of 
years  and  always  studied  THE  GRAPHIC 
ARTS  MONTHLY  closely.  For  nearly  two 
years  now  I  have  been  in  war  work.  I  hope 
to  have  a  print  shop  of  my  own  when  the 
war  is  over  and  want  THE  GRAPHIC  ARTS 
MONTHLY  to  keep  me  up-to-date  with 
the  trade. 

George  G.  Keppler 
Portland,  Ind. 

#  #  « 

We  read  your  dandy  little  magazine 
through  each  month,  and  wish  to  take 
this  opportunity  of  thanking  you  for  send¬ 
ing  it. 

Mayfield  Herald 
Mayfield,  Minn. 

«  «  # 

I  enjoy  reading  your  GRAPHIC  ARTS 
MONTHLY  and  have  bought  quite  a  few 
things  advertised  in  it.  Thank  you  tor 
sending  it. 

Mark  L.  Sanderson 
Sanderson  Printing  Service 
Parkersburg,  W.  Va. 

I  *  «  # 

!  We  receive  many  good  tips  and  also  many 
I  good  ads  from  your  magazine. 

C.  M.  Belcher 
The  Best  Letter  Shop 
I  Pocatello,  Idaho 
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LION  STICKERS  IN  17  DAT: 

NEW  ERA  PBESSE 


WITH 

Gas  rationing  announced.  Millions  of  stickers 
needed  immediately;  in  four  designs,  each  of  a 
different  color.  Who  could  handle  this  urgent  call 
for  fast  specialty  printing? 

Chosen  for  the  job,  among  others,  was  the  Ever 
Ready  Label  Corp.  of  New  York  City.  Their  bat¬ 
tery  of  high-speed  multi-process  presses  went  into 
action.  Ever  Ready  started  shipping  in  7  days, 
printed  60,000,000  stickers  in  17  days — ^all  on  New 
Era  equipment. 

Of  course,  rush  calls  like  that  don’t  happen  often, 
but  it’s  good  business  to  be  ready  for  them.  And 
New  Era  presses  keep  you  ready — for  speedy,  low 
cost  printing  of  labels,  stickers,  tags,  tickets,  car¬ 
tons  and  other  specialties.  If  you  plan  to  expand 
your  press  facilities  after  the  war,  write  us  now. 
As  soon  as  manufacturing  is  permitted,  we’ll  con¬ 
firm  your  order  and  give  it  preference  based  on 
date  of  receipt. 

NEW  ERA  MANUFACTURING  COMPANY 

371  Eleventh  Avenue  •  Paterson,  New  Jersey 

0  3786 


Make  sure  that  your  learner  or  learn¬ 
ers  can  gee  what  you  are  doing.  It  is 
best  if  he  can  look  over  your  shoulder, 
so  that  he  sees  the  manipulation  from 
the  right  angle. 

Proceed  slowly  enough  so  that  he  un- 
★  Apprentices  can  learn  by  observa-  derstands  all  points.  Do  not  try  to 

tion,  and  by  observation  alone,  but  it  is  amaze  him  with  your  skill  and  speed, 

not  the  best  method  of  learning.  The  as  this  is  not  the  object  of  the  lesson 

writer  can  well  remember  watching  a  to  be  learned. 

platen  pressman  making  ready  on  a  At  frequent  intervals,  ask  the  appren- 
press,  day  after  day,  while  waiting  to  tice  questions  that  will  let  you  know  if 

feed  a  job.  The  pressman  did  not  want  he  is  actually  following  you,  and  is 

him  to  learn,  and  did  not  give  him  an  thinking  about  your  demonstration, 

opportunity  to  carry  out  any  of  the  Never  forget  to  stress  any  safety  prac- 
skills  learned  by  observation.  But  the  tices  that  will  not  only  save  the  appren- 

writer  learned  anyway,  and  proof  of  tice  from  being  injured,  but  which  will 

this  came  one  day  when  the  pressman  also  save  smash-ups  on  the  machines, 

liad  too  hard  a  week-end.  The  writer  A  smashed  hand  puts  the  worker  out 

was  able  to  carry  out  those  skills  of  commission;  a  wrecked  machine  is 

learned,  and  got  out  several  jobs.  This  serious  now  that  repair  parts  are  diffi- 

is  a  little  better  than  the  trial-and-error  cult  or  impossible  to  get. 

method,  but  it  is  not  recommended.  After  you  have  demonstrated  the 

If  you  are  serious  about  teaching  a  technique  you  wish  the  learner  to  use, 
trade  to  an  apprentice,  you  must  not  summarize  the  highlights  of  your  teach- 
only  allow'  him  to  observe  how  you  do  ing.  Talk  about  them;  ask  him  ques- 
a  job,  but  you  must  also  provide  for  an  tions;  let  him  ask  you  questions.  You 
immediate  application  of  this  knowl-  must  break  down  his  reticence  by  your 
edge.  manner  and  invitation  to  ask  questions. 

In  addition,  you  must  first  tell  him  If  you  let  him  know  that  you  believe 

how  the  job  is  done  while  you  are  doing  that  he  is  asking  dumb  questions,  you 

it.  Each  step  must  be  explained  in  de-  kill  most  or  all  of  his  readiness  to 

tail.  All  of  the  little  tricks  you  have  ask  questions  not  only  of  you,  but  of 
picked  up,  either  from  your  own  ap-  others  as  well.  Skilled  teachers  practice 
prenticeship  training  or  from  your  years  this. 

of  hard  experience,  should  be  given  The  effectiveness  of  your  demonstra- 
freely  to  the  learner.  (Continued  on  page  62) 


BDBBER  PBINTIMC  PLATE  SDPPIIES 

REGULAR,  SYNTHETIC  and  RECLAIM  PLATE  GUMS 
MATRIX  MATERIALS — MATRIX  RELEASES 
RUBBER  RELEASES — RUBBER  PLATE  WASH 
RUBBER  STAMP  GUMS  and  MOLDINGS 

Prompt  Shipments  Write  for  Samples 

Stereotype  Equipment  Co.,  2815  Irving  Park  Rd.,  Chicago 


GRAPHIC^  J^RTjS 

- Cjaucaim 

by  R.  RANDOLPH  KARCH 
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“Listen.  This  Kelly  outfit’s  been  shoutin’  ‘No 
Offset’  for  years.  Here’s  the  spot.  Let’s  give 
’em  a  chance  to  put  up  or  shut  up.  Send  ’em 
that  coupon!” 


O.K.  mister,  you’re  on.  What’s  more, 
you’ll  find  that  Wotta  Blacks  give  you 
the  densest  solids  and  the  cleanest  half¬ 
tones  you  ever  saw.  They  dry  fast  on 
the  stock  but  not  on  the  press.  They’re 
free-flowing  and  won’t  break  down  on 
your  longest  runs  regardless  of  press 
speed  or  temperature. 

And  if  you  don’t  think  Wotta  Blacks 


are  the  best  inks  you’ve  ever  used,  we’ll 
refund  every  cent  you’ve  paid  us. 

Why  wait  ’til  you’re  in  a  jam?  Send 
the  coupon! 

Wotta 

THEY’RE  GUARANTEED 


CpCCI  Down-to-earth 
*  information  on 

how  and  when  to  dope 
inks.  10  pages  of  press¬ 
room  data.  Clip  coupon 
for  “Dopes"  —  or  write 
on  your  letterhead.  No 
obligation. 


. —  Mail  Coupon  for  Free  Trial  Offer - 

E.  J.  Kelly  Co.,  1927  N.  Pitcher  St.,  i27 
Kalamazoo,  Mich. 

O. K.  —  Tell  us  about  your  FREE  TRIAL 
OFFER  ON  WOTTA  BLACKS. 

P. S.  —  Don’t  forget  my  free  copy  of 
’’DOPES.” 

Name _ 

Firm _ 

Address  _ 


KALAMAZOO  MICHIGAN 


Use  of  Perforating  Rule 

★  When  you  use  steel  perforating  rule 
on  a  platen  press,  instead  of  putting 
wood  or  metal  furniture  or  slugs  next 
to  the  perforating  rule  use  blank  Lino¬ 
type  slugs.  Much  of  the  trouble  with 
perforating  rule  comes  from  the  fact 
that  ordinary  furniture  or  slugs  do  not 
come  up  high  enough.  This  leaves  too 
much  of  the  perforating  rule  above  the 
point  where  it  has  any  support  on  the 
sides.  Thus  the  rule  is  likely  to  bend 
over  a  trifle  and  actually  “hook”  into 
the  paper.  Of  course  this  adds  to 
difficulty  of  keeping  paper  from  pull¬ 
ing  away  with  the  perforating  rule, 
and  may  result  in  a  messy  job  of  per¬ 
forating.  Where  Linotype  slugs  are 
used  next  to  the  perforating  rule,  only 
a  little  of  the  rule  is  above  the  slugs 
which  support  it.  The  rule  will  not 
bend  and  the  Linotype  slugs  come  in 
contact  with  the  paper  quickly  as  the 
form  comes  away  from  the  platen,  mak¬ 
ing  it  easier  to  hold  the  paper  down 
with  grippers.  In  cases  where  per¬ 
forating  rule  is  used  without  type  and 
the  rollers  are  off  the  press,  in  extreme 
instances  it  is  frequently  helpful  to 
have  an  occasional  character  cast  on 
the  Linotype  slugs,  such  as  a  heavy 
paragraph  dot.  These  engage  the  paper 
right  along  with  the  perforating  rule 
and  help  strip  it  away  from  the  rule 


as  the  press  opens  after  impression. 
The  heavier  the  slug  the  better. 

/.  C.  Naylor 
Imperial,  Nebraska 

V  . . .  _ 

Care  of  Press  Rollers 

★  When  the  press  is  not  in  use  for  a 
few  days,  drop  a  little  oil  on  the  disc 
and  have  the  press  running.  This  al¬ 
lows  the  ink  and  rollers  to  absorb  the 
oil  and  keeps  the  ink  from  caking  on 
the  press. 

Also  when  washing  the  disc  and  roll¬ 
ers  drop  oil  on  the  disc  and  with  the 
press  running  this  will  keep  rollers  soft 
and  alive.  Then  when  starting  for 
another  run  use  a  rag  and  the  ink  will 
come  off  very  easily.  This  saves  the 
rollers  by  at  least  50%.  Some  inks 
have  more  oils  than  others.  If  the  ink 
is  dry  a  little  oil  on  top  of  the  ink  can 
will  keep  the  ink  soft  and  free  from 
drying. 

B.  W.  Smith 
Lincoln,  Nebr. 

V  . , .  _ 

Try  This  One 

★  To  hold  stock  from  sliding  around 
on  feed  board  of  job  press,  I  lay  under 
stock  a  sheet  of  sandpaper  face  down. 

0.  E.  Strine 
Harrisburg,  Pa. 


V _ 


Prtttft  Belirery 

PRINTERS'  CARBON  PAPERS 

I - FRYE  MANUFACTURING  CO. 

DES  MOINES,  IOWA 


COMPLETE  LINE 
Onctimi 
Halftone 
Book 
Pcnell 
SpNials 


HIGHEST  QUALITY 
Only  genuina 
Carnauba  wax 
used.  Reduces 
offset  diffi¬ 
culties. 


Write  for  samples,  prices 
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QUALITY  ISN'T  RATIONED 
IN  MERCURY  PRODUCTS 


Federal  at  26th  Street 


D.  M.  RAPPORT.  Pres 


CHICAGO 


No,  there’s  no  ceiling  on  Mercury  quality. 
Despite  all  the  difi&culties  of  wartime,  Mercury 
rollers  and  blankets  are  still  made  with  the 
top-grade  materials  and  superior  craftsman¬ 
ship  which  long  ago  made  them  standard  in 
America’s  leading  shops.  The  satisfaction  in 
Mercury  products  is  built  in.  It  can’t  wear  out. 
We  are  now  applying  to  the  construction  of 
important  military  equipment,  the- “know  how” 
we  have  acquired  as  a  result  of  our  experience 
in  making  fine  graphic  arts  accessories.  We 
are  continuing,  at  the  same  time,  to  supply  the 
needs  of  the  printing  and  lithographic  trades. 

Time  for  Seasonal  Change  to 
Rapid  Summer  Composition  Rollers 
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Cut-outs  on  Grippers 

★  Paper  folded  over  and  pasted  to  tlie 
grippers,  or  the  string  between  the 
grippers,  so  that  it  protrudes  out  over 
the  impression  on  the  tympan  as  de¬ 
sired,  and  cut  to  fit  the  proof,  will  often 
eliminate  the  necessity  of  cutting  down 
the  ends  of  Linotype  slugs  on  a  heavy 
form  where  there  is  a  number  of  short 
lines  together. 

Where  the  spot  to  be  reached  is  not 
on  the  outside  and  there  is  no  border, 
which  of  course  makes  the  cut-outs  im¬ 
possible,  it  can  usually  be  covered  by 
running  strings  across  the  tympan  and 
pasting  the  cut-out  across  them. 

Another  handy  use  for  the  cut-outs 
is  to  cover  a  portion  of  the  printing  on 
part  of  a  run  rather  than  take  the  form 
off  the  press  and  take  the  type  out. 
Gummed  tape  is  usually  practical  for 
this  use,  folded  and  pasted  to  itself 
over  the  strings. 

John  R.  Brann 
Mound  City,  Kansas 

V  .  .  .  _ 

Watch  Loose  Press  Rollers 

★  Cylinder  press  rollers  move  from  side 
to  side  with  the  action  of  the  vibrator. 
This  action  may  be  remedied  by  putting 
a  thin  metal  washer  on  the  end  of  the 
roller-stock. 

John  J.  Fisher 

North  Quincy,  Mass. 

V  .  .  .  _ 


To  Dry  a  Padding 
Job  Quickly 

★  If  a  padding  job  must  be  delivered  in 
a  hurry,  make  up  the  pads  in  the  usual 
way  and  then  let  an  electric  fan  blow 
on  the  wet  surface  for  a  few  minutes. 
You  will  find  the  job  will  dry  in  a 
very  short  time  and  the  pads  cut  apart 
without  any  raw  edges.  Try  it  next 
time  you  have  a  rush  padding  job. 

Albert  C.  Mayham 
Grand  Gorge,  N.  T. 

V  . . .  _ 


*’W’hat's  the  name  of  that  firm  toe  printed 
those  aomething-or-others,  on  that  whatcha- 
ctdl-it  stock  last  year  sometime?’’* 


WE'RE  ON  THE  JOB  FOR  UNCLE  SAM 


In  Peaentlm*  we  manuiac* 
ture  Paper  Condltioninq  Ma¬ 
chines,  UnlTersal  Paper  log¬ 
gers,  Holdfast  Hangers, 
Commercial  Humidifiers, 
Punching,  Round  Cornering 
and  Perforating  Machinery  of 
all  kinds.  Also  Special  Ma¬ 
chines  built  to  order. 
Contract  IFork  Our  Specialty 


Our  manufacturing  is  now  devoted  to  work  lor 
our  government.  The  only  orders  for  our  equip¬ 
ment  we  can  accept  are  those  carrying  extremely 
high  priorities.  But  when  this  fight  is  over  we 
will  again  be  ready  to  serve  the  graphic  arts. 

SOUTHWORTH  MACHINE  CO. 

30  Warren  Avenue  •  Portland,  Maine 
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...you {/ wani k  const Jefi 


Jl_^evelopments  now  taking  place  in 
offset  lithography  promise  to  make  this  pro¬ 
cess  a  ''printing  must”  for  most  letterpress 
printers  after  the  war.  Watch  these  pages 
during  succeeding  months  for  significant 
statements  regarding  the  future  of  offset 
lithography  as  it  will  affect  your  business. 

OFFSET  DIVISION  OF 

(ffmefimn  jijjie  ^mndefis 

200  Elmora  Avenue,  Elizabeth,  New  Jersey 
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Mil  moms 

There  are  many  war  plants  in 
your  vicinity  . . .  plants  which 
have  a  definite  need  of  labels 
both  in  factory  and  office. 
Labels  to  warn,  exp)edite,  in¬ 
struct,  etc.  They  can  be  sold 
with  little  effort  .  .  .  yet  give 
you  a  20%  GUARANTEED 
PROFIT!  Write  NOW  for 
complete  selling  plan. 


EVER  READY  LABEL  CORP. 

143-5  EAST  2Sth  ST.  NEW  YORK,  N.  Y. 


\  Longef  Service  between  grinds 
^  their  „akei  these  knives 
a  popvlar  choice. 


fB€Opforat9d  t69f 

The  Wapdkoneta  Machine 

Wip«kon*t*,  Ohio  . 


Label  and  Sticker 
JOBS 

Look  Better  id 

*'  N'l  prMcm«4  . .  Ii  Lit  FUt” 

THE  CUMMEI  PtODOCTS  COMPANY 

oihiei  Tfij,  Ibif 


Proofreaders’  Corner 

by  ALBERT  H.  HIGHTON 


A.  C.,  Represa,  Calif.:  “Should — or 
should  not — the  commas  appear  in  this 
sentence:  ‘Neither  can  any  man  pre¬ 
dict  accurately  what  repercussions  an 
event,  not  startling  in  his  own  times, 
may  have  on  the  future’?” 

A  liberal  follower  of  “open  punctu¬ 
ation”  might  suppress  the  commas,  but 
we  think  they  should  remain.  Without 
them  the  reading  (especially  after  not) 
would  be  confusing.  The  clause  within 
the  commas  may  be  considered  as  par¬ 
enthetical,  and  is  therefore  properly 
set  off. 

S.  T.,  Tuckahoe,  N.  Y.:  “Can  you 
tell  me  the  origin  of  the  actors’  ex¬ 
pression,  ‘Green  room*?” 

So  called  since  the  walls  of  the  re¬ 
tiring  room  behind  the  stage  was 
painted  green,  a  color  said  to  relieve 
actors’  eyes  strained  by  the  glare  of 
footlights. 

L.  J.,  Allentown,  Pa.:  “Do  you  know 
the  original  quotation  which,  as  1  recall 
it,  has  to  do  with  the  foolishness  of  at¬ 
tempting  to  snare  a  watchful  and  wary 
bird?” 

Do  you  mean  the  reference  in  Pro¬ 
verbs  1 :  17 :  “Surely  in  vain  the  net  is 
spread  in  the  sight  of  any  bird”? 

J.  W.,  Buffalo,  N.  Y.:  ^Please  ex¬ 
plain  the  meaning  of  the  terms  (1) 
Nolens  volens  and  (2)  Non  vult  con- 
tendered* 

(1)  Unwilling  or  willing;  whether  or 
no.  (2)  Non  vult  contendere  (also  ex¬ 
pressed  Nolo  contendere)  is  defined  by 
the  New  Standard  Dictionary  as  “a  plea 
by  a  defendant  in  a  criminal  action 
which,  though  not  an  admission  of 
guilt,  has  the  same  legal  effect  as  re¬ 
gards  the  proceedings  of  the  indict¬ 
ment.” 
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^YGREN-DAHLYCOMPAN 

18-230  NORTH  JEFFERSON  STREET  •  ■  CH ICAOO  JLLINOI S 


INTO  OUR  NATION'S 

WAR  EFFOR' 


PARTS  are  oij 
high  priority 
only.  Old  poij 
must  come  teltl 
order;  or  sent 
affidavit  thmtv 
ing  old  parti 


WE  ARE  PROUD  TO  BE... 


GEARED 


Sloganize  Your  Business 

(Continued  from  page  10) 
icated  to  the  Achievement  of  Fine 
Printing.”  An  alley  location  is  cleverly 
capitalized  by  the  Anderson  Press, 
Binghampton,  N.  Y.,  as  being  undetri¬ 
mental  to  the  production  of  good  work. 
It  asserts  “Better  Printing  Is  Right 
Down  Our  Alley.” 

Contrast  the  smoothness  of  the  three 
foregoing  examples  with  the  hackneyed 
“Always  at  the  Top  in  Quality.”  For 
all  one  might  know,  this  could  just  as 
well  apply  to  milk,  clothing  or  furni¬ 
ture. 

The  printer  with  a  crusading  bee  in 
his  bonnet  is  a  credit  to  the  industry. 
He  is  an  unselfish  fellow  to  tell  the 
local  business  world  that  good  printing 
is  a  resultful  silent  salesman.  Cases  in 
point:  “When  You  Stop  Telling,  You 
Cease  Selling,”  “Sow  Today — Reap  To¬ 
morrow,”  and  “Creative  Printing :  Open 
Door  to  Business  Success.” 

Then,  too,  there  is  the  crusader  who 
ingeniously  contrives  to  create  business 
for  his  own  plant — a  perfectly  legiti¬ 
mate  desire.  For  instance:  “Our  Busi¬ 
ness  Is  to  Help  Your  Business,”  “In 
Budness  for  the  Benefit  of  Your  Busi¬ 
ness,”  “Printing  That  Makes  Selling 
Easier,”  “Where  Printing  Is  Still  an 
Art,”  and  “We  Turn  Out  Printing  That 
Pulls.” 

The  Why  and  What,  and  When  and 
How  are  the  fundamental  elements  of 


an  efficient  slogan.  The  business  man 
goes  around  with  a  question  mark  at¬ 
tached  to  his  brain  apparatus.  When  an 
incomplete  advertising  statement  is 
made,  questions  naturally  come  to  him. 
The  element  or  elements  required  to  fit 
the  case  is  determined  by  the  slogan’s 
wording. 

V  _ 

Presswork  Questions 

( Continued  from  page  28) 
cylinder  packing  needed  for  your  press. 

Now  as  to  the  kind  of  packing  to  use: 
We  do  not  recommend  rubber  blanket 
for  this  press.  However,  if  you  wish  to 
continue  its  use,  you  should  at  least  use 
a  manila  top  sheet  of  .009"  thickness. 
This  is  strong  and  has  a  very  smooth 
finish.  The  Kraft  wrapper  you  are  using 
is  far  too  rough  to  afford  a  clean  print 
on  halftone  cuts. 

V  _ 

Acknowledgment 

The  design  on  the  front  cover  of  this 
issue  was  inspired  by  the  illustration 
used  by  The  Champion  Paper  and 
Fibre  Co.  in  its  advertisement  on  page 
13  of  the  April  issue  of  The  Graphic 
Arts  Monthly. 

Photographs  of  printed  literature 
shown  on  the  front  cover  are  used 
through  the  courtesy  of  The  Miehle 
Printing  Press  &  Manufacturing  Com¬ 
pany,  and  are  from  specimens  used  in 
Miehle* s  Wartime  Printing  Library. 


I 


HIGH-SPEED  JOB  BLACK  INK 

No.  2141S  (BK10306AD) 

The  Black  Ink  that  you  have 
been  looking  for,  for  a  long 
time  for  many  reasons. 

No.  1.  It  sets  immediately  on 
paper. 

No.  2.  It  does  not  dry  on  the 
press  within  a  week. 

No.  3.  It  does  not  skin  in  can. 

TRIANGLE  INK  &  COLOR  CO.,  Inc. 

limufaeturers  of  Finm  Litho  and  Printing  Inkg  for  All  Purposet 
26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo. _ 1036  Beaubien  St.,  Detroit,  Mich. 


No.  4.  It  is  about  10%  bulkier 
than  any  other  Black  Ink. 

No.  5.  And  possibly  not  the 
last  reason  is  the  price  of  it, 
which  is  75c  per  lb.  in  5  lb. 
lots,  in  one  pound  cans,  deliv¬ 
ered.  Check  accompanying  the 
order.  A  single  pound,  $1.00. 
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HnE’S  OMW  RUSH  JOB  THAT  WILL  Q€T 
OUT  OH  TIME.  LUCKY  FOR  JIM  HE’S 
RUHHIHG  OH  MAHAGEMEHT  BOHO! 


I’LL  SAY!  LUCKY  FOR  HIS  CUSTOMER, 
TOO!  HE’LL  BE  PLEASEO  TO  GET 
SUCH  A  GOOO  JOB  AT  LOW  COST! 


THERE'S  no  better  business  builder 
than  a  rush  job  that's  printed  right, 
priced  right  and  delivered  right  on 
time. 

That’s  why  so  many  profit-wise 
printers  put  their  low-cost  work  on 
Management  Bond,  a  watermarked 
Hammermill  product  made  especially 
for  jobs  on  which  pennies  must  be 
pinched. 

Management  Bond  is  uniform  —  a 
.  fast  feeder  on  your  presses.  It’s  sturdy 


— an  efficient  worker  in  your  custom¬ 
er’s  business.  It’s  a  paper  that  pays 
you  two  profits  —  one  when  you  print 
the  job  ...  a  second  when  your  pleased 
customer  re-orders. 

You  can  get  Management  Bond 
quickly  through  your  Hammermill 
Agent  in  white  and  colors,  in  standard 
weights  and  sizes.  Mail  coupon  for 
the  Management  Bond  portfolio.  Con¬ 
tains  specimen  printed  forms.  Suggests 
useful  ideas  for  low-cost  jobs. 


•  Please  send  me — free — ^the  Management  Bond  port- 

•  folio  of  printed  forms. 

•  Name . 

J  Position . 

1 1  (Please  attach  to  your  business  letterhead) 


(FOUWS  ^eieeueA 


New  Pricing  Method  on  Machines 

★  An  alternative  ceiling  for  used  machin¬ 
ery  and  second-hand  machine  parts,  which 
is  based,  in  general,  on  standard  depreciation 
rates  and  allows  sellers  in  some  instances 
to  obtain  higher  prices  than  existing  maxi- 
murns,  was  announced  April  6  by  the  OPA. 

The  new  pricing  method  is  contained  in 
Amendment  No.  76  to  Maximum  Price  Reg¬ 
ulation  No.  136  (Machines  and  Parts  and 
Machinery  Services),  which  became  effec¬ 
tive  April  10. 

The  action  provides  that  a  seller  of  a 
used  machine  can  determine  his  ceiling  price 
either  (1)  by  using  the  “flat  ceiling”  for¬ 
mula — established  previously  by  the  regula¬ 
tion — that  is  85  per  cent  of  the  maximum 
price  for  the  nearest  new  equivalent  machine 
f.o.b.  factory,  for  a  reconditioned  and  guar¬ 
anteed  machine  or  part;  or  55  per  cent  of 
the  maximum  price  for  the  nearest  new 
machine,  for  an  “as  is”  or  other  machine 
not  guaranteed  nor  rebuilt ;  or  (2)  by  using 
the  same  “new  base  price” — that  is  the 
maximum  price  for  the  nearest  equivalent 
new  machine — and  reducing  it  by  the  de¬ 
preciation  rate  listed  in  a  table  now  con¬ 
tained  in  the  regulation  from  the  date  of 
acquisition  when  new  to  the  date  of  sale. 

The  table  of  dep’eciation  rates  lists  9  per 
cent ‘per  annum  on  printing  and  publishing 
machinery,  and  6  per  cent  per  annum  on 
packaging,  wrapping,  filling,  and  labeling 
machinery. 

V  _ 

Calendar  Tins 

★  Permission  to  use  calendar  tins  now  on 
inventories  must  be  obtained  on  Form  PD- 
500.  No  requests  to  buy  new  supplies  will 
be  granted. 

V  _ _ 


Appointed  Deputy  Director 

★  Appointment  of  Harry  M.  Bitner,  Pitts¬ 
burgh  publisher,  as  a  Deputy  Director  of 
the  Printing  and  Publishing  Division  of 
the  War  Production  Board  was  announced 
April  14  by  William  G.  Chandler,  Director 
of  the  Division. 

Mr.  Bitner  has  been  serving  the  WPB 
as  a  special  consultant  to  Mr.  Chandler 
since  March  8,  but  will  now  take  over 
supervision  of  newspaper  and  mag^azine 
problems,  cooperating  with  Walter  J.  Ris- 
ley,  Jr.,  administrator  of  the  Magazine  Sec¬ 
tion,  and  Matthew  C.  Sullivan,  chief  of  the 
Newspaper  Section.  Deputy  Director  E. 
W.  Palmer  will  continue  to  have  general 
supervision  of  all  printing  and  publishing 
problems,  a  function  he  has  performed 
since  the  Printing  and  Publishing  Division 
was  organized. 

Mr.  Bitner  has  taken  leave  of  absence 
from  all  his  commercial  and  private  busi¬ 
nesses,  including  The  Pitt  Publishing  Com¬ 
pany,  publisher  of  the  Pittsburgh  Sun  Tele¬ 
graph,  where  he  was  president,  publisher, 
and  a  director;  The  Times  Publishing  Com¬ 
pany,  publisher  of  the  Detroit  Times,  in 
which  organiation  he  was  vice-president  and 
director;  The  American  Weekly  Incorpo¬ 
rated,  the  Hearst  Publications  Incorporated, 
and  the  Hearst  Consolidated  Publications, 
Incorporated,  in  which  organizations  he 
also  served  as  vice-president. 

V _ : 

Scrap  Obsolete  Plates 

★  Owners  of  obsolete  metal  printing  plates 
were  cautioned  by  the  War  Production 
Board  recently  to  review  inventories  on  all 
such  plates  covered  by  General  Conserva¬ 
tion  Order  M-99,  issued  August  5,  1942. 

( Continued  on  page  66) 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182. 

SUPERlOR-3liK3 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTRCTYPERS 
N  ICKELT YPERS 
STEREOTYPERS 
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Nnmber  with  a  Roberts 

For  numbered  work  is  eaiy  and  profit¬ 
able  too,  when  you  use  Roberts  typo¬ 
graphic  numbering  machinesbecause: 

1.  Th*  investment  required  for  new  Roberts  ma¬ 
chines  is  small. 

2.  Machine  life  is  long  because  plwwflwt  drives  actu¬ 
ating  pawl  swing  directly— thus  Miasinating  lost 
motion  and  minimixing  wear. 

3.  These  machines  are  available  at  the  low  pricos 
shown  below. 

5  Wheel  Model  27 — $12.00  less  40% — $7.20  net 

6  Wheel,  Model  28 — $14.00  less  40% — $8.40  net 

Your  Choice 

1.  Forward  or  backward  movomoat  3.  10%  trado-la  allowance. 

2.  Bomaa  or  Gothic  ctylo  Sguroa.  4.  Extra  discoants  ia  qaantitios. 

ROBERTS  NUMBERING  MACHINE  CO. 

694-710  Jamaica  Avanug  Brooklyn,  Now  York 


READY-TO-PRINT.  •  . 

CALENDARS  AND  ALMANACS 


,  -li- <£1 

^  .  \n  3*0'-®  ®cw\es  '®  '  Mtnonoc* 

co\en<^°'Vu^os\ers.  ® 
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THE  FRANKLIN  COMPANY 

822  WEST  VAN  BUREN  STREET  •  CHICAGO,  ILLINOIS 
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Wartime  Litho  Meeting 

★  Members  and  guests  representing  seven 
lithographic  trade  associations  and  organ¬ 
izations  which  included  the  Lithographers 
National  Association,  New  York  Associa¬ 
tion  of  Photo- Lithographers,  Eastern  Litho¬ 
graphers  Association,  the  Young  Litho¬ 
graphers  and  the  New  York  Litho  Club, 
met  together  at  the  Building  Trades  Club  in 
New  York  on  April  14  to  inspect  the 
Miehle  Wartime  Printing  Library  and  view 
the  Miehle  film,  “Printing  for  Victory.” 

C.  P.  Titsworth,  manager  of  the  New 
York  office  of  Miehle,  opened  the  meeting 
by  presenting  the  Miehle  film,  “Printing 
for  Victory.”  He  was  followed  by  Fred¬ 
erick  G.  Rudge,  of  William  E.  Rudge's 
Sons,  who  described  the  Miehle  Wartime 
Printing  Library  and  explained  how  it 
could  be  used  to  sell  wartime  printing  and 
lithography. 

Among  the  other  speakers  at  the  meeting 
w’ere  Edward  R.  Kresy,  of  Consolidated 
Lithographing  Company.  Maurice  Saund¬ 
ers,  chairman  of  the  board.  Lithographers 
National  Association,  presided  during  the 


Frederick  G.  Rudge,  president  of  William  E, 
Rudge’s  Sons,  addressing  the  recent  meeting 
of  lithographers. 


situation  now  existing  in  the  lithographic 
industry  with  regard  to  manpower  and  sup¬ 
plies.  Each  of  the  various  heads  of  the 
participating  lithographic  organizations 
present  was  introduced  to  the  group  and 
called  upon  for  a  brief  message.  They  in¬ 
cluded,  in  addition  to  Mr.  Saunders,  Walter 
E.  Soderstrom,  National  Association  of 
Photo-Lithographers ;  D.  R.  Morean,  East¬ 
ern  Lithographers  Association ;  W.  J. 
Riehl,  Amalgamated  Lithographers  of 
America;  William  Winship,  Young  Litho¬ 
graphers  Association;  Victor  Friedman, 
New  York  Photo-Lithographers  Associa¬ 
tion  ;  and  W.  H.  Carey,  Litho  Club  of 
New  York. 


evening  and  gave  a  brief  summary  of  the 


V _ 


*  ★ 


★  ★ 


3deai^^  Rollers  Conserve  for  Economy  1*1 


Ideal  Graphic  and  Ideal  Typo  Vulcanized- 
Oil  Rollers  are  geared  to  the  economy  pro¬ 
gram,  yet  assure  printers  a  maintenance  of 
quality  work  and  high  production  standards. 

Ideal  Graphic  Rollers  are  made  of  highest- 
quality  materials  to  withstand  the  pace  of 
high  speeds  without  softening  and  still  re¬ 


tain  surface  tack  and  softness.  Require  less 
resetting  than  ordinary  composition  rollers. 

Ideal  Typo  Vulcanized-Oil  Distributing 
Rollers  can  be  used  with  linseed-base  or 
water-color  inks.  They  give  year-round 
service,  remain  constant  in  diameter,  do 
not  harden  and  ore  easily  cleaned. 


IDEAL  ROLLER  &  MANUFACTURING  CO. 
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FRANKLIN  PRINTING  CATALOG 

Firm  Name - 

Address _ 

Write  Today  For  TRIAL  ORDER  Pbn 


AFTER  VICTORY 
Trim  0  saws 
EasyKasters 


When  the  clouds  oi  war  first  gathered,  the  slrfll  and  experience 
of  Hammond  craftsmen  turned  gradually  from  printing  machin¬ 
ery  to  machine  tool  production.  That  conversion  is  now  100%. 
Further  augmenting  the  war  effort  fourteen  acres  adiacent  to 
our  plant  have  been  converted  to  Wctory  Gardens  for  Hammond 
workers.  War  tools  for  industry  plus  food  production  for  the 
home  front  is  our  schedule  till  VICTORY. 


HI  2  DOUGLAS  AVE.,  KALAMAZOO,  MICHIGAN  •  EASTERN  BRANCH  71  W.  23rd  St.,  NEW  YORK  CITY 


A  Welcome  Inductee  For 

Your  Depleted  Ranks 


Short-handed  printers  everywhere  are  gratefully 
turning  to  the  FRANKLIN  PRINTING  CATALOG 
.  . .  adopting  a  method  of  VALUING  that  is  fast  and 
dependable  ...  a  scientific,  up-to-the-minute 
method  that  thousands  of  successful  printers  have 
been  using  for  many  years  ...  a  method  that  stops 
wasted  time  and  costly  error. 

Porte  Publishing  Co.,  Salt  Lake  City,  Utah 


Mail 

Coupon 

Today 


or  KALAMAZOO 


ADDS  A  VICTORY  GARDEN 
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Get  These  Booklets 

★  Month  after  month,  Hammermill  Paper 
Company  has,  through  its  advertisements  in 
The  Graphic  Arts  Monthly,  been  inviting 
readers  to  send  for  certain  helpful  Hammer- 
mill  booklets.  And  although  the  staff  of 
the  GAM  knew  that  the  Hammermill  Paper 
Company  was  receiving  many  requests,  for 
some  reason  or  other,  it  itself  did  not  see 
or  send  for  the  booklets.  Then  through 
the  kindness  of  Harold  Wilson  of  the  Ham¬ 
mermill  Paper  Company,  we  received  copies 
of  the  three  booklets,  which  are  entitled 
“How  to  Harness  a  Conference,”  “Very 
Promptly  Yours,”  and  “Recipe  for  an  Or¬ 
derly  Desk.” 

Our  enthusiasm  is  such  that  we  depart 
from  our  usual  policy  of  refraining  from 
using  these  news  pages  to  urge  readers  to 
write  advertisers.  By  all  means,  get  a 
copy  of  each  of  these  booklets. 

“How  to  Harness  a  Conference,”  by 
Don  Herold  was  the  first  booklet  issued. 
It  has  proven  so  popular  that  it  already 
has  run  through  three  large  printings  and 
is  still  going  strong.  And  because  of  its 
popularity,  Hammermill  decided  to  issue 
the  two  additional  booklets :  “Very  Prompt¬ 
ly  Yours,”  by  Robert  E.  Ramsay  and 
“Recipe  for  an  Orderly  Desk,”  by  William 
Feather. 

All  three  booklets  are  being  offered  to 
businessmen  in  advertising  in  an  imposing 
list  of  national  magazines  including  The 
Saturday  Evening  Post  and  Time. 

Each  book  deals  with  a  distinct  problem 
typical  in  any  office.  Each  recommends 
the  proper  use  of  printed  forms,  and  each 
illustrates  the  kind  of  forms  that  will  help 
the  business  reader  to  speed  up  his  own 


office  system  and  help  him  pin  down  re¬ 
sponsibility  and  prevent  errors. 

These  books  are  available  to  printers  for 
distribution  to  their  customers.  Any  printer 
interested  in  this  method  of  developing  in- 
terest  in  his  services,  can  get  copies  of  all 
three  of  the  books  without  charge  by  writ¬ 
ing  to  the  Hammermill  Paper  Company, 
Erie,  Pa.,  on  his  business  letterhead. 

V  .  .  .  - 

Revised  Form  PD-IA 

if  Business  firms  and  individuals  who  nor¬ 
mally  apply  for  priority  assistance  on  Form 
PD-IA  are  warned  by  War  Production 
Board  officials  that  only  applications  made 
on  the  revised  version  of  that  form  issued 
January  16,  1943,  will  be  considered. 

The  new  form  is  printed  in  two  colors, 
yellow  to  be  used  in  applying  for  prefer¬ 
ence  ratings  for  items  to  be  exported  with¬ 
out  further  processing  in  the  United  States, 
and  white  for  ail  others.  The  new  form 
carries  the  issuance  date  1-16-43  in  the 
upper  left  hand  corner. 

V  _ 

New  Readable  Type  Face 
it  A  beautiful  brochure  “Letter  perfect,” 
tells  the  story  of  Times  New  Roman,  the 
new  Monotype  type  face  brought  from  Eng¬ 
land  to  this  country  by  The  Crowell-Collier 
Publishing  Company  for  its  exclusive  use  in 
Collier’s  Weekly,  American  Magazine  and 
Womans  Home  Companion. 

V  _ 

GAVC  Bulletin 

★  Idea  Suggestions  How  You  Can  Help 
Promote  U.  S.  Rent  Control”  is  another 
excellent  project  bulletin  produced  by  the 
Graphic  Arts  Victory  Committee. 

V  _ 


SIMONDS 

S  301 

PAPER  KNIVES 

for  finer,  faster 
cleaner  cuffing 

SIMONDS  SAWand  STEEL  CO. 

FITCHBURG,  MASS. 
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ARMY  CORPS 


DIVISIONS 
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^  ^  ^  ^  ^  R  M I  E  S  OTHER  ORGANIZATIONS 

i ^rRg#$^O.i^-  ^e!'^A€>D 
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Another  (iloes  Wartime  Blotter 

featuring 

Divisional  Insignia 

Illustrates  in  FULL  color  the  Shoulder  Patch  Insignia 
seen  everywhere  today. 

']Ar  Be  the  first  in  your  community  to  sell  this  latest  Goes 
Wartime  Specialty.  An  excellent  Good  Will  Builder  for 
any  business  man.  A  Profit  Maker  for  any  Printer.  Send 
today  for  free  samples  and  Selling  Slants. 


Goes 


Lithographing  Company  •  61W.61nSt.,Chicago  •  SSBParkPl..  New  York 


DnALlVLii 


Y»i  .  .  .  BRACKETT  still  is 
"building  'sm  bsttsr"  .  .  .  but 
now  they'rs  wsr-tinM  products 
for  Uncle  Sam  .  .  .  vital  Items 
needing  the  notable  BRACKETT 
guality-touch  .  .  .  made  better 
to  serve  better  in  blasting  the 
Axis  oii  the  map. 

After  this  job  Is  fhoroughlY 
done,  we'U  Jump  back  into 
peace-time  production  with 
new  equipment  ...  better- 
built  for  the  better  days  to 
come.  Watch  for  it  .  .  .  and 
meantime,  watch  out  for  the 
machines  you  have. 

PARTS:  on  high  priority 
only.  New  part  sent  only 
when  old  part  is  surren¬ 
dered. 


THE  BRACKETT  STRIPPING 
MACHINE  COMPANY 

608  S.  Dearborn  St.,  Chicago,  III. 
330  W.  A2nd  St..  New  York,  N.  Y. 
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Guide  to  Beckett  Papers 

♦  Because  “various  colors  and  weights  oi 
paper  which  were  normally  standard”  can 
no  longer  be  manufactured  for  stock,  and 
because  some  are  not  permitted  at  all  under 
War  Production  Board  regulations,  The 
Beckett  Paper  Company,  Hamilton,  Ohio, 
has  prepared  a  booklet  which  shows  con¬ 
veniently  which  of  its  papers  are  available 
and  which  are  not. 

The  booklet,  entitled  “Wartime  Guide  to 
Beckett  Papers,”  is  an  attractive  job  in 
two  colors.  Approximately  50,000  copies 
will  be  distributed  through  the  merchants 
handling  the  Beckett  line. 

V  .  .  .  _ 

Wins  While  Star 

★  The  War  Department  has  granted  the 
Army-Navy  “E”  Production  Award  to  the 
Hammermill  Paper  Company  of  Erie,  Penn¬ 
sylvania,  for  a  second  time,  which  gives 
the  Erie  concern  the  right  to  add  a  white 
star  to  its  pennant  for  continued  excellence 
in  the  production  and  delivery  of  paper. 

V  _ 


PAD— TAB 

Cold  Padding  Cement 

A  thoroughly  tested  strong,  flexible 
cold  padding  cement.  Excellent  re¬ 


sults  guaranteed. 

Pf.  Jar  _ $1.00 

Qt.  Jar  _ $2.00 

Gal.  Jar  _ $6.75 


Shipped  po$t~paid  in  Atlantic  StcUe* 
Dealers  write 

AMERICAN  WOOD  TYPE  MFG.  CO. 
270  Lafayette  Street,  New  York,  N.  Y. 


Plasticizer  in  Rollers 

★  Bill  Lewis,  manager  and  owner  of  the 
Motor  City  Roller  Co.,  747  Beaubien  Street, 
Detroit,  points  out  in  a  recent,  illustrated 
circular  that  the  addition  of  a  syrupy  sub¬ 
stance — referred  to  as  “plasticizer” — to 
composition  batches  has  enabled  the  com¬ 
pany  to  produce  thousands  of  “tougher, 
tackier  and  more  flexible  rollers  for  all 
climates.” 

In  tests  made  by  the  company,  it  was 
found  that  these  newer  rollers  retained  the 
tack  or  ink  affinity  longer  than  did  the 
composition  rollers  the  company  made  pre¬ 
viously.  “This  new  plasticizer,”  says  Mr. 
Lewis,  “also  has  a  tendency  to  make  the 
rollers  less  susceptible  to  atmospheric 
changes,  that  is  as  to  shrinkage  and  ex¬ 
pansion.  We  have  never  had,  to  our  knowl¬ 
edge,  one  case  where  our  rollers  shrunk 
to  the  point  where  they  would  not  ink 
properly,  a-nd  this  was  a  common  occurrence 
with  average  composition  rollers.” 

The  company  specializes  in  the  making 
of  small  jobber,  small  cylinder,  and  hi-speed 
press  rollers. 

V  .  .  .  _ 

Paper  Man  Joins  Forces 

★  Temporary  leave  of  absence  has  been 
granted  by  the  New  York  &  Pennsylvania 
Company,  New  York,  to  Marshal  M.  H. 
Dana,  member  of  the  company’s  sales  or¬ 
ganization  and  director  of  advertising,  in 
order  to  permit  him  to  join  the  armed  forces. 
Mr.  Dana  is  now  undergoing  basic  training 
preparatory  to  attending  officers’  training 
school  for  service  with  the  U.  S.  Navy. 

V  .  .  .  _ 


THIS  IS  THE 


Skut 


The  Munisir.j  PaK  •  a 
stM'dy  citt-piece  coRtainet 

*  space  lor  your  label 
which  IS  there  :t  re  order 
tirre  *  It  saves  time 

*  eliminates  waste 
Convenient  •  Compact  * 
Clean  ♦  easy-to-open 

*  and  easy  to-close 
Your  customers  will  like  it 


The  Munising  Paper  Co. 
13S  S.  La  Salle  St  .  Chicago 


The  AAA  buy  fo'  lettef^ 


THIS  IS  THE 

Contoins  10  bcTiej,  a  lotol  of  5000 
pk'$  sheets.*  The  Pok  mokes  a  djsf- 
proof  delivery  or  storoge  unit. 


mhSe^a,a\im*  PACKAGED  R 
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here  y®" 


flu.£rus 

NEW  PRICE  LIST 

NEW  SAVINGS!  NEW  IDEAS! 
NEW  WAYS  TO  GET  MORE  BUSINESS! 

Just  off  the  press!  It's  the  key  to  new 
business  through  less  costly,  better 
quality  engravings  ...  to  eliminating 
^  electros  and  reducing  make-ready  costs 
with  Nu-Era  Step-And-Repeat  Mono- 

P  plates  ...  to  saving  up  to  60%  on 
time,  labor  and  money  with  Nu-Era 
Monoplates  .  .  .  You  need  this  New 
^  Price  List! 


NU-ERA  PHOTO  ENGRAVERS,  Inc.  732  S.  Sherman  St. 

OVERNIGHT  OUT-OF-TOWN  SERVICE  C  h  i  c  a  g  o ,  1 1 1  i  n  o  i  s 


“Photolithography  and  Offset  Printing” 

by  J.  S.  Mertle  and  Harry  Keusch 

The  most  authoritative  work  on  the  subject 
for  the  expert  worker  as  well  as  the  beginner. 


300  pages — teell  illustrated 

Price  $6.00 


Please  send  money  icith  ardor  to  eliminate  bookkeeping  expense 


THE  GRAPHIC  ARTS  PUBLISHING  CO. 

608  South  Dearborn  Street  Chicago,  Illinois 
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Wins  Ayer  Cup 

★  The  Christian  Science  Monitor  has  been 
awarded  the  F.  Wayland  Ayer  Cup,  high¬ 
est  recognition  in  the  13th  Annual  Exhibi¬ 
tion  of  Newspaper  Typography,  conducted 
by  N.  W.  Ayer  &  Son,  Inc. 

The  paper  was  selected  from  more  than 
one  thousand  entries  in  the  Exhibition, 
which  was  open  to  all  English-language 
dailies  in  the  United  States.  The  award 
was  made  on  the  basis  of  excellence  of 
typography,  make-up  and  presswork. 

In  addition  to  the  Ayer  Cup  award,  hon¬ 
orable  mentions  were  awarded  to  papers  in 
the  following  circulation  and  format  groups : 

Standard-size  papers  of  more  than  50,000 
circulation:  First  Honorable  Mention:  New 
York  Times;  Second  Honorable  Mention: 
Los  Angeles  Times;  Third  Honorable  Men¬ 
tion:  New  York  Herald  Tribune. 

Standard-size  papers  of  from  10,000  to 
50,000  circulation:  First  Honorable  Men¬ 
tion:  Rutland  (Vt.)  Herald;  Second  Hon¬ 
orable  Mention:  Jersey  Journal,  Jersey 
City,  N.  J. ;  Third  Honorable  Mention : 
Post-Bulletin,  Rochester,  Minn. 

Standard-size  papers  of  less  than  10,000 
circulation:  First  Honorable  Mention:  Troy 
(N.  Y.)  Record;  Second  Honorable  Men¬ 
tion:  Cape  Cod  Standard  Times,  Hyannis, 
Mass;  Third  Honorable  Mention:  Bradford 
(Pa.)  Era. 

In  studying  the  entries,  the  judges  com¬ 
mented  on  the  fact  that  the  average  news¬ 
paper  has  improved  its  typography  and  gen¬ 
eral  appearance  during  the  past  year.  The 
excellence  of  make-up,  they  pointed  out,  is 
especially  notable. 

V  .  .  .  _ 


Graphic  Arts  Education 

( Continued  from  page  44) 
tion  is  proportional  to  the  time  spent 
between  it  and  the  time  when  the  ap- 
prentice  tries  to  do  the  job  himself.  The 
longer  you  wait  to  let  him  try  the  job, 
the  more  stale  your  demonstration  be¬ 
comes.  Therefore,  for  good  instruction, 
let  him  apply  that  knowledge  handed 
out  immediately,  even  if  it  means  that 
he  would  do  a  practice  job. 

Take  care  not  to  make  the  learner 
nervous  by  standing  over  him,  and  bark¬ 
ing  further  orders  on  how  to  do  the  job. 
It  is  better  to  watch  most  young  men  or 
women  from  a  safe  distance,  but  close 
enough  to  correct  any  errors  by  taking 
a  few  steps. 

If  he  gets  stuck  on  the  job,  by  all 
means  do  not  perform  the  unknown  op¬ 
eration  for  him.  Stop  him,  and  ask 
questions  that  will  lead  him  to  figure 
out  the  procedure  for  himself.  If  you 
do  the  job  for  him,  he  will  need  that 
vital  step  knowledge  perhaps  for  a  long 
time.  He  will  not  know  what  to  do 
when  you  are  not  there,  and  much  time 
will  be  lost.  At  first,  check  each  step 
that  he  performs. 

V  _ 

There’s  A  Reason 

★  A  lot  of  editors  who  published  their 
papers  from  swivel  chairs  are  finding  that 
their  pants  don’t  get  so  shiny  while  standing 
at  the  type  case. 

— South  Dakota  Press  Association. 

Y  - 


Apprentices  in  the  Graphic  Arts  .  .  . 

will  gain  much  knowledge  not  usually  available  in  their  apprentice¬ 
ships  by  reading  the  318  pages  of  the  well-illustrated 

PRBNTING  AND  THE  ALLIED  TRADES 

by  R.  Randolph  Karch,  whose  column  appears 
in  this  issue  of  The  Graphic  Arts  Monthly 
Please  send  $1.50  with  order 

The  Graphic  Arts  Monthly  608  S.  Dearborn  St.,  Chicago,  111. 


62 


The  Graphic  Arts  Monthly — May,  1943 


PHOTOLITHOGRAPHY  00 

and  OFFSET  PRINTING 

by  /.  S.  Mertle  and  Harry  Keusch  Price 

Encyclopedia  of  Ideas _ $20.00 

Proofreading  and  Copy-Preparation _  7.50 


by  Joseph  Lasky 

The  Seventh  Annual  Advertising  and  Publishing 

Production  Yearbook  _ 

Manual  of  Stereotyping _ 

by  Joe  Goggin 

The  Practice  of  Presswork _ 

by  Craig  R.  Spicher 

Standard  Book  on  Estimating  for  Printers _ 

by  Fred  W,  Hoch 

Earhart  Color  Plan _ 

The  Univ.  of  Chicago  Manual  of  Style _ 

Handbook  for  Pressmen _ 

by  Fred  IT.  Hoch 

A  Practical  Touch  System _ 

by  E,  B.  Harding 

Advertising  and  Its  Mechanical  Production _ 

by  Carl  R,  Greer 

The  Practice  of  Printing _ 

by  R.  L»  Polk 

Profitable  Printing  Ideas _ _ 1.50 

by  Roger  C.  Blanton 

Printing  and  the  Allied  Trades _  1.50 

by  R,  Randolph  Karch 

Pressman's  Pocket  Manual _  1.50 

by  /.  /V.  Harrison 

Tips  on  Presswork _  1.00 

by  G.  C,  Cooper 

Direct  Advertising  and  the  Printer _  1.00 

by  Albert  Highton 

PLEASE  SEND  MONEY  WITH  ORDER 


5.25 

5.00 

4.00 

3.75 

3.00 

3.00 

3.00 

2.27 

1.89 

1.80 


THE  GRAPHIC  ARTS  PUBLISHING  CO. 

608  SOUTH  DEARBORN  STREET  CHICAGO,  ILLINOIS 


MILWAUKEE  SAW  TRIMMER  CORP. 
612  E.  Clybourn  St.,  Milwaukee -Wis 


the  demonstration  of  the  first  Harris  Off. 
set  Press  at  the  Republic  Bank  Note  Co, 
He  erected  and  demonstrated  the  first  off¬ 
set  press  installed  in  Venezuela. 


Walter  Schuttler 

★  Walter  Schuttler,  chairman  of  the  board 
of  Ideal  Roller  &  Manufacturing  Company, 
Chicago  and  Long  Island  City,  died  at  his 
home  in  Chicago  on  April  23. 

Schuttler  was  the  son  of  Wilhelmina  An- 
heuser  of  the  St.  Louis  brewing  family, 
and  headed  the  Schuttler  Wagon  Works 
founded  in  Chicago  by  his  grandfather  in 
1839.  The  firm  built  covered  wagons  used 
in  the  westward  pioneer  movement  and  also 
early  farm  equipment.  He  has  been  asso¬ 
ciated  with  the  Ideal  Roller  &  Manufac¬ 
turing  Company  for  twenty-five  years  dur¬ 
ing  which  time  his  progressive  interest  re¬ 
sulted  in  many  roller  improvements  being 
made  available  to  the  graphic  arts  indus¬ 
try.  He  leaves  a  widow,  Florence,  and  two 
daughters,  Mrs.  Norris  Love  and  Mrs. 
George  R.  Beach,  Jr.,  and  three  grand¬ 
children. 


Revoke  Order  P-134 

★  The  War  Production  Board  announced 
on  April  15  the  revocation  of  Order  P-134, 
to  prevent  confusion  with  CMP  Regulation 
No.  5,  which  went  into  effect  on  April  1, 
1943.  The  P-order  assigned  preference  rat¬ 
ings  for  the  acquisition  of  necessary  repair 
and  maintenance  materials  by  producers  of 
copper,  zinc  and  alloys  of  those  metals. 


Charles  S.  Findlay 

★  Charles  S.  Findlay,  who  has  been  with 
the  Fuchs  &  Lang  Manufacturing  Co. 
since  1911,  has  been  laid  to  rest  recently. 

Born  in  1870  in  Buffalo,  N.  Y.,  Findlay 
started  to  learn  the  trade  of  transferring 
at  Dunston’s  in  Dunkirk,  N.  Y.  in  1887. 
Reputed  one  of  the  best  transferrers  in  the 
industry,  he  had  been  employed  by  Gies 
&  Co.,  Buffalo;  Calvert  Litho  Co.,  Detroit; 
Eagle  Litho  Co.,  Chicago ;  Milwaukee  Litho 
Company  and  Gugler  Litho  Company,  Mil¬ 
waukee;  Republic  Bank  Note  Co.,  Pitts¬ 
burgh;  Harris  Automatic  Press  Co.,  Cleve¬ 
land;  and  International  Bank  Note  Co., 
New  York  City. 

Findlay  made  the  plates  and  assisted  in 


I :  eiLc 


'Pa  u)on*t  let  progrest  interfere  with  the 
family's  tradition  and  exercise." 


An  accurate,  dependable  C&G  saw  for 
the  small  plant,  priced  to  meet  a  limited 
budget.  Get  the  facts  NOW! 
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Elected  Vice-president 
★  Harvey  Glover,  president  of  Sweeney 
Lithograph  Company,  Inc.,  Belleville,  N.  J., 
recently  announced  that  John  A.  Wilkens 
has  been  elected  vice-president  and  treasurer 
of  the  company. 

Mr.  Wilkens  had  been  associated  with 
the  Charles  Francis  Press  of  New  York 
for  thirty-four  years.  During  the  many 
years  he  was  vice-president  and  treasurer 
of  Charles  Francis  Press,  Mr.  Wilkens  was 
also  treasurer  and  director  of  the  New 
York  Employing  Printers  Association, 
treasurer  and  director  of  the  Advertising 
Club  of  New  York,  and  active  in  many 
printing,  advertising  and  publishing  or¬ 
ganizations. 

Sweeney  Lithograph  Company  specializes 
in  the  production  of  fine  color  lithographic 
window  and  counter  displays,  maps,  posters, 
etc. 

V  .  .  .  _ 

Issues  Manual  of  Instructions 

■k  The  Educational  Commission  of  the  In¬ 
ternational  Association  of  Printing  House 
Craftsmen  recently  distributed  to  officers 
of  Craftsmen’s  Clubs  copies  of  a  new  24- 
page  booklet  entitled  Manual  of  Instruc¬ 
tions  for  Planning  Home-Talent  Programs 
for  Meetings  of  Clubs  of  Printing  House 
Craftsmen. 

This  booklet,  the  main  text  of  which  was 
written  by  John  E.  Cobb  of  the  Milwaukee- 
Racine  Club,  provides  many  interesting 
suggestions  for  building  a  program  from 
home-talent  material,  often  essential  in 
these  days  of  difficult  travel  and  restrictions 
on  the  scheduling  of  speakers  living  in 
other  cities.  Procedures  suggested  in  the 
booklet  for  planning  such  meetings  are 
based  on  practical  experience  of  the  Clubs 
which  have  been  most  successful  in  organ¬ 
izing  and  presenting  programs  of  outstand¬ 
ing  educational  value  and  with  a  wide 
variety  of  interest. 

The  booklet  is  prefaced  by  an  introduc¬ 
tion  written  by  Douglas  C.  McMurtrie, 
Chairman  of  the  Educational  Commission, 
International  Association  of  Printing  House 
Craftsmen.  A  limited  number  of  copies 
are  available  for  distribution  to  those  who 
will  write  Mr.  McMurtrie  at  950  Michigan 
Avenue,  Evanston,  Illinois. 


QUICK 

HirmHci  euwE 


for  the 

quality-minded 

buyer! 

2  Miehle  7/0  Units  74" 

5/0  Special  68"  Unit 
2  3/0  TC  Miehle  Units 
2/0  56"  Miehle  Unit 
#3  &  #4  Miehle  Units 
2  Miehle  Vertical  Presses 

6  Hamilton  type  cabinets, 
Tracy,  Adman,  Cut-Cost 
Hamilton  Imposing  Table 
Vandercook  Model  2  Press 
Rouse  Model  1  Band  Saw 
11  Mergenthaler  Linotypes, 
Models  5, 8, 9, 14, 18, 21 
Model  F  36  pt.  Elrod 

Goss  45-C  mat  roller 
Goss  flat  plate  shaver 
Goss  stereotype  saw 

Sheridan  50"  Cutter 
Model  389  Baum  Automatic 
Model  B  Cleveland  Folder 
No.  1  Latham  Stitcher 
Mashek  74"  Form  Truck 
Dietz  40"  Slitter,  18  knives 


TYPE  &  PRESS  OF  ILLINOIS 

A  Reiiable  Source  of  Supply 


V _ 


220  S.  Jefferson  Street/  Chicago 
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Washington  News  Releases 

(Continued  from  page  54) 
and  to  order  the  “scrapping”  of  all  print¬ 
ing  plates  which  have  become  obsolete  since 
October  1,  1942. 

“All  owners  of  obsolete  plates,”  Deputy 
Director  E.  W.  Palmer  of  the  Printing 
and  Publishing  Division  of  the  WPB  stated, 
“should  carefully  recheck  plate  inventories 
each  calendar  quarter  and  cause  all  plates 
which  have  matured  into  the  ‘obsolete* 
class  in  the  preceding  quarter  to  be  scrapped. 
The  continued,  and  again  increasing,  crit¬ 
icalness  of  aluminum,  chromium,  copper, 
nickel,  zinc,  and  any  alloys  thereof  may 
well  cause  a  truly  drastic  enforcement  of 
the  provisions  of  Order  M-99  to  the  extent 
of  depriving  holders  of  obsolete  plates  from 
acquiring  new  plates.” 

Order  M-99,  defines  “plate”  as  any  kind 
or  shape  of  metal  printing  or  marking  plate 
or  other  metal  form  used  in  the  printing 
process,  except  such  as  are  composed  only 
of  lead,  tin,  and  antimony,  Mr.  Palmer 
pointed  out. 

Plate  is  defined  in  general  as  “obsolete” 
if  on  the  first  day  of  any  calendar  quarter  it 
has  been  in  existence  but  not  used  for  a 
year  or  more  in  accordance  with  the  order 
and  there  is  no  assurance  of  future  use. 
The  order  also  forbids  receipt,  sale,  and 
use  of  restricted  metal  by  persons  who  fail 
to  dispose  of  obsolete  plates  as  required, 
except  under  certain  conditions. 

V _ 

Using  Paperboard  Containers 

★  Conservation  of  substantial  tonnages  of 
steel,  tin  and  cellophane  for  use  in  war  ma¬ 
terials  has  been  accomplished  by  substitut¬ 
ing  paperboard  containers  for  a  number  of 
metallic  cans,  pails,  boxes,  and  other  types 
of  containers,  the  WPB  Containers  Divi¬ 
sion  announced  April  16. 

The  paperboard  containers  have  been  de- 


PRESSMAN’S  Pocket  MANUAL 

by  J.  N.  Harrison 
Revised  Edition 
Price  $1.50 

Please  send  money  leith  order 

THE  GRAPHIC  ARTS  MONTHLY 
608  S.  Dearborn  St.  Chicago,  III. 


veloped  by  industry  in  cooperation  with  the 
Containers  Division,  and  with  the  assistance 
of  consultants  from  the  WPB  Conservation 
Division.  Substitute  containers  have  been 
produced  for  a  wide  variety  of  products, 
including  tobacco,  coffee,  foods,  drugs,  and 
delicate  mechanical  parts. 

For  instance,  production  of  fresh  and 
frozen  fish  containers  last  year  consumed 
over  one  million  pounds  of  tinplate;  con¬ 
tainers  this  year  are  made  of  greaseproof 
paperboard.  A  self-locking  device  is  fea¬ 
tured  in  this  new  styled  container. 

One  by  one,  by  conserving  and  substi¬ 
tuting,  industries  have  cooperated  in  the 
war  effort,  and  with  research  and  ingenuity, 
have  made  available  to  the  public  fully 
practical  “substitute”  containers  which  com¬ 
bine  maximum  utility  with  minimum  usage 
of  critical  materials. 

V  _ 

Goggin  Joins  Morley  Co. 

★  Joe  Goggin  has  recently  joined  The  Mor¬ 
ley  Company,  Portsmouth,  N.  H.,  manu¬ 
facturer  of  stereotype  mats. 

Joe,  who  has  been  selling  stereotype  mats 
since  1928,  and  who  is  well-known  as  the 
author  of  “The  Manual  of  Stereotyping,*’ 
will  represent  the  company  as  its  district 
manager  in  the  Middle  West.  His  territory 
is  from  Detroit  to  Omaha,  and  from  Duluth 
to  Louisville.  His  office  is  at  1639  North 
Lorel  Avenue,  Chicago. 

V  _ 


**/  suppose  that*s  a  printer's  manual?  Can 
you  play  'Flatfoot  Floogie*?*' 
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Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

The  rate  for  advertising  under  this  heading  is  $1.50  per  agate  line  per  insertion  on 
a  one  time  order;  $1.25  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us. 


_ ACCOUNTING _ 

SPECIALIZING  in  Accounting,  Costs, 
Tax  Matters  and  Management  Counsel  for 
the  Graphic  Arts  Industries  since  1917. 
Liquidations,  Auctions  and  Appraisals.  J. 
Kromberg  Associates,  C.P.A.,  330  West 
42nd  Street,  New  York,  N.  Y. 


ADDRESSOGRAPH  EQUIPMENT 

PARTS — boughtj  sold,  and  exchanged. 
Complete  meclmnical  and  embossing  service. 
NATIONAL  ADDRESS  PLATE  CORP. 
170  N.  Halsted  Street,  Chicago 


ADVERTISING— HOME  STUDY 

THE  ADVERTISING  MINDED 
PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DA  VIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  2227,  Chicago. 


_ ARMY  STATIONERY _ 

55c  A  BOX,  die-stamped  with  emblem, 
samples  on  request.  Spencer  Paper  Co., 
409  Lafayette  St.,  New  York  City. 


6'®  Profit 
9tAA*-L  'NVestmEMI 


0 


$1600 


YOUR  FIRST  JOB  USUALLY  PAYS  FOR 
YOUR  ACME  SADDLEBACK  STAPLER 


Exclusive  feetures!  12*  reach  ^ 
permits  all  types  of  work! 

Saddleback  and  flat  tables  K*. 

^  instantly  interchangeable. 

fa  Ooify  Us#  by  Tkewsandk  of  PriMsfS  and  AAfiAon 


ACME  STAPLE  CO. 


BARGAINS  FOR  PRINTERS 


ART  WORK  AND  CUTS 

GUARANTEED  PLATES 
Line  Cuts,  minimum,  69c. 

Halftones,  minimum,  97c. 

All  plates  mounted.  Same  day  service. 
Send  for  our  price  list. 

Printers  Photo  Engraving  Syndicate 
24  East  23rd  Street  New  York,  N.  Y. 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


Zinc  CTCHincs 
cnJ  HRLFTOnCS 


AfCMT  PRICE  LIS 


Write  for 


M,‘.';silAll,  NEWSPICTURES  INC 

P0.(I0I,I73  '  INDIANAPOLIS  .  INDIANA 


1,000  Litho.  Blotters  3x6" . $2.00 

1,000  Litho.  Blotters  4x9" .  2.50 

1,000  Calendar  Pictures  4x6  Asst .  3.25 

1,000  Calendar  Pictures  8x10" .  5.00 

1,000  Religious  Tip-Ons .  2.00 

1,000  Fancy  Card  Stock  7x8 .  L75 

1,000  Mailing  Cards,  Big  Asst .  3.00 


Bargain  &  Xmas  Catalog  Free  1 
FANTUS,  440  N.  Wells  St.,  Chicago. 


BIRTHDAY  CARDS 


BIRTHDAY  AND  EVERYDAY  Assortments. 
Also  close  out  Christmas  cards. 

A.  B.  Plateless  Co. 

243  Canal  St.,  New  York 


BOOKBINDERS  MACHINERY 


PAPER  Punching  and  Tab  Cutting  Equip. 
Paging  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A. 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 


The  Graphic  Arts  Monthly — May,  1943 


67 


The  Reliable  3  Disk  Cam  Wickersham 


Over  14,000,000  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non-parallel 
surfaces:  locks  Instantly  by  one  turn  of  key.  When  limit  of 
expansion  is  reached  and  another  reglet  or  slug  Is  required, 
it  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq. )  Boston,  Mass.  U.S.A. 


BOXED  STATIONERY 


48c  PER  BOX  of  60  sheets  and  50  envel* 
opes,  white  vellum,  monarch  size. 

SPENCER  PAPER  CO. 

409  Lafayette  St.,  N.  Y. 

BUNDLE  TYING  MACHINES 

IMPROVED  Bunn-Cross  Tyin^  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 

BUSINESS  OPPORTUNITIES 

FOR  SALE  .  .  . 

Established  Business 
Drawings,  pattemn  and  Jigs  for  Cranston 
cylinder  presses.  Peerless  and  Franklin 
Gordon  presses.  Also  large  stock  of  fin¬ 
ished  replacement  parts.  Income  from 
sale  of  parts  has  run  as  high  as  $10,000 
per  year.  Will  sell  ontHt  for  $1,100  —  a 
mere  fraction  of  the  value  of  parts  on  hand. 

Wm.  L.  Packard,  Silver  Creek,  N.  Y. 


FOUR  MODERN  ^ 
PLASTIC 
BINDINGS 


In  Red,  White,  Niultl*Rlne 
Blue  and  Crystal. 

3/16"  through  1".  ffF  W 


Free  Liemntm 


TAUBER-TUBE 
BINDING 
200  Hudson  St. 
New  York  City 


Tauber-Tube 


Reyal  Ring 


BUSINESS  OPPORTUNITIES' 


LET  US  HELP  YOU  CARRY  THE 
OVERHEAD  I  _  Make  real  money  selling 
our  line  of  positive  office  necessities.  Non- 
seasonal,  constant  demand,  easy  to  han¬ 
dle.  Every  customer  repeats.  Steady  in¬ 
come.  Sholes  Company,  Dept.  GA-1,  16 
Main  Street  West,  Rochester,  New  York. 


FOR  SALE:  Specialty  Printing  Business. 
So.  Calif.  Stock  line,  mail  order,  estab¬ 
lished  14  years.  Small  plant  highly  pro¬ 
ductive.  Nets  $500  to  $600  month.  Expan¬ 
sion  possibilities  unlimited.  Owner  ill,  re¬ 
tiring.  $16,000  complete.  Strict  investi¬ 
gation  invited.  Suite  921,  650  So.  Spring, 
Los  Angeles. _ 

SACRIFICE  Printing  Plant  $350.  Large 
and  small  press,  motors,  casting  box,  paper 
cutter,  type.  Fox  Store,  Morehouse,  Mo. 

MAKE  YOUR  OWN  CUTS.  “Plasto" 
system,  simple,  easy,  practical.  No  messy 
chemicals.  Ad-A-Service,  Argyle,  Wis. 

CALENDAR  MAILING  WRAPPERS 

PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.  by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


THE  UNIVERSITY  OF  CHICAGO  PRESS 

MANUAL  OF  STYLE 

Contains  the  latest  typographical 
rules.  A  handsome  book  of  modem 
format. 

394  pages,  $3.00 

Send  Money  with  Order 

THE  GRAPHIC  ARTS  MONTHLY 

608  South  Dearborn  St.  Chicago,  III. 
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Ready  for  W ork 

These  reconditioned  Miehles,  Kellys 
and  other  machines  for  printers  and 
boxmakers,  comparable  to  new  in  per¬ 
formance,  guaranteed  for  reliability, 
are  ready  to  start  in  your  plant. 

Any  Machinery  or  Equipment  sold  new  after  May  1 ,  1 937  is  subject  to  the  new  L226 
order  of  the  War  Production  Board.  Machinery  and  equipment  sold  prior  to  that  time 
would  not  be  subject  to  this  order  and  can  be  purchased  without  approval. 


cylinder  presses 

l-€/0  Miehle,  2-color,  52x70"  bed.  Dexter 
pile  feeder.  Ext.  Del. 

1-7/0  Miehle,  51x74"  bed.  Cross  Feeder,  Ext. 
Del. 

4—5/0  Miehles,  46x65"  bed.  Dexter  pile  or 
Cross  Cont.  Feed,  and  Ext.  Del.  opt. 

3— 2/0  Miehles,  43x56"  bed.  Feed  and  Ext. 
Del.  opt.  One  of  machines  adaptable  for  4 
page,  8-col.  newspaper  work. 

I— No.  1  Miehle,  39x53"  bed.  Can  be  fur¬ 
nished  with  Pile  or  Cross  Feeder  and  Ext. 
Del.  if  desired. 

1— No.  2  Miehle,  36x50"  bed.  One  machine 
adaptable  for  7 -col.,  4-page  newspaper. 

4—  No.  3  Miehles,  33x46"  bed.  One  with  Dexter 
Pile  Feeder  and  Extension  Del. 

4— No.  4-4R  Miehles,  29x41"  bed.  Feeder  and 
Extension  Delivery  optional. 

1— Pony  Miehle,  25x35"  bed,  with  feeder. 

3— No.  4-3R  Miehles,  Auto.  Units. 

OPEN  JOBBERS 

3-C&P  NS,  10x15";  12x18". 

HIGH  SPEED  AUTOMATICS 

3—  No.  2  Kelly  Automatics,  28V2x35V2 
1— Little  Giant,  12x18,  three  years  old. 

4- Style  B  Kellys,  17x22". 

4-Miehle  Verticals,  Models  36,  131/2x20". 


SPECIAL 

No.  2  Kelly,  automatic  unit.  Serial 
No.  over  800.  A.C.  motor. 


PAPER  CUTTERS 

38"  Oswego,  Semi-Automatic. 

TYPESETTING  MACHINES 

1 —  Model  C  Intertype,  3  magazines,  3  molds. 
Electric  or  gas  pot  optional. 

2 —  Model  B  Intertypes,  2  mags.,  gas  pot. 

2 — Model  8  Linotypes,  3  magazines,  3  molds. 
One  with  Monomelt. 

1 — Model  14  Linotype. 

1 —  Lanston  Material  Maker,  5  molds,  electric 
pot,  compressor. 

MISCELLANEOUS 

Patent  Base  and  Hooks. 

2 —  Iron  Imposing  Stones,  46x64,  51x75,  with 
Galleys. 

1 — Model  289  Baum  Folder,  21x28,  automatic 
feeder. 

1 — Model  O  Cleveland  Folder. 

1 — Miller  Saw. 

No.  7  Boston  Stitcher,  yg". 

No.  4  Boston  Stitcher,  Vz". 


Write^  Wire  or  Phone  us  your  needs  today  I 


P"  JK  ■  Office  and  Display  Room 

ISLAND  CITY,  N.  Y. 

■  ^  Tel.;  Stilwell  4-8026 

CORPORATION  south  dearborn  street,  CHICAGO 

I  Harrison  5643 


CALENDAR  PADS 


CALENDAR  PADS  -  BLOTTERS 


Largest  assortment  of  Pads.  Best  selling  line 
of  Art  Blotters.  Write  for  caUlog  In  which  you 
are  interested.  Orders  filled  Immediately. 


JOSEPH  HOPyER  Cr  SONS  CO. 
Market  and  49th  Philadelphia,  Pa, 


1944  CALENDAR  PADS  ranging  in  size 
from  to  22x10 inches,  including 

Black  and  White.  India  Tint,  Red  and 
Black,  Red  and  Blue,  Fish  Pads,  Three- 
Months-At-A-Glance  Pads.  Also  Gold 
Cover  Pads.  Write  for  Catalog. 

GOES  LITHOGRAPHING  COMPANY 
61A  West  61st  Street,  Chicago,  Illinois 
S3B  Park  Place,  New  York,  N.  Y. 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment,  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFC.  COMPANY 
4th  and  Arch  Sts. _ Philadelphia^  Pa. 

THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 

1944  LEAF-A-DAY  PADS 

365  white  sheets,  in.,  printed  in 

black  with  month,  day  and  date.  Write 
on  your  letterhead  for  sample  pages. 

SHIELD  PRESS,  Inc.,  INDIANAPOLIS 

CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washington,  Iowa. 


_ CALENDARS _ 

CALENDARS  &  FANS  for  Printers. 
Write  for  information.  Tirrill  Co.,  1708 
Delmar,  St.  Louis,  Mo. 


_ CAMS  REMILLED _ 

Cams  remilled — Steel  Chases — Parts  &  Re¬ 
pairs  for  C.&P.,  Thomsons,  Universals  and 
Die  Cutters.  Dealers  in  Printers  Machy. 
EVER  READY  MACHINISTS,  INC., 
137  W.  19th  St.  WAtkins  9-7142  New  York 


Gets  Very  Good  Results 

“Results  are  proving  very  good  and  or¬ 
ders  accruing  from  these  inquiries  are 
higher  than  from  other  media  we  use/' 
Printers'  Service  Press 
Georgiana,  Ala. 


CARBON  PAPER 


CARBONS  FOR  PRINTERS 

“Specials”  of  all  types  .  .  .  “at  a  pricel” 

PENCIL  CARBON.  STRIPED  OARBON, 
ONE  TIME  CARBON.  SEMI  and  FULl! 
COATED,  SPOT  INK  tor  SPOT  OARBON 
PRINTINO, 

PEERLESS-IMPIStlAL  u  the  moat  eon- 
prebensiye  carbon  line  for  every  eono^Tablt 
;  PHe.  Write  or  wire  for  samples  and  pricrt 

PEERLESS  KEY-IMPERIAL  MFQ.  00. 
j  Factory:  401  Mulberry  SL.  Newark,  N.  J. 

!  Branches:  New  York  City.  Ml  Broadway 
ChicaRO.  179  W.  Waabincton  St. 

Loa  AnRelea.  1211  S.  Sierra  Bonita 
I  Detroit.  37  Linden  St..  Biver  Bouro.  Mich. 


ONE-TIME  and  Printers’  Pencil  Carbons 
Write:  American  Ribbon  &  Carbon  Co. 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Ind, 
96  Anderson  Ave.,  Rochester,  N.  Y. 


CEMENT-PRESS  &  FOLDER  TAPE 

OVERLAPPING  Press  and  Folder  Tapes  ce~- 
mented  in  two  minutes.  Eliminates  sew¬ 
ing  or  clips.  Withstands  heat  and  moisture. 
Send  $1.00  for  large  tube.  May  Chemical 
Works,  902  Larrabee  St.,  Chicago. 


CHALK  OVERLAY  PROCESS 
SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  Overlays  for  all  halftone  make- 
ready.  Great  improvement  over  slow  hand- 
cut  Overlay  method.  Used  by  leading  print¬ 
ers  and  publishers.  Apply  on  Company 
letterhead  for  free  instruction  books  and 
prices.  A.  M.  COLLINS  MFG.  CO.,  226 
West  Columbia  Ave.,  Philadelphia,  Pa. 


CHRISTMAS  CARDS 


FREE  SAMPLE  OFFER 

Two  outstanding  values  in  ONE  GAUGE 
dollar  retailing  Personal  Christmas  Card 
lines  for  your  own  imprinting,  which  you 
can  sell  at 

50  for  $1  including  name  and  envelopes 
25  for  $1  including  name  and  envelopes 
All  beautiful  double  folders,  vividly  col¬ 
ored  and  some  embossed — all  packed  half 
fold  and  scored  for  quick  imprinting.  As¬ 
sorted  designs  to  the  box. 

Special  low  prices  bring  splendid  profits — 
salesman's  sample  folders  available  at 
nominal  cost.  Write  TODAY  on  your  busi¬ 
ness  stationery  for  FREE  sample  and  price. 
Address  Dept.  X-5. 

STAUDER  ENGRAVING  COMPANY 
41 30  Belmont  Ave.  Chicago,  III. 
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DESIRABLE  EQUIPMENT 


1 — 30"  Rosback  Rotary  1 — No.  12  Morrison  Stitcher  3 — Thomson,  Universal 

Perforator — 6  heads  i — Sheridan  Two  Post  Presses 

3 — Model  B  Kelly  Presses  Embosser  Hand  &  Power  Gold  Stamping 

1— No.  4  Smythe  Gluer  . 

IS  C  &  P  Pr0ss6s  4^““Portl3in(i  Punch  ^4chns« 

5 — Morrison  6-2-3  Stitch-  Cleveland  B  E  Folders  4 — jjq  2-3-4  Boston 

ers.  1 — No.  2  Kelly  Press  Stitchers 

Large  stock  printers’,  bookbinders  machinery  and  equipment — easy  terms  to  responsible  parties 

ESOR  MACHINERY  CO.  •  1 35  West  20th  Street,  New  York,  N.  Y. 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED 

3 —  Thomson,  Universal 
Presses 

Hand  &  Power  Gold  Stamping 
&  Embossing  Presses 

4 —  Portland  Punch  Mchns. 

4 — No.  2-3-4  Boston 

Stitchers 


COMMENCEMENT  INVITATIONS 


PATRIOTIC  Commencements,  also  plain 
and  embossed  commencements  from  85c 
per  100  sets;  name  cards  from  $1.50  per  M, 
free  samples.  SPENCER  PAPER  CO., 
409  Lafayette  St.,  N.  Y. 


COMMERCIAL  STOCK  CUTS 


FREE  CATALOG  of  Stock  Cuts.  A  thou¬ 
sand  ideas  of  inexpensive  illustrations.  Ad¬ 
vertisers,  Printers,  get  your  copy  today. 
Brouillet  Syn.,  30  E.  Sup.,  Duluth,  Minn. 


COMPOSING  ROOM  EQUIPMENT 


"Riehl-ock" 

NO  STRING  TIE-UP  SYSTEM 
I  ADJUSTABLE  TIE-UPS— GALLEY  LOCKS 
THE  RIEHL  GALLEY  LOCK  CO.,  INC. 
1312  Ontorlo  St. Clevelohd,  Ohio 


EMBOSSOGRAPH  COMPOUNDS 


TO  KEEP  'EM  FLYING! 

Buy  War  Bonds! 

Raised  Printing  Compounds,  Inks, 
Machinery,  Hand  and  Automatic. 
25  years'  experience  at  your  servtee 

THE  EMBOSSOGRAPH  PROCESS CO.,lnc. 
251  William  St.  New  Yerk,  N.  Y. 


CORDS  AND  TASSELS 


G.  HELMUS  &  SON,  Inc.  Large  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request,  648  Broad¬ 
way,  New  York. 


CUTTING  DIES 


9  toughtempered 

X  Buy  yours  from 
■  B  M the  originator  of 

STEEL  RULE  DIES. 
J.  A.  Richards  Co. 
Kalamazoo,  Mich. 

Also  manufacturers  "Multiform"  "Electro- 
matic"  "Do-More"  "Clipper"  "Kalama¬ 
zoo"  Saw-Trimmers,  Routers,  and  Diemak¬ 
ing  Outfits,  Super  Self-Cleaning  Punches. 

MR.  PRINTER— you  sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y.  


EASELS  _ 

CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  COMPANY,  37 
Carroll  Street,  Buffalo,  New  York. 


ENVELOPES 


STANDARD  or  made-to-order  sizes  to  the 
trade.  LOW  PRICES;  unusually  fast  de¬ 
liveries.  GENERAL  ENVELOPE  CO., 
Box  654,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


BARGAINS  FOB  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1389,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


LINOTYPES— INTERTYPES— for  sale. 
All  models  at  most  reasonable  prices.  We 
sell  magazines,  mats  and  all  composing 
room  equipment.  We  guarantee  full  satis¬ 
faction.  Linotype  Maintenance  Co.,  496 
Broome  Street,  New  York,  N.  Y. 


FOLDING  MACHINES 

J.  L.  Paul,  608  South  Dearborn  St.,  Chicago 


Rebuilt  Bookbinders’  Macbinery 

Book  Sewing  Machines. 

Case  Makers.  Gang  Stitchers. 

Crawley  Rounder  and  Backer. 

Folders  and  Feeders. 

Smyth  Cloth  Cutter. 

Sheridan  and  Seyhold  4  rod  Embossers. 
Diamond  34'/2"  Power  Cutter. 

Advance  25"  Lever  Cutter. 

2  Colts  Armory  Presses,  13x19  and  14x22. 
Automatic  Rotary  Board  Cutter. 

3—19x25  Baum  Suction  Pile  Feeders,  os¬ 
cillating  type. 

STOLP-GORE  COMPANY 

710  W.  Jackson,  Mon.  3154,  Chicago 
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r-  SUPER-VALUES-. 

•  Miller  Simplex  20x26. 

•  Style  B  Kelly. 

•  No.  4  Miehle  Antomatie  Unit  27x41. 

•  2/0  Miehle,  Cross  Feeder,  Ext.  Del. 

•  Bine  Streak  Model  8  Linotype,  self 

qn  adder. 

•  Model  26  Linotype  (mixer). 

•  Model  F  Intertype  (mixer). 

•  Model  CSM  42  pica  Intertype. 

•  Linotypes  and  Inter  types,  all  stand* 

ard  models. 

•  Blatchford  Honey-eemb  Bases  for 

Style  B  &  C  Kellys  and  No.  4 
Miehle. 

•  Monotype  Giant  Caster  equipment, 

65  fonts  of  mats  42  to  72  pt. 
Complete  list  and  detail*  on  requett  _ 

PAYNE  &  WALSH  CORP. 

82  Beekman  St.  New  York 

Bcekman  3-1791 


EQUIPMENT  FOR  SALE 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotype,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 

FOR  SALE— 2-color  36''x48''  Meisel  Ad- 
justable  Rotary  Press.  Maximum  cut  36", 
minimum  cut  28".  Complete  and  in  good 
condition.  For  further  particulars  address 
Box  1421,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago. 


MIEHLE  PRESSES,  all  sizes.  Kelly 
Presses,  Job  Presses,  Harris  Offset  Presses, 
Dexter  Suction  Pile  Feeders,  Cross  Feed¬ 
ers.  Mason-Moore-Tracy,  Inc.,  28-30  £^st 
4th  St.,  New  York  City. 

PATENT  BASES 

Warnock  and  Latham  with  Hooks,  also 
uprightgrain  wood  base.  Bargains.  Box 
1391,  G.A.M.,  608  S.  Dearborn,  Chicago. 

FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin’.”E.  G.  Ryan, 727  S.  Dearborn,  Chgo. 


OFFSET  EQUIPMENT  — Harris  Offset 
Presses  S4L  19x30;  S7L  36x48;  Miles 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  (^o.,  Inc.,  17  E.  42  St.,  N.  Y.  C. 


Ludlow  &  Electric  Pot 
Cleveland  B  Folders  &  Feeder 
Kelly  A — Intertype,  2  Magazine 
Pony  Miehle  Auto. — Pony  Miehle  Handted 
ABC  MACHINERY  WORKS 
606  S.  Sherman  St.  Chicago,  Illinois 


1  Stereo  Mat  Roller,  size  10"x15'*. 

5  Sizes  Stereo  Casting  Boxes. 

3  Magazine  Racks*  Qnick  Change 
Linotype. 

2  Newspaper  Makenp  Tables,  sizes 
28x72",  28x120",  sheet  steel  tops. 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 


EQUIPMENT  FOR  SALE 

FOR  SALE — High  speed  Kidder  Ticket  or 
Coupon  Rotary  Press,  printing  four  colors 
on  top  and  two  colors  on  the  bottom  of  the 
web.  Rotary  numbering  attachment  with 
72  automatic  rotary  numbering  machines, 
slitting  attachment,  rotary  cut-off  delivery 
and  folding  delivery.  Complete  and  in  good 
condition.  For  further  particulars  address 
Box  1420,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago. 

STEREOTYPE  EQUIPMENT  —  Com- 
plete  Hammond  Mat  Maker  and  Kaster 
with  Humidor  and  Scorcher  for  sale.  Lo¬ 
cated  New  York.  Box  1418,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 

DEXTER  Suction  Pile  Feeder,  size  34x44, 
serial  No.  6609.  Practically  good  as  new. 
Reasonable  price.  M.  D.  Goldman,  Com- 
mercial  Trust  Bldg.,  Philadelphia. _ 

KELLY  NO.  2,  B.  Special,  Late  Kluge 
12x18  Rice  Auto.  Millers,  Verticals,  Saws, 
Auto  and  lever  Paper  Cutters. 

TOMPKINS  r<3Tl.jag^itiA 

PRICED  for  Immediate  Sale.  Goss  Mon¬ 
itor  Web  Press  and  Stereo  Equipment. 
Sioux  City,  Iowa  Shopping  News. 


FOR  SALE 

No.  4  Mi«lil*-^1"  Hrlmback  AmH- 
matic  Unit. 

2/0  Mlahla— 56"  Daxlw  Faadar,  Ixt. 
del. 

10x15—12x18  Kluge  Presses. 
1414x22  C  &  P  Automatic. 

Style  "B"  Kelly  Presses. 

Linotypes  and  Intertypes,  all  models. 
Ludlow  with  28  font  mats. 

Cleveland  Folders— Models  "E"- 

Northern  Machine  Works 
Marshall  and  Jaffarson  Sts. 
Philadelphia,  Pa. 
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Rouse  Paper  Lift. 

Ho.  10  &  20  Roase  L.  &  R.  Cuttera. 
Sterling  Round  Corner  Cutter. 

22x27  Washington  Proof  Press. 

No.  4  Miehle  Cylinder  Press. 

Field's  Full  Page  Casting  Box. 

A.  R.  QUAINTANCE  CO. 

551  Fulton  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


INTERTYPE— Model  C,  Serial  13824,  in¬ 
cluding  motor  drive,  gas  pot,  4-mold  disk 
with  extra  cap,  Margach  2-pig  feeder,  five 
pig  molds,  blower,^  automatic  font  dis- 
tinguisher,  hand  stick  attachment,  split 
jaw,  two  main  and  7_  split  magazines,  15- 
drawer  Ludlow  cabinet,  blocks,  border 
slides,  liners,  spares,  100  spacebands,  and 
mats  as  follows:  Stymie  Light  14-18-24  pt.. 
Stymie  Bold  14-18-24-30-36  pt.,  Vogue 
Light  18-24  pt..  Vogue  Bold  18-24-30-36  pt., 
B(^om  Bold  14-18-24-30-36  pt.,Bodoni 
Bold  Italics  14-18-24-30-36  pt.,  Bodoni 
Bold  Condensed  14-18-24-30-36  pt..  Gothic 
No.  13  in  14-18-24-30-36  pt.,  30  pt.  Slim 
Bodoni,  18  pt.  DeVinne  Open,  24  pt.  Chelt¬ 
enham  Extra  Condensed,  and  Intertype 
Ideal  News  with  Bold,  6-8-10  pt.  Most  of 
these  mats  in  nearly  new  condition.  Entire 
outfit  in  excellent  shape.  Price  $5500  as  is,  1 
on  the  floor.  Pauli  Printing  Company,  j 
1514  East  6Sth  St.,  Seattle,  Wash.  i 


BETTER  ROLLERS 

FREE  SHOP  GADGET  and  prices  on  re¬ 
quest.  Job,  fingerprint  and  special  com¬ 
position  rollers.  Coast  to  Coast  service. 
MOTOR  CITY  ROLLER  CO.,  747  Beau- 
bien  St.,  Detroit,  Mich.  “Bill”  Lewis. 


2  MILLER  High-Speed  Presses — size 
13x19  roll  back  feeders  with  swing  back 
delivery.  Presses  completely  equipped  with 
D.C.  Motors.  Color  register  and  in  very 
good  mechanical  condition.  Milwaukee. 
Box  1422,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago. 


WOOD’S  Dry  Mat  Roller,  size  32x45  with 
motor.  Moreno  Press,  Buford,  Ga. 


WOOD  RECLET 
AND  FURNITURE 


It’s  economiMl.  No  priority 
required.  Buy  any  amount. 
Free  typo  gauge  with  order. 

6  pt.  Reglet  $2.00  per  SO  yd.  bundle 
12  pt.  Reglet  $2.12  per  SO  yd.  bundle 
18  pt.  Reglet  $1.37  per  25  yd.  bundle 
24  pt.  Reglet  $1.75  per  25  yd.  bundle 
36  pt.  Reglet  $0.90  per  10  yd.  bundle 
AMERICAN  WOOD  TYPE  MFQ 


CO. 


608  8.  Dearborn,  Chgo.  270  Lafayette,  N.  Y.  0. 


FOR  SAU 

I — 3/0  two-color  Miehle,  Dexter  Pile 
Feeder,  C.E.D. 

1 — 5/0  two-color  Miehle,  C.E.D. 

1—  No.  4-3R  Miehle  unit. 

2— 4/0  Miehles,  with  Upham  color  at¬ 
tachments,  Cross  Feeders,  and 
C.E.DS. 

1— 4/0  single  Miehle,  C.E.D.  and  Dex¬ 
ter  Suction  Feeder. 

2 —  No.  1  Miehle  Presses  with  Cross 
Feeders,  C.E.Ds. 

1— No.  3  Miehle,  C.E.D. 

1 — Miller  Major  Simplex. 

1 — ^Miehle  VerticaL  serial  No.  V-2013. 
1—8  X  12  N.S.  C  &  P  Press. 

1—10  x  15  N.S.  C  &  P  Press. 

1 — No.  26  Vandercook  Proof  Press. 

1 — ^Model  B  Cleveland  Folder. 

1 — Model  No.  55  Baum  Folder,  14x19” 
with  Aldric^  suction  feeder. 

1 —  ^Horizontal  .ing  Press,  built  by 
Ohio  Cultivator  Co. 

2—  -No.  3  Boston  Wire  Stitchers. 

2 — No.  3  Smyth  Sewing  Machines. 

1 — No.  4  Sn^th  Sewing  Machine. 

1 — Model  25  Sheridan  Automatic  Case- 
maker. 

1 — Murray  Casing-in  Machine. 

1 — Sheridan  Power  Embosser,  13x18”. 
1 — Sheridan  Power  Embosser,  16x18. 

1 — Standard  4  post  Book  Smasher. 

1 — Rosback  Heavy  Duty  Power  Punch, 
with  large  assortment  of  dies. 

1 — Hobbs  Paper  Slitter,  30”  roll,  with 
rewind. 

1— Smyth  Cloth  Cutter,  46". 

1 — Rotary  Board  Cutter,  45". 

1 — Model  5  Linotype,  years  old. 

1 — Model  14  Linotype,  Ser.  No.  28606. 
1 — Model  14  Linotype,  Ser.  No.  19009. 
1 — ^Model  25  Linotype,  Ser.  No.  37131. 
1 — Model  26  Linotype,  Ser.  No.  37214. 
65— Fonts  of  Linotype  Mats,  late  faces. 
300  Liners— 6,  7,  8,  9,  10,  11,  12,  13,  14. 
Blatchford  Beds,  assorted  sizes. 

1 — Monotype  Slug  and  Rule  Caster. 

31 — Monotype  Molds,  assorted  sizes. 
Steel  Furniture,  assorted  sizes. 

6 — Bahnson  Humidifiers. 

THE  VANCE  R.  HOOD  CO. 
225  Varick  Street  New  York,  N.  Y. 
36  W.  Van  Buren  St.  Chicago,  III. 
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AMSCO  CHASES 

Electric-Welded — Square  and  True 
Absolutely  Guaranteed 

AMERICAN  STEEL  CHASE  CO. 
31-31  48th  Av.«  Long  Island  City,  N.  Y. 
Sold  by  dn  Doalora 


EQUIPMENT  FOR  SALE 

FOR  SALE  OR  EXCHANGE— 20x30 
Colts  die  cutting  press,  22x34  Miehle  au¬ 
tomatic  unit,  Style  B  Kelly,  12x18  Crafts¬ 
man  Kluge  unit,  11x17  Miller  Masterspeed, 
steel  imposing  table  with  galleys,  10x15 
Universal,  all  sizes  Chandler  &  Price 
presses,  13x19  Vandercook  proof  press, 
Morrison  box  stitcher,  Boston  box  stitcher, 
10x14  Heidelberg  automatic  press.  Wesel 
saw,  22x28  Baum  folder.  Model  No.  289, 
late  style  complete  Ludlow  equipment  with 
2  cabinets  and  mats.  Model  5  Linotype,  2 
Paasche  Spray,  No-Offset  Guns,  with  Port¬ 
able  Compressor.  The  above  machines 
thoroughly  rebuilt  and  guaranteed.  VERY 
LOW  PRICES.  PRINTERS  SUPPLY 
CO.,  INC.,  655  Sixth  Ave.,  New  York. 
BABCOCK  No.  10  with  or  without  exten¬ 
sion  delivery,  34"  Standard  Cutter,  fully 
automatic,  12x18  Little  Giant  No.  5000, 
Thomson  die  cutter  14x22,  Rebuilt  Laure¬ 
ate,  Chandlers  all  sizes. 

WAGNER  &  LEHMAN 

31  Beekman  Street _ New  York 

MONOTYPE  Composition  Caster,  serial 
No.  6732,  running  daily  until  plant  closed 
last  year.  Includes  Caslon  and  Bookman 
Series,  also  metal  foundry.  Wm.  J.  Keller 
Co.,  Main  and  Virginia  Sts.,  Buffalo,  N.  Y. 
FOR  SALE— A  21x28  Model  289  Auto¬ 
matic  fed  Baum  Folder;  Serial  number 
nearly  6900-B.  Very  reasonable.  ^  Unity 
Press,  5856  Chene  St.,  Detroit,  Michigan. 
FOR  SALE — Two  10x15  Factory  Rebuilt 
Golding  Job  Presses  and  1  size  12x18.  Just 
as  good  as  new.  Prices  reasonable.  Ready 
for  immediate  shipment.  Thomson-National 
Press  Co.,  Franklin,  Mass. _ 


SALES  BOOKS 


M  Serve  your  customers ;  increa.se  your  profits. 
W  Deal  direct  with  plant  established  50  years, 
f  We  help  you  with  wide  variety,  fine  quality, 
fast  service,  low  prices,  liberal  discounts. 
Ask  for  free  samples  and  local  agency  today. 
Adams  Bros.  Salesbook  Co.,  Topeka,  Kans. 


Everytbing  for  the  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

Tolephon*  Monro*  1114 
,  609  W.  Lake  St.  Chicago 


EQUIM4ENT  FOR  SALE 

ROSBACK  30  inch  Rotary  Perforator  (r^ 
built)  5  heads,  34  inch  Diamond  Powe 
Cutter,  Model  J.  Laureate  14x22,  12x18 
Kluge  Automatic  Unit,  Amsco  and  MiUer 
Saws,  17x25  Potter,  25x25  Self  Inking 
Proof  Presses.  Immediate  delivery.  Wire 
or  write.  Holland  Printing  Machinery  Co,, 
157  West  26th  St.,  New  York  City. 


FOR  SALE:  CHEAP— 1  Rotary  Potter 
Offset  Press  in  good  condition  except  feeder. 
Size  of  plate  30x40.  Also  1  Cottrell  Cylinder 
Press,  bed  size  36x54,  in  good  running  con¬ 
dition.  Plenty  of  rollers.  Also  2  Gelb  Arc 
Lights.  City  Press,  561  S.  Clinton  Street, 
Syracuse,  New  York. 

FOR  SALE  AT  AUCTION  PRICES 
Model  C  Intertype  Machine,  Linotype  & 
Intertype  Magazines,  12x18  Webendorfer 
Press,  10x15  &  12x18  Kluge  Craftsmen, 
34"  &  40"  Seybold  Cutters.  A.  H  Stein 
&  Co.,  127  West  26th  St.  New  York,  N.  Y. 


FOR  SALE — Mentges  Job  Folder,  Acme 
38"  Power  Paper  Cutter,  12x18  Craftsman 
C.  &  P.,  Model  C.  Intertype,  Chandler  & 
Price  Presses.  John  Griffiths  Co.,  Inc.,  17 
East  42nd  Street,  New  York  City. 


FOR  SALE  Vandercook  Roller  Series 
Proof  Press  11x25,  $100.00;  No.  5  Lino¬ 
type  with  Monomelt,  $275.00.  Rudolf 
Orthwine  Corp.,  516  W.  34th  St.,  New 
York  City. 


NO  OFFSET  SPRAYS 

Save  over  50%.  Latest  improvements, 
Quality  Built.  Box  1390,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


FOR  SALE  8-Forms  7-Angles  for  2/0  56" 
Miehle.  Bare  cores  in  new  condition. 
MOTOR  CITY  ROLLER  CO.,  747  Beau- 
bien  St.,  Detroit,  Mich. 


AUTOMATIC  Pony  Miehle,  A.C.  Equip. 
In  operation.  Make  An  Offer,  Carnegie 
Union  Ptg.  Co.,  Carnegie,  Pa. 

EQUIPMENT  WANTED 
See  page  78 
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OVER  1,000  PRINTERS 
SELL  BINGO  SUPPLIES 

You  too  can  make  extra  money 

• 

Write  for  particulars  to 

MORRIS  MANDELL 

131  West  14th  St.  New  York,  N.  Y. 


FOLDING  MACHINES 


all  makes.  All  Sizes,  All  Models— 
Folding  Machines.  Baum  Folders — latest 
models — repossessed.  Various  Model  Cleve¬ 
land  Folders.  Finest  Value  for  Finest 
Folders — Rebuilt — Guaranteed. 

RUSSELL  ERNEST  BAUM 
615  Chestnut  Street,  Philadelphia,  Penn. 


FOLDING  MACHINES,  all  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 
Our  Specialty ;  —  Russian  and  Spanish. 
Translators  and  Typesetters  in  ALL  lan¬ 
guages  to  the  Printing  Trade  since  1910. 
535  S.  Franklin  St.,  Chicago,  Ill. 


GAS  AND  ELECTRIC  HEATERS 


NEW  AND  REBUILT  Gas  Heaters. 
Static  Eliminator  and  Printing  Press  Heater 
Co.,  239  Centre  St.,  New  York,  N.  Y. 


GREETING  CARDS 


PRINTERS— PUBLISHERS 
6x9  mats  available  advertising  Famous 
$1  Everyday  box  Free  details. 

Evers,  51S6G  Simonson,  Elmhurst,  N.  Y. 


YEAR 'ROUND  money-makers  I  Sell  big 
line  Everyday  Greeting  Cards,  $1  Station¬ 
ery.  Get  samples.  New  England  Art  Pub¬ 
lishers,  North  Abington,  F-200,  Mass. 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 

By  J.  S.  MertU  and  Harry  KauMch 

Indispensable  for  the  bofllnner  and 
the  expert  in  offset  printing. 

Price  $6.00  per  cegy 

Please  send  money  with  order 

THE  GRAPHIC  ARTS  PURLISHING  CO. 
608  South  Dearborn  St.  Chicago,  III. 


MEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

Spring  Tongue  Gouge  Fins 

Reg.  U.  S,  Pat.  Office 


75c  doz. — 12  pt.,  15  pt.,  or  18  pt.  high 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 

Complete  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


GUMMED  TAPE— PRINTED 


HELP  WANTED 


COMPOSITOR  WANTED  for  night 
shift  in  busy  publication  plant.  Set  ads 
and  makeup.^  Steady  employment.  Write, 
stating  experience,  wages  received  at  pres¬ 
ent,  date  available.  Wayside  Press,  Men- 
dota.  Ill. 


INK  SAVER 


“SEALSPRAY”  prevents  “Ink  Skinning.” 
Saves  money  and  printing  ink.  $1.75  for  1 
lb.  and  sprayer.  Write  for  full  details. 
Monogram  Co.,  ISO  N.  5th  St..  Phila.,  Pa. 
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100%  MARK -UP  FOR  YOU 

fEamammm 

ITHERMOGRAPHY 


(  Raitt'il  Printing  ) 


lll'play  C«rrla»r»  altrarti\e  tainple  book  of 
oorial  and  commercial  aniiounrement*,  »la> 
tioncr>’.  etc.  Plainly  marked  aelling  price* 
make  **e«cry  customer  hi*  own  •ale*man.** 


BUSINESS  CARDS  "WEDDINGS" 

^  1 .  Pralht-ru  I .  or  Meil ,  l.inuvave  papen 

250— $1.25  50 — 52.20 

1000—52.25  100—53.30 

—  1. inter  prim  in  larger  quantities 


Order*  Attractively  Boxed. 
Shipped  24  to  48  hours  anywhere  in  V.S 
Customer  Satisfaction  Guaranteed. 

• 

**Write  for  Sample  Book  Today" 


EVERLAST  PROCESS 

PRINTING  CO. 

"Till-  Iroih-'n  Uost  Depeniliilili- 
/  hei  initgi  npher  " 

27  West  24th  St.  New  York.  N.  Y. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance 
Write  for  free  Booklet  "G" 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 


LABELS 


LIBERAL  DISCOUNTS 

to  printfTs  on  oil  kinds  of  label  work. 

4j  vears  of  experience.  Design  free. 

LABEL  COMPANY 
732  S.  Federal.  Chicago 


FRASER 


PRINTED  I  A  R  F  L  S  metal 
EMBOSSED  1-  D  E  1.  J  ENGRAVED 
SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpeniive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inttf- 
ested,  outfit  will  be  sent  on  30-days’  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 


PRINTERS  ^ 

Meet  or  Beat  Competition 
With  Our  Line  of 

1  A  A  DUPLICATE  $  0 
I  U  U  SALESBOOKS 

Imprinted  with  your  name  en  every  sheet. 
14  Day  Delivery  Service.  Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  ST.,  COLUMBUS,  OHIO 


MENU  COVERS 


PROFITS.  Buy  direct  from  mfgr.  Large 
selection.  Stock  and  Special  Designs.  Smd 
for  price  list.  Sanitary  Menu  Cover  Co., 
910  W.  Van  Buren  St.,  Chicago. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


CRAIG  PRINTING  MACHINERY  CO., 
Machinists.  Rebuilt  Presses,  Millers  and 
Kluges.  Press  and  Feeder  Parts.  298 
Broadway,  New  York  City. 


NUMBERING  MACHINES 


Printers  Numbering  Machines  Co. 

655  Sixth  Ave.,  New  York,  N.  Y. 
Press  fir  Hand  Machines.Aali  for  Price  ListI 
Rented  -  Repaired  -  Parts  -  Bought  -  Sold 


KEON  &  JACOBSON 

Complete  Numbering  Machine  Service. 
Repairs  — •  Rentals  —  Rebuilts 
I  Beefcman  8t.,  New  York.  Est.  1920 


ALL  MODELS.  Press  or  Hand  Operated. 
New  and  Used.  Sold  —  Traded  —  Repaired. 

General  Numbering  Machine  Service 
108  N.  Jefferson  St.  Chicago,  Ill. 


PADDING  CEMENT- 
READY  FOR  USE 


BEST  Cold  Process  available  (pyroxylin 
base).  Flexible  and  quick  drying.  Red 
or  clear.  $6.00  gal.  Postpaid  if  ramit 
with  order  (beyond  5th  zone  $6.75). 
May  Chemical  Works,  902  Larrabee  St., 
Chicago. 


PADDING  GLUE 


PADDING  GLUE 

Send  $1.00  for  3  lbs.  hot  red  PAD-O-FLEX 
Postpaid  U.  S.  Only.  MOTOR  CITY 
ROLLER  CO.,  747  Beaubien  St.,  Detroit. 

PERFORATING  EQUIPMENT 
DASH  ROTARY  PERFORATOR— Effi¬ 
cient,^  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Ckinn. 
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RUBBER  3^11?;“ 

HOSE  INSTOCK 

Finest  Grade — Fabric  Lined 

Smnd  in  your  or  dor  todmy— Don't  delay  I 

ACE  HOSE  &  RUBBER  CO. 

765  West  Van  Buren  St.«  Chicago,  III. 


PERFORATOR  PINS 


PERFECT  PINS  to  nt  all  makes  of  Round 
Hole  Perforating  Machines.  Prompt  Deliv¬ 
ery.  Perforators  repaired  and  rebuilt.  Fischer 
&  Latham,  20  West  22  St.,  New  York  City. 


PHOTOMECHANICAL  EQUIPMENT 
AND  SUPPLIES 


CAMERAS,  Printing  Frames,  Whirlers, 
Arc  Lights,  cold  top  enamel,  negative  col¬ 
lodion,  etc.  Complete  plants  or  any  part. 
E.  H.  Walker  Supply  Co.,  1315  -  14th  St., 
N.W.,  Washington,  D.  C. 


PICTURE  SERVICE 


FREE  MATS  of  news  &  feature  pictures. 
All  sizes  &  subjects.  Short  filler  copy.  No 
chge.,  oblig.  Send  name  and  address  to 
S  C  PICTURES,  314  N.  Michigan,  Chgo. 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS,  Vacuum  frames, 
lenses,  cameras,  colii  lop  enamel,  acid 
proof  process  ink.  Write  for  bargain 
list,  stating  wants.  Car.  save  you  up  to 
50  Largest  screen  stock  in  U.  S 

MOORE  LARCRATORIES 
62  West  Baltimore  Ave.  Detroit.  Mich 


WRITE  TODAY  lor  oor 
Catalog  and  competitive  price  list 
FUTURA,  all  weights  and  sizes  in  hard 
metal ...  the  West's  largest  type  house. 


PRESSROOM  EQUIPMENT 


LESS  MAKE-READY  TIME 

Better  print;  save  wear  on  forms,  strain 
on  press  with  Acme  cork,  synthetic  rubber 
or  combination  blankets — tailored  to  all 
prasiet;  no  mat  or  bolster;  guar,  service. 

ACME  PRESS  BLANKET  CO. 

158  North  Wells  St.,  Chicago 


RESTAURANT  AND  CAFE  CHECKS 


Restaurant  Checks — Punch  Checks,  Sales- 
books.  Roil  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave. _ ^Brooklyn,  N.  Y. 


RUBBER  PLATE  EQUIPMENT 


PRECISION  RUBBER  AND  PLASTIC 
PRINTING  PLATE  HYDRAULIC 
PRESSES.  Electric  or  Steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815 
Irving  Park  Road,  Chicago,  Illinois. 


SAWS 


MILLER  SAW  rebuilding  and  moderniz¬ 
ing.  Made  50%  better  than  when  new. 
Wallin  Mfg.  Co.,  Omaha,  Nebr. 

STAPLES 


STAPLES  only  with  High  Priorities. 

R.  A.  Guthman  &  Co. 

600  W.  Jackson  Blvd.  Chicago 

FOR  BOSTON  5  bx.  (25M)  $4.25  ;  10 
bx.  $8.00  Cash  prepaid.  Guar.  Bargains 
on  Acme  and  Special  Staples.  Economy 
Supply  Co.,  15818  Bringard,  Detroit,  Mich. 


TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTINGyou’renotequipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


TYPE 


WE  USE  REG.  FOUNDRY  TYPE  METAL 

4  FTS.  20 A  Ea.  6  pt.  COPP.  PL.  1-2-3-4.  $2.00 
4  FTR.  lOA  Ea.  12  nt.  COPP.  PI.  Goth..  2.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT.  S5A-50a.  $1.50 
8  PT..  COMPLETE  FONT.  16A-60».  $2.00 
10  PT.,  COMPLETE  FONT,  f5A-60»,  $3.00 
12  PT..  COMPLETE  FONT,  S5A-60a.  $4.00 
14  to  72  PT. — PRICES — CATALOG  FREE 
RULEX  TYPE  CO.,  549  6.  Walla  8L,  OhlOi«o 


WAR  SALE!  Foundry  Type — 40%  pis- 
count.  Strip  Material  —  Lowest  prices. 
Highest  credit  for  old  metal.  Send  for  Price 
List  today  I  RAYCO  TYPE  FOUNDRY, 
604  W.  Lake  St.,  Chicago. 


SwiMaBoUL  1  7A-21a  $3.80 

j  eA-16a  $4.10 

30  DAY  SPICIAL  AT  ONLY  $6.40 
HAASE  nn  FORT  .1147  N.  HalsM  tl  eUMft.  IIBmIi 


TYPE  METAL  THERMOMETER 

OKILY^*>  7*5  Guaranteed  accurate  50 
V/r4l.l  to900»F.  Scndforfolder 

United  Stereotype  Supply  Corporation 
Box  38,  West  Lynn,  Mass. 
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WANTED 

Miehle  Verticals  and  late  Kluge!!. 

Miller  Simplex.  Major,  No.  4  Miehle  Unit. 
Automatic,  Power,  Lever  Paper  Cutters. 
Single  and  Multiple  Head  Paper  Drills. 
Potdevin  or  similar  glueing  machines. 
Other  good  equipment  or  plants. 

TOMPKINS  EQUIPMENT  CO. 

705  South  Dearborn  Street,  Chicago,  III. 


EQUIPMENT  WANTED 


WANTED 

Two,  three  or  four  color  New  Era.  Yotmg 
or  other  type  machine  with  a  die  cutting 
head;  also  prefer  one  with  slitter  and  re¬ 
wind,  if  possible,  but  not  essential.  Write, 
giving  size,  number  of  colors,  price  ana 
condition  of  equipment.  Address  Box  1416, 
Graphic  Arts  Publishing  Co..  608  South 
Dearborn  St„  Chicago. 


EQUIPMENT  WANTED 


EQUIPMENT  WANTED:  Envelope 
making  machines ;  Harris  Blankers  one  and 
two  colors ;  Automatic  Platen  Presses 
12x18  or  larger.  Must  be  in  good  condi¬ 
tion  and  at  a  bargain  price.  Box  1419, 
Graphic  Arts  Monthly,  608  S.  Dearborn  St., 
Chicago. 


WANT  TO  BUY  for  cash  late  model 
Miehle  Horizontal  Press.  Miller  and  Miller 
Label  Company,  P.  O.  Box  865,  Atlanta, 
Georgia. 


ENVELOPE  MACHINE  for  making 
Sl/ixSyi  two  color  side  seam  envelopes. 
Rudolf  Orthwine  Corporation,  516  W.  34th 
St.,  New  York  City. 


WANTED  —  Baum  Folder,  19x25  with 
Feeder  and  Paster.  Give  serial  number 
and  price.  Young  Eng.  Co.,  2747  N. 
Janssen  Ave.,  Chicago. 

— OiV  PAY  DAY,  BUY  BONDS— 
Our  secret  weapon:  U.  S.  War  Bonds 
and  Stamps.  Buy  them! 

—ON  PAY  DAY,  BUY  BONDS— 


Does  It  Pay? 

“We  certainly  cannot  say  enough 
in  behalf  of  the  GAM  for  building 
up  our  sales.  We  have  had  inquiries 
from  almost  every  state  in  the  Union 
from  the  little  ad  we  now  run  in  the 
classified  section  of  GAM  and  our 
sales  are  running  well  over  50% 
from  the  hundreds  of  inquiries.” 

Motor  City  Roller  Co., 
Detroit,  Mich. 


WANTED 

Christensen  Gang  Stitcher 
Brackett  Trimmer 
Wright  multiple  head  drill 
25"  or  30"  Flat  Bronzer 
40"  to  56"  Seybold  Cutter 
30"  Gluing  Machine 

Please  give  complete  information,  includ¬ 
ing  motor  equipment,  serial  number,  condi¬ 
tion  and  cash  price. 

Box  1423  Graphic  Arts  Monthly,  608  So. 
Dearborn  St.,  Chicago. 


WANT  TO  PURCHASE  Printing  Ma¬ 
chinery  and  Equipment,  all  kinds  of  bindery 
equipment.  Will  pay  cash.  The  A.  J. 
Showalter  Co,,  Dalton,  Ga. 


LINO  MATS — 10  pt.  Typewriter,  10  pt. 
Erbar  Cond.,  12  pt.  Lining  Gothics,  Lino 
,  Main  &  Auxiliary  Magazines.  B.  F. 
Martin,  Inc.,  Norfolk,  Virginia. 

PATCHING  ,  MACHINE  for  patching 
tags,  also  wire  tag  stringing  machine, 
i  Rudolf  Orthwine  Corporation,  516  W.  34th 
St.,  New  York  City. 

WANTED:  Used  22x28  or  22x34  Harris 
Offset  Press  and  plate  whirler.  Higley 
I  Printing  Co.,  Butler,  Indiana. 

I  CHAMBERS  Varnishing^  Machine  late 
i  model,  44x64.  The  Sale  Lithograph  Com¬ 
pany,  208  Washington  St.,  Buffalo,  N.  Y. 

WANTED — Harris  E-1  Envelope  Press. 
U.  S.  Book  Cover  Co.,  Tamaqua,  Pa. 

WANTED  56"  Miehle  with  Cross  Feeder. 
Higley  Printing  Co.,  Butler,  Indiana. 


Surplus  Equipment 

We  Have  Many  Inquiries — 
What  Have  You  for  Sale? 

NAGEL-RYAN  MANUFACTURING  CO. 
4363  Woodward  Ay.,  Royal  Oak,  Mich. 
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SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 

Ask  for  Your 
Stitching  Wire 
Calculator 


WIRE  STITCHING  EQUIPMENT 

WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 

WIRE  STITCHERS  for  Bookbinders  and 
Box  Makers.  Bought — Sold — Serviced. 
Henry  L.  Weber  Co.,  SEEley  2643—710 
W.  Jackson  Blvd.,  Chicago. 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


S  la  &  A  V 

Better  Raised  Printing  Compounds 

for  all 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 

35  Howard  Street  New  York,  N.  Y. 
Tel.  CAnal  6-0796 


WOOD  TYPE 


WOOD  TYPE  —  prewar  prices.  BIG 
DISCOUNTS.  Catalog  10c  postage.  Globe 
Wood  Type  Co.,  2856  D  St.,  Phila.,  Pa. 

WOOD  TYPE 

AMERICAN  WOOD  TYPE  MFG.  CO. 

270  Lafayette,  N.  Y.  C.  608  S.  Dearborn,  Chgo. 

MISCELLANEOUS 

KEEP  YOUR  PLANT  BUSY!  We  fur- 
nisii  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


"Direct  Advertising  and  the  Printer" 

by  Albert  Highton 

CONTENTS 

WHAT  DIRFCT  ADVERTISING  IS  — AND  WHAT 
IT  DOES 

TYPOGRAPHY  AND  LAYOUT 
COPY  —  AND  THE  COPY  WRITER 
THE  MAILING  LIST 
DISTRIBUTION 
THE  RETURNS 
THE  MAILING  PIECES 
THE  PRINTER'S  DIRECT  ADVERTISING 
THE  PRINTER  AND  HIS  CUSTOMER'S  ADVER¬ 
TISING 

PLANNING  CAMPAIGNS 

Price  $1.00 

Send  Money  with  the  Order 

GRAPHIC  ARTS  PUBLISHING  COMPANY 

608  South  Dearborn  Street,  Chicago 


A  text-hook  of  gen¬ 
eral  information  on 
a  subject  vitally  es¬ 
sential  to  the  printer. 
W ritten  by  one  who 
has  served  a  long  ap¬ 
prenticeship  in  print¬ 
ing  and  direct  adver¬ 
tising. 

• 
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TO  DISPLAY  ADVERTISERS 


Abrams,  The,  M.  L,  Co .  72 

Acme  Staple  Co .  67 

American  Roller  Co .  34 

American  Type  Founders .  49 

American  Wood  Type  Mfg.  Co . 60,  73 

Beckett  Paper  Co.,  The .  4 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  15 

Blatchford,  E.  W.  Co .  29 

Bolton,  John  W.,  &  Sons,  Inc .  24 

Brackett  Stripping  Machine  Co.,  The....  59 

Central  Paper  Co.,  Inc .  32 

Challenge  Machinery  Co.,  The- .  23 

Chalmers  Chemical  Company .  27 

Champion  Paper  and  Fibre  Co.,  The....  13 

Chandler  &  Price  Company,  The .  5 

Chemical  Color  &  Supply  Company .  42 

Chicago  Printers’  Machinery  Works .  74 

Compo  Rule  Co .  34 

Cromwell  Paper  Co . Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co.,  The .  11 

Driscoll,  Martin,  &  Co . . .  28 

Filings  worth  Mfg.  Co . - .  30 

Everlast  Process  Printing  Co .  76 

Ever  Ready  Label  Corporation .  50 

Force,  Wm.  A.,  &  Co . ***.,. .  28 

Franklin  Company,  The .  55 

Frye  Manufacturing  Company .  46 

Goes  Lithographing  Company .  59 

Gummed  Products  Company,  The .  50 

Hamilton  Manufacturing  Company .  37 

Hammermill  Paper  Co . 17,  53 

Hammond  Machinery  Builders,  Inc .  57 

Harris-Seybold-Potter  Company .  31 

Hood  Falco  Corporation  .  69 

Hood,  The  Vance  R.,  Co .  73 

Howard  Paper  Mills,  The .  35 

Huber,  J.  M.,  Inc .  29 

Ideal  Roller  &  Manufacturing  Co .  56 

International  Printing  Ink . 2,  3 

Justrite  Manufacturing  Co .  28 

Kelly,  E.  J.,  Co .  45 

Kihn  Bros .  22 


Kimble  Electric  Co . .  25 

Ludlow  Typograph  Co . 40,  41 

M  &  L  Type  Foundry .  22 

Mandell,  Morris .  75 

Megill,  The  Edward  L.,  Co .  75 

Miller  Printing  Machinery  Co .  1 

Milwaukee  Saw  Trimmer  Corp .  64 

Mohr  Lino-Saw  Co .  22 

Morgan  Expansion  Roller  Truck  Co .  27 

Munising  Paper  Co.,  The .  60 

Nekoosa-Edwards  Paper  Company .  19 

New  Era  Manufacturing  Company .  43 

New  York  &  Pennsylvania  Company .  39 

Nolan  Machinery  Corporation....  Back  Cover 

Northern  Machine  Works .  72 

Northwest  Paper  Co. . Inside  Front  Cover 

Nu-Era  Photo  Engravers,  Inc .  61 

Nygren-Dahly  Company  .  51 

Payne  &  Walsh  Corp .  72 

Peerless  Key-Imperial  Mfg.  Co .  70 

Porte  Publishing  Company .  57 

Printing  Machinery  Company,  The .  26 

Rapid  Roller  Company .  47 

Redington,  F.  B.  Company .  30 

Roberts  Numbering  Machine  Co .  55 

Rosback,  F.  P.,  Company .  42 

Rouse,  H.  B.,  &  Company .  9 

Sampson  &  Ollier  Electrotype  Co .  54 

Simonds  Saw  &  Steel  Co .  58 

Simonds  Worden  White  Company .  38 

Southworth  Machine  Co .  48 

Stereotype  Equipment  Co .  44 

Strathmore  Paper  Company .  21 

Stripfounders .  24 

Tauber-Tube  . . 68 

Tompkins  Printing  Equipment  Co . .  78 

Triangle  Ink  &  Color  Co.,  Inc .  52 

Type  &  Press  of  Illinois . . .  65 

United  States  Envelope  Company .  33 

Vandercook  &  Sons .  7 

Wapakoneta  Machine  Co.,  The .  50 

Western  States  Envelope  Company .  36 

Wood,  Nathan  &  Virkus  Co.,  Inc .  34 
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Eliminate  waste,  spoilage 


Cromwell  Tympan 


(SPECIAL  PREPARED) 


Government  limitations  on  paper 
mean  that  every  mishap  resulting  in 
waste  will  cut  down  output  and  re¬ 
duce  profits.  More  than  ever,  you 
need  the  kind  of  protection  Cromwell 
Tympan  provides.  Cromwell  is  the 
one  tympan  you  can  count  on  for 
perfect  performance  no  matter  how 
tough  or  exacting  the  job  may  be. 

Check  these  money-saving,  waste¬ 
preventing  advantages  you  gain  with 
Cromwell  Tympan:  High  tensile 
strength  that  permits  it  to  be  drawn 
absolutely  tight  against  the  cylinder 
without  danger  of  stretching,  tearing, 
or  injury  from  sharp  rules  or  edges; 
uniformity  within  .001  of  an  inch; 
perfected  moisture-proofing  that  fully 


protects  against  atmospheric  changes; 
complete  resistance  to  oil  and  ink 
solvents.  Cromwell  has  always  been 
unconditionally  guaranteed. 

Why  risk  needless  loss  when  Crom¬ 
well  will  enable  you  to  avoid  all 
causes  of  tympan  failure — even  on 
your  most  delicate  makeready  jobs. 
Thousands  can  tell  you  of  its  absolute 
reliability.  Phone  your  distributor  for 
Cromwell  Tympan  today — in  rolls  or 
sheets,  cut  to  fit  any  press. 


^!Jhe  6mnm{lffhfwr-G&. 

4801-39  WHIPl’LE  ST. 
CHICAGO,  ILL. 


Whether  busy  with  weapons  of  death 
and  destruction  or  busy  on  civilian  needs 
— modern  machinery  speeds  the  task — 
takes  the  place  of  "hands"  gone  to  war. 
Write  today  for  information  on  the  Nolan 
Router  and  Type-Hi  Planer — a  priority 
may  be  easier  to  get  than  you  think. 
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